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Everything Mac. Everything iPod. 

Apple Premium Resellers live and breathe the Mac. They'll help you 
choose the model that's best for you and get you set up with the 
software and accessories you'll need. Same with iPod. Premium 
Resellers offer the complete range, along with a great selection of 
add-on products that let you enjoy your music wherever you go. 


Practical advice, in-store demonstrations and events that showcase 
the very best from Apple. 
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Premium Reseller 


Mary J. Blige 
Work That 
Growing Pains 


ACT Mac 1 Canberra City. Mac 1 Canberra Civic. Mac 1 Fyshwick. 

NSW Comp Now North Sydney. Complete Computer Centre Wagga. Digital Appeal Central Coast. Digital Appeal Tuggerah. 
Mac 1 Burwood. Mac 1 Hamilton. Mac 1 Wollongong. Maccentric Chatswood. Maccentric Warringah Mall. My Mac Bondi. 
Next Byte Balmain. Next Byte Baulkham Hills. Next Byte Broadway. Next Byte Castle Hill. Next Byte Macquarie Centre. 

Next Byte Pitt Street. Next Byte Rushcutters Bay. Next Byte Sydney CBD. 

QLD Mac 1 New Farm. Next Byte Brisbane CBD. Next Byte Charlotte Street. Next Byte Surfers Paradise. 

SA Mac Centre Norwood. Next Byte Adelaide CBD. Next Byte Glenunga. 

TAS Next Byte Hobart. The Mac Shop Launceston. 

VIC All Systems Go Berwick. Beyond the Box Moonee Ponds. Comp Now Chadstone. Comp Now Chapel Street. 

Comp Now Malvern. Comp Now South Melbourne. Comp Now Westfield Doncaster. Comp Now Westfield Geelong. 

My Mac Melbourne. Next Byte Bourke Street. Next Byte Elizabeth Street. Next Byte Ivanhoe. Pentagon Digital Mont Albert. 
WA Digilife Mt Hawthorn. Digilife Perth CBD. MacWorx Joondalup. Next Byte Carousel. Next Byte Nedlands. 


For more information see www.apple.com.au/buy/apr/ 


2008 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, MacBook Air and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 













Xerox Special Offers 

Special Offers from Designwyse - until June 30th 2008 



Low Cost, A3 Colour Laser Printer 
Xerox Docuprint 3055DX $1995 

• Ideal for A3 Office Work & Low End Graphics 

• 600 dpi, Ethernet 10/100Base-TX, Duplex Printing, 

• 35 page per min mono and 8 ppm colour, 250 sheets, 

• Maximum A3 print size (allow for borders), 

• Max Monthly Print Volume: 65,000 pages, 256 MB RAM, 

• 350 MHz Processor, Adobe PostScript Level 3,USB 2.0 

R/R $2,995. Special Offer $1995 ...Save $1,000 


Solve all your printer 
problems with a High 
Quality Fuji Xerox Laser 
Printer from Designwyse 

Hurry - offers end June 30th 2008 


Xerox A3 Colour Laser Printers 


/ f 



Mid Range, A3 Col. Laser Printer 
Xerox Phaser C4350 $4,350 

• Low Price Per Page for volume work 

• Good Quality A3+ & A4 Colour Laser Printer 

• Optional Scanner/Copier & Booklet Maker 

• Fast 35ppm A4 in full color or 45ppm in mono. 

• Adobe Post-Script 3 , PowerPC G3-600MHz 

• High speed and dedicated ASIC image co-processor. 

R/R $6,264 Special Offer $4,350..Save $1,924 



High End, A3 Colour Laser Printer 
Xerox Phaser 7760DN $8,950 

• Lowest Price Per Page for volume work 

• Highest Quality A3+ Colour Laser Printer 

• Inc 50,000 pages worth of toner! (@ 20 %cmyk) 

• Oversized A3+ for proofing & paid printing work 

• Fast: 35 ppm colour; 45ppm black and white 

• First Page Out: 9 sec. colour; 6 sec. black and white 

• High Print Resolution: 1,200 x 1,200 dpi 

• Maximum Duty Cycle: 150,000 pages/ month 

• Includes 3 Year Onsite Warranty 

R/R $11,550.. Special Offer $8,950..Save $2,600 



Top End, A3 Colour Laser Printer 

Xerox Phaser 7760GX $9,995 

• Lowest Price Per Page for volume work 

• Highest Quality A3+ Colour Laser Printer 

• Inc 50,000 pages worth of toner! (@ 20 %cmyk) 

• Oversized A3+ for proofing & paid printing work 

• Media Input: 2150 sheets with 5 Trays 

• Phaser Match 4 Colour calibration profiler 

• Fast: 35 ppm colour; 45ppm black and white 

• First Page Out: 9 sec. colour; 6 sec. black and white 

• High Print Resolution: 1,200 x 1,200 dpi 

• Maximum Duty Cycle: 150,000 pages/ month 

• Includes 3 Year Onsite Warranty 

R/R $13,199- Special Offer $9,995. Save $3,204 


fuji xerox 


Phaser 7760 DN & GX 
Inc FREE 16GB iPod 
Touch worth $499 


All prices include GST 


Xerox A4 Laser Printers 



General A4 Colour Laser Printer 
Xerox Phaser C3210DX $995 

• Excellent Admin/General A4 Colour Printer 

• Low Cost, Networkable, Duplex, Postscript 

• Use in Place of B&W Office Printer 

• 25 ppm colour and 30 ppm monochrome 

• First Page Out: < 17 sec. colour & monochrome 

• Processor: 400 MHz + Tsubasa co-processor 

R/R $1,319 -.Special Offer $995... Save $324 



Low Cost, A4 Colour Laser Printer 
Fuji Xerox Docuprint C1110A $495 

• Entry Level Admin A4 Colour/B&W Laser 

• Low Cost and Networkable 

• Use in Place of B&W Office Printer 

• 25 ppm colour and 30 ppm monochrome 

• First Page Out: < 17 sec. colour & monochrome 

• Processor: 400 MHz + Tsubasa co-processor 
R/R $1,319- Special Offer $495...Save $324 



Office, A4 B&W Laser Printer 
Fuji Xerox Phaser 3428 DN $395 

• Good Quality Admin A4 B&W Laser Printer 

• Low Cost, Networkable, Productive, Easy to Use 

• Up to 1,200 x 1,200 Image Quality, Auto Duplex 

• Print Speed: Up to 28 pages per minute (A4) 

• Duty Cycle: Up to 65,000 pages / month 

• Parallel, USB 2.0, Ethernet 10/100BaseTX 

• Amazing Price, Limited Offer, While Stocks last. 

R/R $748.... Special Offer $395 ...Save $353 



Multi Func, A4 Mono Laser Printer 
WC31 19 Print/Copy/Scan $145 

• Ideal for Home or Small Office 

• Printer, Copier & Scanner. Up to 18 ppm 

• Print/copy resolution: 600 x 600 dpi 

• Scan in colour direct to your PC 

• A4, Paper capacity: 251 sheets 

• Crazy Price, Limited Offer, While Stocks last. 

R/R $275- Special Offer $145 ....Save $130 


Prices subject to change without notice E&0E, Special Offers valid until dates shown while stocks last. Rental Finance Available 
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Authorised Reseller 

IN MELBOURNE CALL 

FREECALL - NO CHARGE 

9554 6060 

1800 334 684 

1 Fairborne Way Keysborough VIC 3173 www.designwyse.com.au sales@designwyse.coin.au 



Professional Computer Solutions 
































Buy Adobe CS3 and get Free 
Training Packs....only 
from Designwyse. 


Adobe Creative Suite 3 is the professional’s choice for print, publishing & web 
design. Order now for FREE Packs of training CDs, exclusive to Designwyse! 


Let’s face it, you’ve been waiting for this release for a while. You 
may have even put-off upgrading your PowerMac, waiting for 
Adobe Creative Suite 3 to arrive. 

Well, wait no more! Adobe CS3 is now available and it’s a real 
power-house when coupled with a new Apple Intel based Mac. 

FREE Set of Training CDs - Exclusive to Designwyse 

Investing in new Creative Suite Software is exciting. It’s even better 
if you unlock CS3’s full power with easy to use training CDs. 

Purchase your new CS3 software or licenses from Designwyse and 
receive a full set of Centennial training CDs worth up to $1,600 (26 
CDs) absolutely FREE with every new full Creative Suite, or your 
choice of any single pack with any CS3 upgrade/training bundle. ’ 

# When purchased at these prices. Offer Excludes education versions of Creative Suite. 

Centennial Media training packages includes 5 or 6 Cds for each of the major applications in 
each suite, inc Photoshop, Illustrator, InDesign, Dreamweaver, Flash and Fireworks. Training CDs 
cover full basic principles from earlier versions through to new features of CS3. Single user training 
license with each package. Prices include Gst and are subject to change without notice. E&OE. 

CS3 Upgrades: - Pick any one training pack for a Standard upgrade & any 2 packs for a Premium Upgrade. 


Adobe CS3 Design Premium 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 Extended 

• Adobe Illustrator CS3 

• Adobe Flash CS3 Professional 

• Adobe Dreamweaver CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Premium - Full Suite ..$2795 

Includes $1,617 worth of training packs FREE (5) 

Prem Upgrade from CS. $925 

Includes $594 worth of training packs (any 2) 

Please call for best pricing on other Creative 
Suites, Site Licenses or Upgrades. 


Adobe CS3 Design Standard 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 

• Adobe Illustrator CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Standard - Full Suite ...$1895 

Includes $950 worth of training packs FREE (3) 

Stand. Upgrade from CS.... $ 679 

Includes $297 worth of training packs (any 1) 

FREE DELIVERY AUSTRALIA WIDE 

_ M 

Adobe 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


JL, 9706 8858 1800 334 684 

1 Fairborne Way Keysborough VIC 3173 Website: www.designwyse.cora.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 



























Up to 500GB 
from $75.99 


ther World Computing 


Serving the Mac Universe since 1988 


Visit: www.macsales.com or Call: 800.275.4576 


Quality Products p^ | Competitive Prices f"-| Expert Support 
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GREEN-IT 

COMPANIES 


h 2007 


Learn more about OWC's 
new ’Green' Headquarters. | 


Conservation & Recycling j 
for a greener tomorrow B 


http://www.macsales.com/LEED/ 


NewerTech® DDDODDOStack®... 
The Hub of Your Digital Life 

Small footprint BIG performance storage solution that 
expands desktop storage capacity while decreasing 
cord clutter. You can also add miniStack to your Airport 
Extreme® wireless network for file sharing or to a home 
entertainment system and share content with Apple TV 


www.macsales.com/miniStack 


OWC Mercury On-Tne-Go™ 

Bus Powered Portable Solutions 


www.macsales.com/OTG 


Small enough to 
fit in your pocket! 


Sleek and Fast. 


Great for Backup. 


Serious Storage. 


School/Corporate Purchase Orders accepted with approved credit. 


OWC Mercury Elite-AL Pro” 

www.macsales.com/Elite 


FireWire 800/400, USB 2.0, + eSATA 

The Ultimate Solution for any Data Storage Need. 

from 

$104.99! 

FW 800/FW400/USB 2.0/eSATA 
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G 

FW800/FW400+USB 2.0 

'•W ****.? 1 hw iumb © 

il • 0 |: r 

FW400+US82.0 


• Up to 1.0TB of storage. 

• Up to 32MB of drive cache. 

• Ultra-protective shock 
isolation system. 

• All Elite Models Feature 
Performance Oxford 
9XX Chipset. 


Up to 1.0TB from $109.99 0 


/) ► neuiertectinnlagyi' 


6.5"W x 6.5"D x 1.5"H 


OWC Mercury Rack Pro™ 

www.macsales.com/Rack 


from $619.99 

FireWire® 800 +USB 2.0 
Removable Bay Solutions 

Ideal for applications requiring high data 
throughput, capacity and flexibility. 


• Hardware RAID, SoftRaid, 
JBOD options. 

• Available with eSATA, 
FireWire 800/400, and USB 
2.0 interface support. 


• User customizable 
configurations. 

• Up to 4 x1.0TB 
Performance Hard Drives. 


miniStack v2 

Integrated Side & Rear FireWire 400 
& USB 2.0 Powered Hubs 


NewerTech Guardian ffiflMimus® 

www.macsales.com/GMAX 


Integrated Side and Rear FireWire 800/400, 
USB 2.0, and eSATA Powered Hubs 


RAID-1 FireWire 
800/400 +USB 2.0 

High-Performance RAID 1 
’MIRROR’ Solution provides 
"Live Activity" backup/data 
redundancy of your critical data. 


euieptcctinalogyf 


•Up to 1.0TB + 1.0TB Dual 
Drive (Mirrored). 

• FireWire 800/400 + USB 2.0. 


Up to 64MB of drive 
cache (32MB per drive). 


Ultra-protective shock 
isolation system. 


Custom Oxford 924 
Based Bridge Solution. 





















































Ill 


nqygTKrfe^r?^r7r3-j;.-r j ■'to 

GDI 


Max«Mac Performance 


Orders ship from USA with extremely competitive 
shipping rates. All prices quoted in US dollars. 



Award-Winning Solutions: 


UYERS 
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More Memory = Faster M ac 

Use our online memory guide at 
www.macsales.com/memory 


Mac Pro 8-core/Quad-core - up to 32.0GB 


1GB, 2GB, 4GB Matched Sets 

GB 



Upgrades for Mac Pro from $35.94 per GB 
4.0GB Kits from $147.99 


Detail of Apple-Qualified 
OWC heat spreaders for 
Mac Pro Quad Xeon. 


Upgrade 667MHZ & 800MHZ Models 
2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, and 3.2GHz 
Quad-Core, Quad Core x 2 (8-Core) - all models 
Fully tested and certified to meet or exceed all Apple* specifications for use in Mac Pro for 
a lifetime of performance. OWC Memory includes the use of actual Apple-Qualified Heat- 
Spreaders to ensure you can utilize these modules with full confidence. 


Your Online Mac® Upgrade Center 


HARD DRIVES 

www.macsales.com/harddrive 





2.5" IDE/ATA 
Up to 250GB 

160GB for $75.99 


USB 2.0 UNIVERSAL DRIVE ADAPTER" 

www.macsales.com/newertech 


The Swiss Army Knife of Disk Connectivity only $29.99 
Gives New Life to Old Drives! Connect any 2.5", 3.5", 5.25" IDE and SATA device to 
your computer through your USB 2.0 port. Easily transfer files from computer or 
notebook, back up files, or store large file archives on hard drives. 

✓>>" Euuertoi hmilnyij, 




Build your own drive! 

www.macsales.com/storage 


0GB 'Add your own hard drive' 
kits available from $29.99 


Certain OWC and NewerTech* kits include Prosoft 
Engineering* Data Backup 3, NovaStor NovaBACKUP*, 
& Intech* SpeedTools Utilities ™... $200 Value! 



i zm&M . 
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Video Cards 

www.macsales.com/video 


Controller Cards 

www.macsales.com/harddrive 


nn 
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New - For Mac Pro Xeon Towers: 
ATI Radeon Pro HD 3870 
Call/Visit for Price & Availability 




IDE/ATA/SATA 
Controller Cards 
from $52.50 
Add More, faster 
drives to your Mac 


FireWire 800 PCI/PCI-X Special - $24.99 

Upgrade/Add FireWire 800 to G3/G4/G5 Power Macs 



Apple Intel® Macs - up to 4.0GB 

Upgrade Apple MacBook®, MacBook Pro, iMac®, 
and Mac mini Core 2 Duo, and Core 2 Extreme. 


11 .OGB from $23.99 2.0GB from $47.95 

■3.0GB kit from $69.95 4.0GB kit from $94.99 | 



CSlPower® Batteries for Apple Laptop and iPod® 


. NuPower' 

The highest capacity 
replacement batteries 



have the right memory for your Mac 


We have got the right memory for 
PowerBooks, iBooks, Power Macs - G3s, G4s, 
G5s - Memory for nearly every Mac ever made. 


Appl* L '31 
Memory, 


- Dave Hamilton, Mac Observer 


SuperDrives and Blu-ray 

Create with Apple iDVD®, Apple DVD Player, Apple DVD Studio®, 
Apple iMovie®, Apple Disc Burner, EMC® Retrospect®, Apple iTunes' 
Roxio® Toast®, Apple iPhoto®, Prosoft, and NTI Dragon Burn®. 
www.macsales.com/superdrives 





External SuperDrives USB 
2.0/FireWire from $77.99 

Internal and External 
Blu-ray Solutions 
from $169.99 


Macworld 

mt 
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Internal SuperDrives 
for Desktops/Towers 
from $31.99 
Internal SuperDrives 
for Apple Laptops 
from $99.95 



NewerTech Products 

n 

OWC is proud to be the #1 distributor of NewerTech products 


www.macsales.com/newertech 


MAXPower® Wireless 

u 

| Mac 


Get MAXimum Range and MAXimum Performance with MAXPower* Wireless 802.11 n/g/b 

x Greater Range ))) Fastest Wireless Data Transfer Rate up to 300Mbps 

Add to your Power Mac G3/G4/G5 
or Windows* Desktop/Tower via PCI 
Slot. MAXPower 802.11 n/g/b Wireless 
PCI Adapter for only $49.99 


1^' 

Upgrade your Network to 
full featured 802.11 n/g/b 

MAXPower 802.11 n/g/b 
Wireless Router for only $67.95 




Add to any Mac or PC 
with available USB 2.0 
port. MAXPower 802.11 n/g/b 
Wireless USB 2.0 Stick 
Adapters Extension 
Cradle for only $52.99 


*S 8 l 


Add to your PowerBook G4 15" and 
17" or PC Laptop with PCMCIA 
Cardbus slot. MAXPower 802.11 n/g/b 
Wireless PCMCIA Laptop Cardbus 
Adapter for only $49.99 


NewerTech Accessories for iPhone® 


"HIGHLY recommendable" 
-GizWiz 



Headphone Jack 
Adapter for iPhone 
only $7.99 


Mic Extender 
Cable for iPhone 
only $14.99 


Auto Charger for Bass Response Earbuds Hands-Free Mic 

iPhone& iPod for iPhoneS iPod & Earbuds for iPhone 

only $12.99 only $19.99 only $19.99 




NuPower, NewerTech, NewerTech arrow logo, miniStack, Guardian MAXimus, Perfect Fit Solution, and MAXPower are 
registered trademarks and the USB 2.0 Universal Drive Adapter, and the Newer Technology, Inc. logo are trademarks of 
Technology, Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go, Mercury Elite-AL Pro, MercurfSack 
Pro, and Other World Computing are trader a ^bof.Qlhe L ^ fi jl^omputing. Other marks may be the trademark or registered 
trademark property of their owners. PrieKTspecifications, and availability are subject to change without 
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‘EC LANS 



( imEDD 



The New Standard from the 
Company that Set the Standard 


Altec Lansing raises the bar again with the inMotion iM600, an innovative and 



performance-leading new speaker system for the iPod. Includes a universal dock 
for iPod, a built-in FM radio, a rechargeable battery, and a wireless remote. 


Available from these retailers & selected MYER stores: 
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RECHARGEABLE 

BATTERY 

sfx 

SOUND rtCLD XPMDfK 

USB 

[q] Made for 

M iPod 


V 


Works with 
all iPod models 

Sound widening 
technology 

; Synch your iPod for 
data transfer 


and DVD players 


I I 


• PLANTRONICS 

SOUND INNOVATION’ 


Altec Lansing is a Plantronics*Compan; 
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012 Matthew JC. Powell 

OK, now what? 

3€-V 

015 AMW readers 

A few readers had some Mac difficul¬ 
ties this past month and would like to 
share their stories. 

&-i 

034 Fleur Doidge 

All about Datamine 

»■¥ 

Martin Levins 

One ring to rule them all 

»-o 

066 Keith White 

Some different approaches to learning 
about Microsoft Office 

3€-z 

082 Paul Zucker 

In praise of simple gadgets 


R-N 

01J WWDC coverage. 

The 3G iPhone will be in Australia 
soon, so will the iPhone 2.0 soft¬ 
ware. Plus, .Mac has been renamed 
MobileMe and it’ll be cheaper, not to 
mention more useful. It’s all good. 
022 MUG events for June. 

026 Pro File: lloura, post-production 

company 

02f Off the Net 
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030 On the road 

Barrie Smith 

Just because you’re away from the 
studio doesn’t mean the studio has 
to be away from you. With a bit of 
nous you can have your photographic 
essentials with you, without breaking 
your back or the bank. 
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036 Mac maintenance 

Dan Frakes 

The Mac is stable, functional and 
beautiful. But it won’t stay that way 
if you don’t take care of it. And it 
doesn’t take much — just a regular 
routine of keeping on top of problems 
before they happen. Here’s a few 
helpful hints and tips to keep your 
Mac running at its best with relatively 
little effort. 


www.macworld.com.au 
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051 Manage your iTunes library 
053 Beginners start here: backup 
basics 

055 Network Windows and Macs 
059 Build better workflows with 
Automator actions 
060 Do more with multi-touch 
063 Arrange Expose icons 
Protect disk images with a password 
064 Stop cut-off names in column 
view 

064 Win an iPhone 
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069 AMW lab: 

Wireless media centres 

Watch what you want, when you want 

Apple TV 

m 

Sony PS 3 

W ‘/2 

XBox 360 

« 

Beyonwlz SP1 

W '/ 2 

Ziova CS505 

W '/ 2 



Australian Macworld is giving away 
two iPhones and an Altec Lansing 
speaker system to our most creative 
— and destructive — readers. 


07! Outspring Mail 1.0 

Novel approach, shakily executed 

w 

07< Yahoo Calendar 

Ad-laden but offers task 
managementy 

«« 

07£ ADVC-HD50 

Ideal for video professionals 
W'/a 

07( iomegaeGo 

Sturdy portable storage 

m 

077 STM Rogue 

Sturdy reliable backpack 

«« 

071 Google Calendar 

Powerful and intuitive 

m 
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The killer app for the Mac 
is better than ever! 

Parallels® Desktop 3.0 for Mac is here. 


r n< 

5W Suppoi 
Mac OS X 

1 


Leopard 

r 



Administrator 



0 





With Parallels® Desktop 3.0 for Mac, you can: 

• Automatically open Windows files with Mac software and Mac files with Windows software 

• 'Bulletproof your virtual machine from Windows system crashes and malware 

• Run selected Windows-only 3D games and applications with 3D graphics support 



• Browse through Windows files and folders without launching Windows 

• Parallels Desktop for Mac. Just $114.95 

• Windows operating system sold separately. 


SWSOFT 

3J PARALLELS 


arallels® Desktop 3.0 for Mac provides even more ground- 
reaking features and capabilities than previous versions. 
Iready the top-ranked software on PC World's "Best 100 
roducts of 2007" list, Parallels® Desktop continues to drive 
inovation in desktop virtualization. 

tent better Windows and Mac integration? Want to run the 
ottest PC games and graphics software? Worried about 


security and system mishaps? Parallels® Desktop 3.0 for Mac 
includes 50+ new features and enhancements, including a 
number of integration features and virtual machine utilities 
unavailable anywhere else. 

To discover why Parallels® Desktop is the leading solution for 
running Windows on a Mac, visit www.parallels.com or call US 
on 02 9975 0900. 
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Download a trial today at www.parallels.com/download 




Macworld 
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vailable at Apple Online Store, Apple Resellers, Online Stores and 
Major Retailers Australia wide. 


Australian Distributor CoNeXuS www.conexus.com.au 
























































Commentary on all and sundry 


Matthew JC. Powell 
has a deep and 
abiding passion 
for the Mac, the 
magazine and its 
readers — in no 
particular order. 


OK, now what? 


HQtjjnks 


I t’s a little hard not to come away 
from a Steve Jobs keynote address 
without a sense of history having 
been made. There he was, the great 
man himself, the philosopher-king of 
Silicon Valley, dispensing his vision for 
us mere mortals to gaze upon in won¬ 
der. And there I was, seeing it happen, 
among the first to hear these words, 
to share the experience. I was there. 

Even if, you know, you weren’t. Like 
if you were sitting shivering at your 
computer keyboard in the wee smalls 
hitting refresh every couple of minutes 
to get updates from www.macworld. 
com.au. Still, you’d been a part of it, in 
some small way. It’s like having been 
at the Battle of Agincourt carrying the 
spare shields or something. 

This year’s VWVDC keynote address 
was probably the most anticipated in 
many a year. Now that Apple has well 
and truly established the VWVDC as its 
second big event after Macworld Expo 
it’s attracting more attention than be¬ 
fore, and the fact that it has within the 
past 12 months launched an entirely 
new computing platform (with not 
inconsiderable success) doesn’t hurt. 

And of course the Mac is doing well 
too. But you already knew that. 

VWVDC keynotes back in the 1990s 
were interesting because it was like 
watching Apple remake itself from 
the inside out. The very skeleton of its 
core product — the Mac — was being 
renewed, and the techies among us 
watched with great interest. 

Then, once Mac OS X was well and 
truly established and on its way, the 
next thing that got our attention was 
the Intel transition a few years back. 
And that, mainly, because it was ac¬ 


www.apple.com/quicktime/qtv/wwdc08/ 
Watch Steve in action 


companied by the disbelieving cries 
of “they wouldn’t!” from the Apple 
faithful. They would, and they did. 

Now that the Intel transition is part of 
the furniture and Mac OS X is seen as 
a serious mainstream competitor to 
the dominance of that other desktop 
operating system, there is actually a 
danger that the VWVDC might fade 
back to what it once was: a pretty 
straightforward business-oriented 
event for Apple and its partners to get 
together and discuss the tech. 

But no. The worst-kept secret of the 
past few weeks was the next-genera¬ 
tion iPhone, and everyone seemed to 
want to know about that. To describe 
the speculation as "rampant” would 
be to underestimate it grossly. Seri¬ 
ously, when was the last time you saw 
an announcement at a Microsoft or 
Intel developer conference make the 
evening news? 

Well, the 3G iPhone happened. And 
we saw the apps that people are de¬ 
veloping for it. And if you were paying 
close enough attention we were also 
treated to the stunning revelation that 
Apple is working on the next version 
of Mac OS X, and — shock! — it’s 
named after a big cat. 

So what now? 

I predict the next few VVWDCs will 
be relatively calm. There won’t be 
another OS transition for a while. Nor 
will there be a hardware platform 
transition for a while — there’s only 
so many times you can ask people 
to endure that kind of thing. The 
mobile platform whose genesis is the 
iPhone and iPod touch will develop 
and spread to other devices (and it 
will get a better name than “Mac OS X 
iPhone” — seriously guys). 

Once Snow Leopard is out there will 
either be an almighty chorus of com¬ 


plaint because people have to pay for 
an upgrade that doesn’t add new fea¬ 
tures, or there will be a general yawn 
because despite it being free there’s 
no new features and Has Apple Lost 
Its Way? There’s no easy way to avoid 
one or the other of those scenarios, 
so get used to it now. 

Then, over the next few years we’ll 
be shown (in no particular order) Lynx, 
Cougar and Lion. They’re the last 
three big cats Apple hasn’t used yet 
so I’m placing my bets now. I’m think¬ 
ing 10.9 will be Lion but the others I 
don’t really know. 

At the current once-every-18- 
months release rate, we should see 
Lion at the 2013 WWDC. At that stage 
expect there to be much chin-stroking 
and wise nodding about how for all 
its power the Mac OS X code base 
has become old and unwieldy and 
no longer appropriate for the design 
principles upon which it was built, 
especially given the extraordinary 
range of devices on which it runs. Walt 
Mossberg of the Wall Street Journal 
will write this pronouncement on a 
nanotech implant in his frontal lobe. 

I’m getting my chin-stroking in now. 
Take that, nano-Mossberg! 

So is that the way of it? Will the 
WWDC go back to being an event 
for Apple and its business partners 
(developers) to chinwag about what 
they do and how they do it? Or will 
Steve somehow manage to maintain 
the heightened level of public interest 
in the event? 

I can’t wait to find out. ^ 
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Qf Education Reseller of the Year 2007 
Service Provider of the Year 2007 



WIN an Apple MacBook valued at $1,499! 

At either of our two new stores! 

Simply visit our new Geelong or Doncaster stores and you 
could win a new Macbook - one at each store!* 



MULTI LEVEL CAR PARK 


1ST LEVEL 


SAFEWAY ► 
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CompNow Doncaster 

Westfield Doncaster 
Shopping Centre 


1st Level 
t: 03 9684 3688 
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◄ FOOD COURT 


1ST LEVEL 



CompNow Geelong 


Westfield Geelong 
Shopping Centre 
1st Level 
t : 03 5223 1550 



WIN a Samsung 42" Plasma TV + DVD worth $2,399! 

Simply purchase an Apple TV or Time Capsule before 30th June 
to go in the running. 

WIN one of five Samsung 24" LCD's worth $799 each! 

Simply purchase either a Mac Pro + AppleCare or a MacBook Pro + 
AppleCare before 30th June to go in the running. 
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FREE Training for all Computers Now Mac customers 

Computers Now offer free training courses with every new computer 
purchased through us - see our website for details. 



Computers Now Apple Premium Reseller, Apple Platinum Service Centres, Apple On-Campus Reseller 


Chadstone 

Shopping Centre 

t: 03 9568 8655 

Crows Nest 

222 Pacific Highway 

t: 02 9951 7979 

Doncaster 

Westfield Doncaster 

t: 03 9684 3688 

RMIT 

Main Campus, Swanston St 

t: 03 9654 8111 

Geelong 

Westfield Geelong 

t: 03 5223 1550 

Sth Melbourne 

64 Clarendon Street 

t: 03 9684 3600 

Malvern 

1420 High Street 

t: 03 9508 2600 

South Yarra 

409a Chapel Street 

t: 03 9827 5011 

Monash 

On-campus store coming soon! 

UNSW 

Main Campus, Randwick 

t: 02 9385 2377 


Need help with a purchase or just need some info? 
email us on sales@comDnow.com.au. or visit us on www.compnow.com.au 
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Competition entries close 30th June 2008. For full details see our website. All prices include GST. 

Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 

























Divine Design Creative Services (03) 9387-2797 
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STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 


FLEMRENT 



Authorised 
r Solutions Reseller 



Flexirent equipment valued 
at $1499 or more before 31st July 
and receive FREE an Elgato EyeTV 
HD USB Digital TV Tuner and 
Logitech Harmony 525 Universal 
Remote valued at over $228. * 

*Bonus Universal Remote and Digital Tuner bundle available to customers that Flexirent equipment from $1499 or 
more between the 12th May - 31st July 2008 and settle their agreement by the 14th August 2008. Includes all Flexient 
terms. Limit of one bonus bundle per customer. Offer is subject to credit approval. Terms and conditions apply. 



MacBook 13" Intel Core 2 Duo 

2.1GHz 1GB/120GB/ComboDrive 
Flexirent from only $74 p/mth A 




iMac Intel Core 2 Duo 

20"2.4GHz 1GB/250GB/SuperDrive ■WiKll-l-l 
Flexirent from only $79 p/mth A 549M 


2.4GHz 2GB/160GB/SuperDrive 
Flexirent from only $89 p/mth A 


2.4GHz 2GB/250GB/SuperDrive 
Flexirent from only $105 p/mth A 


>20491 


20"2.66GHz 2GB/320GB/SuperDrive ■:):liKLH:l 
Flexirentfrom only $100 p/mth ($1949 


MacBook Pro 15.4" Intel Core 2 Duo 


24" 2.8GHz 2GB/320GB/SuperDrive ■MX-Hsl-l-l 
Flexirent from only $118 p/mth | $2349 


2.4GHz 2GB/200GB/SuperDrive 
Flexirent from only $132 p/mth A 

2.5GHz 2GB/250GB/SuperDrive 
Flexirentfrom only $165 p/mth' 


>26291 
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24" 3.06GHz 2GB/500GB/SuperDrive iMiK&a 
Flexirentfrom only $147 p/mth A I $2949 1 


MacBook Pro 17" Intel Core 2 Duo 

2.5GHz 2GB/250GB/SuperDrive 
Flexirent from only $183 p/mth A 


MacBook Air 13" 

1.6GHz Intel Core 2 
Duo 2GB/80GB 
Flexirentfrom 
only $120 p/mth A 


A Flexirent prices are based on 36-month commercial rental or consumer lease. Includes GST. Subject to credit approval. Payable monthly. Conditions apply. 


Ph: (03) 9818 2100 826 Glenferrie 


Great value Pro-quality hard drives for Mac. RAID 
enabled. 30% less power consumption. FireWire 
400/800, USB2.0& 
eSATA. 5 year warranty. 



1TB 


2TB 
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My Passport Studio 


The sleek, portable hard drive perfect for Mac users 
on the go. FireWire & 

USB2.0.5 year warranty. 

TJ.T. T . T . T .J 

>2091 250GB 



$259 320GB 


iHomeiHIOAM/FM Table 
Radio for iPod 


Plays and charges iPod, 
Built in AM/FM Tuner. 
Contemporary 
Design. 



Championship Manager 


Use your skills and knowledge 
to manage your club the waj/^ 
you feel it should be. 

T j y . T . i j 



Made form Recycled Plastics! 
The Agent18 Eco Shield for iPo d 
touch/nano 
makes 
protection 
a breeze. 
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iPod Touch 


u / 


Rd, Hawthorn Victoria 


Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple lnc. ; registered in the U.S. and other countries. 
Prices and specifications correct 28/5/08, but may be subject to change without notice. Errors and omissions excepted. 
























































































JBL Reference 220 letter of the month 


Your magazine, 
your forum. 



Each month, Conexus (02 9975 
0900) is giving away a set of 
JBL Reference 220 headphones 
valued at $140 to The Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Earphones have always been a 
smaller, more portable alterna¬ 
tive to traditional headphones, 
and JBL Reference 200 Series 
earphones are certainly that. But 
Reference 200 Series earphones 
are designed to perform more 
like their larger counterparts. Is 
it possible to get realistic, full- 
spectrum sound from virtually 
weightless earphones that can 
easily slip into a pocket? Would 
we have brought it up if the 
answer were no? 


Letters should be e-mailed to 
matthew.powell@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 
170 Dorcas Street, South 
Melbourne, Victoria 3205. Let¬ 
ters of fewer than 200 words are 
given preference. Comments 
posted to the forums on 
www.macworld.com.au are also 
eligible for the Creature II prize. 
We reserve the right to edit let¬ 
ters and probably will. To be eli¬ 
gible for the JBL Reference 220 
prize, you must include your full 
name and address, including 
state or territory. 


Another reason to back up 

I found myself in the frightening situation of 
having a critical deadline for a major video 
project looming. The client always expects 
a high standard and like most tends to be 
running behind schedule with resources. 
So with five 14-hour days behind me and 
the pressure on to bring the show together, 
it was at this moment that my 2TB RAID 
decided to "disappear”. Having some 
technical background I stepped through 
a dozen different troubleshoooting steps, 
however no joy. 

Now I was starting to panic, I called Tony 
Corr from icorp who installed the system 
for us and left a message. 

Within 20 minutes Tony was on the phone 
to me and taking me through all the stan¬ 
dard troubleshooting steps. It was at this 
point that Tony’s intimate knowledge of his 
products came out — talking me through 
a visit to a web site with the latest drivers 
for the SATA card that drives the RAID, 
stepping me through the whole updating 
process for the card and within 15 minutes 
Tony had it up and running. 

This was not enough though, with it up 
and running Tony also talked me through 


WHAT’S UP, DOCK? 

One of the obvious gaps in the Apple 
product set is a docking station to support 
MacBook and MacBook Pro notebooks. I 
use my 15" MBP for a variety of tasks, one 
of which is music production using Logic 
Studio. Consequently, every time I want to 
do some music I have to plug in the follow¬ 
ing: power, a FireWire Audio Interface, USB 
MIDI Patchbay, USB hub (USB control¬ 
ler keyboard, Time Machine drive and 
keyboard), and a screen (I like using an 
extended desktop when doing music). No 
doubt people using their MBPs for other 
tasks face a similar chore — a chore that 
interrupts your work flow and probably in¬ 
creases the likelihood of some component 
failure with all the plugging and unplugging 
of connectors. This would also impact on 
people working in an office environment 
utilising any connected peripherals. 


setting the RAID up with an automated 
verification process and e-mail notifica¬ 
tion for any errors on the RAID. 

I had gone from losing everything to los¬ 
ing 90 minutes of my time. 

I relate this story for a reason. We have 
made a point of developing a relationship 
with one supplier, icorp, over the last 94- 
years and they have come to understand 
us, our way of working and our systems. 

I believe that it was this dedication to one 
supplier rather than always chasing the 
best price that saved us. Any potential 
difference in system cost was recouped 
in that one phone call — we were able to 
get our program delivered, on time and 
without the client being any the wiser. 
Most of us in the video environment work 
with systems tweaked to suit our needs, I 
think showing loyalty to one reseller pays 
for itself, in our case time and time again. 
Thanks to these guys, our reputation 
remains intact. 

Tony Gay 
St Kilda Vic 

Glad to hear it had a happy ending. — 
M.JC.R 


A docking station to which you could 
attach all your non-mobile accessories is 
the obvious solution. BookEndz produce a 
third party solution, but it is not a one size 
fits all. 

Now it seems to me that Apple almost had 
a solution a few years ago with the ADC 
connector. A single connector carrying 
DVI, USB and Power all in one. Plug your 
non-mobile peripherals into the monitor, 
and your monitor into the computer. Maybe 
it’s time for ADC 2. Imagine a HD Cinema 
Display with a MagSafe-type connector at 
the computer end supporting DVI, FireWire 
400 and 800, USB2 and power travelling 
in the other direction (from the monitor to 
the computer). Simply plug your bits and 
pieces into your Cinema Display then plug 
into your MBP 
Greg Oakes 
Deakin, ACT 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
niche.com.au with a subject header of “Command - V'. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street, South Melbourne. Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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1309 REASONS TO BACK UP 

I use my MacBook with EyeTV to nightly 
record HDTV for next day watching at work 
etc. Yes, my work is boring with lots of 
sitting-down time and one can only take so 
much Newsradio. 

My problem is error code 1309. Where 
does one find a complete listing of error 
codes. A recently-purchased 1TB external 
with USB2 has highlighted this Error Code. 
Methinks 1309 is code for “I hate your taste 
in classic movies, and don’t give permis¬ 
sion to archive”. If it’s something crusty it’s 
OK, no problem, archive this dribble — but 
anything good ... 1309. 

Alex Campbell 
Pacific Pines Qld 

Well, thanks to my encyclopaedic knowl¬ 
edge of error codes, I can tell you that 1309 
means "An attempt has been made to oper¬ 
ate on an impersonation token by a thread 
that is not currently impersonating a client”. 
So that should clear that up. 

The bit I don’t understand is that that is a 
Windows error message. As far as I can tell 
there is no error 1309 in Mac OS X. Are you 
perhaps running Boot Camp? 

Anyway, my point is that a list of error codes 
may not help you, but if you want one you 
can download an app called “Error Codes" 
(see “Hotlinks”). Better advice: get the 
disk to a service centre, and stop using 
Windows — M.JC.P 

MYOB WORKS 

I am using Account Edge V3 with Leopard 
— no sweat. Tell A.Birks (3S-V, 05.2008) he 
shouldn’t take everything he’s told as gos¬ 
pel! I’m not networking it, but in my single 
user set up, it works fine. 

Steve McGlone 
Mount Gambier SA 


ROCKABYE MAC 

I recently upgraded to Leopard 10.5.2 on 
my iSight iMac G5 PPC and all was fine 
except suddenly one day whatever I tried, 
the Mac would not sleep from the settings 
in Energy Saver Preference pane — only 
from the Apple menu or power button. 

I deleted the Power Management prefs, 
repaired permissions, ran DiskWarrior, 
reset PMU, even an Archive and Install, all 
to no avail. 

Rang Apple Support, but they had no 
ideas, as I had already done all that they 
recommended. 

As it was a while since I bought the Mac, I 
decided to go for broke and do an erase 
and install — the words that bring fear and 
trepidation to most users as, even with a 
full HB backup with SuperDuper, it is still a 
big task. A good spring clean and a fresh 
new System would surely fix it? 

You guessed it, still wouldn’t sleep! 

Getting desperate now. 

Then I noticed a strange thing, when it did 
wake from manually-induced sleep, a mes¬ 
sage appeared for a couple of seconds: 
"Connection Lost” with a picture of the 
keyboard. 

So I turned off the keyboard, turned off 
Bluetooth, trashed all the Bluetooth prefs 
then switched on the Bluetooth keyboard, 
paired it with the Bluetooth Setup Assistant 
and now my sleep problems are fixed. 

How bizarre! 

The moral of the story: don’t ignore any 
new behaviour or messages you see, they 
often give a clue to a fix! 

Ken Hoyle 

Hervey Bay, Queensland 


Ho®iks 

www.chaoticsoftware.com/extras.html 

Look up Mac OS X error codes 



COMING TO AUSTRALIAN MACWORLD 


Video: Openers, closers and lower thirds. 

If the graphics at the beginning and end of 
your content are unreadable or missing, it’s 
going to be hard to get that big break. 
AMW lab: Wireless internet gear. The best 
equipment to get up and running. 

To advertise. Call Liana Pappas 
03 9948 4974. 


To subscribe. Free-call 1800 804 160. 


COMING TO DESKTOP 
Education: Desktop looks at design 
education in Australia. What’s out there? 
Why should you keep your skills in check? 

Software Animation: What tools are 
needed to create an animation? And is 2D 
or 3D best? Desktop explores. 

To advertise. Call Chantelle Ford 
03 9948 4984. 
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Connect to the world of data 

Faster and easier than ever before! 



Contact Management 
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Here's What's New at a Glance: 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQL Server, Oracle and 
MySQL with your FileMaker Pro data.* 

Find out more at: 

www.filemaker.com.au/mw/products 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


compnow.com.au 


© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 
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It’s now 3G. 

And what’s better we have 
3 for you to win.* 


www.macworld.com.au 





* Terms and conditions apply, www.macworld.com.au/iphone-terms 
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[WWDC] 


A t Apple’s Worldwide Developer Conference 
(WWDC) in San Francisco, CEO Steve Jobs 
finally took the wraps off the product every¬ 
one knew was coming: the 3G version of the iPhone. 
Offering faster mobile data speeds than the current mod¬ 
el (which uses EDGE when it can’t find a WiFi network) 
the 3G iPhone also boasts a number of other enhance¬ 
ments and a lower price. 

Most importantly for Australians, you’ll be able to buy 
it here. 

Shortly after the end of the keynote address, both Op¬ 
tus and Vodafone issued press releases about the device’s 
local availability and began taking pre-orders. Unfor¬ 
tunately neither carrier was prepared to outline its plan 
pricing at press time. 

Both will have stock available, they say, on the 11th 
of July. There has been no announcement from Telstra 
or Three - the two other 3G networks - to indicate 
their plans. 

What’s new? obviously the new phone features con¬ 
siderably faster data transfer over the mobile network. In 


fact Apple says it will be twice as fast as the first-gen¬ 
eration phone. The original iPhone shipped with support 
for Wi-Fi and EDGE network. While more ubiquitous at 
the time than the faster 3G, the EDGE cellular data stan¬ 
dard tended to perform slowly. 

That fact was certainly demonstrated during the key¬ 
note. In an on-stage demo, Jobs was able to download 
an e-mail attachment in five seconds while the same 
download took 18 seconds on the EDGE network. A 
web page loaded in 21 seconds on 3G versus 59 sec¬ 
onds on EDGE. 

The iPhone 3G offers quad-band GSM and tri-band 
HSDPA for voice and data connectivity. It will continue 
to support Wi-Fi and EDGE in addition to 3G. 

That last point is critical to users concerned about bat¬ 
tery life. iPhone 3G owners will be able to switch be¬ 
tween 3G and 2G in case they wish to save battery life. 

However, Jobs boasted that the revamped iPhone im¬ 
proves battery life. 2G talk time has jumped to ten hours 
from eight hours; for 3G talk time, the phone will have 
a battery life of five hours. The 3G iPhone features 300 
hours standby time. 
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Other features. Highlighting the other features trum¬ 
peted by Jobs Monday is the addition of GPS technol¬ 
ogy. Hardware changes to the phone will allow users to 
do real-time mapping. Currently, iPhone users rely on 
data from mobile network towers and Wi-Fi to find their 
location on the phone’s Map application. According to 
Apple’s web site, the GPS capabilities will also allow 
for geotagging photos - embedding the location where 
taken in a photo’s metadata. 

When it ships the iPhone 3G will include the updated 
iPhone 2.0 software, which is slated for an early July 
release. That means the new iPhones will have support 
for Microsoft Exchange ActiveSync as well as remote 
wipe and Cisco IPsec VPN for encrypted access to cor¬ 
porate networks. The iPhone 3G also includes the soon- 
to-launch App Store, which will feature native iPhone 
applications, and support for the relaunched MobileMe 
internet service. 


A new look. The iPhone 3G is thinner at the edges 
than the original model, though at 11.4x6.1x1.2 cen¬ 
timetres, it’s slightly deeper than the current iPhone’s 
dimensions. The iPhone 3G is also slightly lighter, at 
133 grams. 

More important, the new iPhone features a flush 
headphone jack instead of the recessed headphone jack 
that the original sports. That saves users the hassle 
of having to buy an adapter to use with their third- 
party headphones. 

The 16GB model will come in white or black. The 8GB 
iPhone 3G will be available in black only. As mentioned 
above, no Australian pricing was available at press time. 

Jobs said Monday that Apple has sold six million iP¬ 
hones since the June 2007 launch. It’s “one of the most 
amazing products I’ve ever had the privilege to be as¬ 
sociated with,” he said at the conclusion of the keynote 
address. — Matthew JC. Powell, Brian Chen and Philip Michaels 


Hoignks 

www.apple.com/pr/library/2008/06/09snowleopard.html 

Apple’s statement in its entirety 

Apple offers a glimpse at 

I n a Worldwide Developers Conference keynote dom¬ 
inated by iPhone news, Steve Jobs did offer bit of 
OS X-centric news to attendees: The next version of 
OS X is code-named Snow Leopard. 

But that’s all Apple disclosed about the new OS dur¬ 
ing the keynote. Jobs said more information would 
be available during the conference’s afternoon OS X 
State of the Union session; however, like every WWDC 
session save for the keynote, that discussion is held 
away from the public eye with its contents covered by a 
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Snow Leopard 

non-disclosure agreement that prevents attendees from 
talking about what they’re told. 

Apple did provide some further information about 
Snow Leopard in a statement quietly released after the 
keynote’s aftermath, with many of the details matching 
some of the rumours that had circulated about an OS X 
update in advance of WWDC. 

Apple confirmed that Snow Leopard would focus on 
performance enhancements rather than new features. 
The OS X update, expected to ship in about a year, 
will be optimised for multi-core processors and enable 
“breakthrough amounts of RAM.” Apple also promised 
a new, modern media platform with QuickTime X. The 
update will also offer out-of-the-box support for Micro¬ 
soft Exchange 2007. 

“We have delivered more than a thousand new 
features to OS X in just seven years and Snow Leop¬ 
ard lays the foundation for thousands more,” said 
Bertrand Serlet, Apple’s senior vice president of soft¬ 
ware engineering in the statement released by Apple. 
“In our continued effort to deliver the best user ex¬ 
perience, we hit the pause button on new features 
to focus on perfecting the world’s most advanced 
operating system.” 

The company did not confirm whether Snow Leopard 
would only offer compatibility for Intel-based Macs as 
had several published reports had claimed. — Rob Griffiths 


www.macworld.com.au 






















Hotgnks 

www.me.com 

The new iTools 

MobileMe replaces .Mac 

A pple rebranded its .Mac online service as of the 
WWDC, adding syncing features aimed at iP¬ 
hone and PC users in addition to the Mac. 
Dubbed MobileMe, the new service offers push e-mail, 
calendars, and contacts for users, keeping that informa¬ 
tion up-to-date whether they’re viewing it at a computer 
or an iPhone. The web-based MobileMe works with the 
iPhone’s mail, calendar, and contacts applications in ad¬ 
dition to working with Mail, iCal, and Address book on 
the Mac and Outlook on the PC. 

It’s like having “Exchange for the rest of us,” said 
Phil Schiller, Apple’s senior vice president of Worldwide 
Product Marketing during his presentation of MobileMe 
at the Worldwide Developers Conference keynote. 

Thanks to MobilMe’s AJAX-enabled interface, users 
will have a similar experience using the web applications 
as they do with desktop software. For example, you can 
drag and drop calendar events to move then as in iCal and 
narrow down contacts as you type as in Address Book. 
The e-mail software also works a lot like Mail, letting you 
drag messages into folders to file them away, and includes 
a quick reply feature that pops up a box to input and send 
your reply to a message. 

MobileMe also offers online storage for photos, docu¬ 
ments, and files. The .Mac Web Gallery has been incor¬ 
porated, and you can e-mail photos directly from an 
iPhone. You can also move photos around just like you 
can in iPhoto. iDisk also gains a web interface, from 
which you can e-mail links for users to download files 
directly from the web. 

Current .Mac users will become MobileMe members 
automatically, and can continue to use their mac.com 
e-mail addresses. 

MobileMe will cost a little less than .Mac: $119 per 
year rather than $139; it offers 20GB of storage. There 
will be a 60-day free trial available when the iPhone 2.0 
software ships in early July. 

As Steve Jobs took the stage at the end of the demo, 
he said about MobileMe, “I think we finally got it right.” 
— Philip Michaels and Jonathan Seff 
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It's real easy doin' your books on a Mac. 

Keep your GST, BAS, time billing and payroll on a tight 
leash with MYOB FirstEdge and MYOB AccountEdge 
business management software. If we still need to throw 
you a bone visit myob.com.au/easyonamac 
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[HARDWARE] 


Hot|nks 

tinyurl.com/5o5qae 

The genuine article 


MagSafe knockoffs on sale 


T rying to find a third party power supply for the 
MacBook or MacBook Pro has been impossible. 
A thorough search with Google reveals that none 
of the usual accessory manufacturers has created their 
own power supply unit using Apple’s patented MagSafe 
connector because, as Australian Macworld reported in 
August 2007, there aren’t any licensed MagSafe accesso¬ 
ries and the situation hasn’t changed since that time. 

So we were more than surprised to see a third party unit 
being openly displayed at the CeBIT conference in Sydney 
that looked almost identical to the Apple part. All that 



was missing was the Apple logo embossed into the sides. 
Otherwise, the third party unit we saw at the Koala Laptop 
Accessories stand was a dead-ringer for the real McCoy. 
There was plenty of interest in the unit with several peo¬ 
ple asking about it in the time we were at the booth. 

Company representative, Massoud Esmaili told us that 
Koala Laptop was “trying the unit out” but it still lacked 
Australian approval. Visiting Koala’s site, the unit isn’t yet 
listed for sale although the product search engine does list 
power supply units for the MacBook and MacBook Pro. 

We asked who was making the power supply for KLA 
and were told that the manufacturer was a new one for 
them called UniPower. UniPower, a Chinese frrm, certain¬ 
ly makes power supplies and batteries although there’s 
specifrc mention of the MacBook or MacBook Pro power 
supplies. 

KLA didn’t have a price for their adaptor although we’d 
expect it to be less than Apple’s $129 (otherwise why 
bother). 

A spokesperson from Apple Australia said that they 
were unaware of any licensees of the MagSafe connec¬ 
tor. Requests for further information from Koala Laptop 
Accessories were not answered. — Anthony Caruana 


[MOBILE] 


Hotjjnks 

www.digislide.com.au/ 

Australian innovation 

Mini projectors at CeBit 

M any of us give presentations to small groups. 

One of the challenges we face is being able to 
run the Keynote we’ve spent weeks slaving 
over without having to lug a projector around or rely on 
finding an appropriate device at the meeting venue. 

Digislide is an Australian company that develops min¬ 
iaturised projection technologies for mobile devices. 
It has patented a number of innovations that embed 
projectors into mobile phones, portable media players, 
notebook computers and GPS devices. The possible ap¬ 
plications are practically endless. The solutions can be 
either integrated into existing peripherals or developed 
into small, standalone devices. 

We saw a demonstration of a prototype portable, stand¬ 
alone projector that was about the size of two cassette 


tape cases stacked on each other. The image was projected 
onto an A3 screen from about a metre away. 

A release version of the device with VGA and RCA vid¬ 
eo outputs is expected later this year and is expected to 
sell for around the $500 mark although final pricing is yet 
to be confirmed. 

Maxon is better known for the wireless modem prod¬ 
ucts it supplies to BigPond for its NextG mobile broad¬ 
band platform. However, it was also showing off its 
newest product, another portable projector. Not too 
many details were forthcoming but Maxon director 
Dana Baggetto told us that the solution, codenamed 
“the Pico Projector”, uses LEDs as its light source. It’s 
expected to be available later this year of around $600. 
— Anthony Caruana 


► 022 AMW July 08 


www.macworld.com.au 



















[IGOM] 


Hotjjnks 

www.bowers-wilkins.com/display.aspx?infid=2444 

Bowers and Wilkins 

iPod Gizmo of the Month: 

I t’s been argues that speakers don’t really count as 
a “gizmo” as such, so should be excluded from this 
feature. However, when the speakers are also a de¬ 
sign element of your home and a centre of attention - as 
with the BEtW Zeppelin - they need to be counted. 

The Zeppelin speakers are now available in Australia 
from Conexus (02 9975 0900) and you won’t get change 
from $ 1000.00. There are cheaper speakers around, to be 
sure, but few that can match the Zeppelin for design or 
sound quality. 

They’re compatible with any dock-equipped iPod, 
though the functionality you can get varies by model. For 
the best results use an iPod touch or iPhone - then the 
remote control can be used to adjust the volume on your 
iPod itself and the display accurately reflects the change. 

Speaking of volume, I found I could fill a fairly large 
room with immersive sound without having to push the 


B&W Zeppelin 

Zeppelin “up to 11” as it were. And at lower volumes the 
sound is clean and clear. 

But of course you don’t buy the Zeppelin just for the 
sound. You buy this to look at and be looked at. And it 
doesn’t disappoint. Visually striking ands starkly mod¬ 
ern, the Zeppelin also manages to show off your newly- 
purchased iPhone to great effect. 

Call Conexus to find out where you can buy one. 
— Matthew JC. Powell 




SYMBIOTIC AUSTRALIA 


Robust and adaptable...POS*IM edges out in front when it comes to hitting the ground running and (providing) flexibility for your needs. 


Plug in a printer & 
barcode scanner 


Start Retailing! 


Choose your Mac 


Install Software 


PQS*IM or LightSpeed? 


POS*IM is cost-effective, tried, true & proven with thousands of installations. 
LightSpeed is ground-breaking new Point of Sale software with iTunes-like browser. 

M|Tr" POS'IM Lightspeed 

I V j Easy to Use, excel lent workflow Barcoding options Great floating POS interface 

Over5000 POS'IM Single and Multi User Customisable reports Multi Store, Multi Site 

Installations since 1990! Multi Store, Multi Site Stock, Invoicing, Debtors... Stock, Invoicing, Debtors 

I ^ Mac and Windows compatible Integrates with accounting Integrated Webstore 

Suitable for all Retailers & Stock Managers iPhone Integration available Links to accounting software 

Touch Screen Capability available on iMacs. 


Automator Compatible 


Phone Reports Apple Eventable 

Driver's Licence Scanning General Ledger Linking 


Australian MacWorld 08.2003 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 























































[USERS AND 
GROUPS] 


MUG activities for July 2008 


Tuel 

Western Australian Macintosh Users [WA] 

www.wamug.org.au 

MacTalk Hunter 

www.mactalkhunter.org.au 

Wed 2 

Club Mac [NSW] 

www.clubmac.org.au 

Toowoomba Apple & Mac UG [QLD] 

www.taamug.org.au 

Thu 3 

TasMac [TAS] 

groups.yahoo.com/group/tasmug 

Fri 4 

South Australian Apple Users’ [SA] 

www.saauc.org.au 

Sat 5 

AUSOM Incorporated [VIC] 

www.ausom.net.au/nextmeetings 

Mon 7 

Gold Coast Macintosh User Group [QLD] 

www.goldcoastmacusers.org.au 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Tue 8 

Macintosh Multimedia Group [VIC] 

www.ausom.net.au/nextmeetings 

www.imug.com.au/meetings.php 


ACT Apple Users Group [ACT] 

www.actapple.org.au 

Wed 9 

South Australian Apple Users’ Group [SA] 

www.saauc.org.au 

Bellarine Mac User Group [VIC] 

www.bellarinemac.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

AUSOM Retirees & Others [VIC] 

www.ausom.net.au/nextmeetings 

Coffs Harbour Mac User Group [NSW] 

groups.yahoo.com/group/coffs_mac_users 

Thu 10 

Melbourne Cocoaheads [VIC] 

www.melbournecocoaheads.com 

Sat 12 

AMUG Sydney [NSW] 

homepage.mac.com/sydamug 

Mon 14 

Gold Coast Apple Users Group [QLD] 

goin.to/gcusers 

Macintosh Users Group Sunshine Coast 
[QLD] 

www.mugsunco.org.au 

Tue 15 

North Queensland Macintosh User Group 
[QLD] 


www.nqmug.org 

Sun 20 

Apple-Q [QLD] 

www.apple-q.org.au 

Mon 21 

Byron Shire Macintosh Users Group [NSW] 

www.ozshop.net/bsmug 

Tue 22 
iMug [VIC] 

www.imug.com.au 

Wed 23 

BEAUT — Bendigo Education Apple Users 
Team [VIC] 

www.beaut.org.au 

Thu 24 

CVMU - Central Victorian Macintosh Users 
[VIC] 

www.cvmu.net 

Sat 26 

Geraldton Macintosh User Group [WA] 

www.gmug.org.au 

Sun 27 

Apple-Q [QLD] 

www.apple-q.org.au 

Mon 28 

Alice Springs Apple User Group [NT] 

www.bizcom.com.au 

— List compiled by Nicholas Pyers 


[MOBILE] 


Hot|nks 

www.palm.com/au 

Palm Centro 


Palm launches Centro 


W hile CeBIT Sydney was firing up for its biggest 
year yet, Palm announced the latest member 
of its smartphone family: the Centro. With 
a similar profile to a regular mo¬ 
bile phone, it runs the user-friendly 
Palm OS and sports a full QWERTY 
keyboard and high-resolution, 320 x 
320 touch screen. The Centro deliver 
much of what you’d expect from a 
typical smartphone. 

The 64MB of memory is exten¬ 
sible through the microSD slot and, 
while there’s no WiFi or 3G, there’s 
EDGE, Bluetooth and Infra-red 
for making wireless connections 
to the internet, computers, GPS 
receivers and wireless headsets. 
There’s also a 1.3MP camera and 
it can be used as an MP3 player. 
E-mail support covers the usual 
bases with POP3 and IMAP. Push 


e-mail is supported from Microsoft Exchange servers 
using the ActiveSync protocol. 

So far, you might be excused for thinking this is just 
another version of the super-successful Treo line of 
products. To some degree you’d be right except for one 
thing - the price. The Palm Centro is available through 
Telstra as a pre-paid handset for just $299 including 
$10 of call credits. That’s an unprecedented price for a 
smartphone and the first time one has been available on 
a pre-paid deal. It’s limited to Telstra’s network but can 
be unlocked by paying a fee. 

The other phone that’s been subject to lots of specu¬ 
lation is the rumoured Palm Treo 850. This looks to be a 
communications powerhouse. It’s reported to run Win¬ 
dows Mobile 6.1 and includes WiFi and an integrated 
GPS receiver. We spoke to Palm’s Asia Pacific Regional 
Director Olivier Rozay and asked him about the Treo 
850’s local availability. He responded that “Palm does 
not comment on unannounced products or specula¬ 
tion”. Sounds like Palm’s running the Apple playbook 
on new products. — Anthony Caruana 
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Holfnks 

labs.adobe.com/technologies/soundboothcs4/ 

Try the Soundbooth CS4 beta 


Quick Look: Adobe Soundbooth 


I wasn’t able to lay my hands on Adobe Soundbooth 
in time for last month’s roundup but I’m remedying 
the situation this issue with a look at one of the 
Mac’s newer audio applications. 

Soundbooth is part of the Creative 3 Suite Production 
Premium suite and its integration with the other Adobe 
applications, Premiere and Flash in particular, is evident 
from the get-go. An important note to anyone who used 
Adobe’s previous application, Audition on Windows: 
Soundbooth is not a rebadged Audition. 

Audition was always aimed at music-centric people 
like sound engineers and sound designers. Soundbooth 
is very much aimed at video editors and Flash develop¬ 
ers who want a simple way of adding voiceovers and 
music. There no multi-track mixing, parameters auto¬ 
mation or batch processing that was found in Audition 
although the Flash cue point support in Soundbooth is 
an advantage. 

Soundbooth’s workflow is basic but effective - the 
default layout is a window divided into three timelines 
of video, audio (from your video file or external source) 
and score (the music you add to the project). The score 
feature is fairly basic - there’s a few dozen pieces of 
music supplied and all you can really do is set their 
length and intensity. It’s the sort of feature that’s more 
rounded in other applications like Soundtrack Pro 2 but 
if it’s not your primary aim for buying Soundbooth it’s 
a useful bonus. 

All the panels can be arranged and you can save cus¬ 
tom layouts. I particularly like the History panel, which 
shows all the changes you’ve made to the audio files and 
then allows you to undo any of them. Unfortunately the 
undos are sequential - you can’t undo the eighth edit 
without also undoing the first seven. 

Importing audio is as simple as dropping files onto 
the workspace. I dropped some MP3 and MP4 files and 
they imported flawlessly. When I dropped a video file it 
automatically extracted the audio for editing. Removal 
of noise artefacts is a strong point - the Auto Heal func¬ 
tion had a big impact on an imported AIFF file I’d taken 
from a vinyl record, removing the majority of pops and 
hiss. The normalisation and compression plugins are 
standard fare for an application at this price point and 
Soundbooth’s don’t do anything out of the ordinary. As 
a long-term Pro Tools user I was looking for the deep 


waveform editing options and I came up wanting. To be 
fair, that’s not what Soundbooth is touted as, but a little 
more focus on that aspect would widen the potential 
user base considerably. 

Future shock. The next version of Soundbooth, CS4, 
is due for release later this year and you can download 
a beta version of it now (see “Hotlinks”) if you’re a reg¬ 
istered CS3 user. There’s a range of promising enhance¬ 
ments that will give the application some more cred¬ 
ibility in a crowded market. True multi-track support 
is a big step forward but the touted new Adobe Sound 
Document file format may be controversial. In music, 
another proprietary format is not likely to be met with 
warmth unless it delivers a show-stopping new function 
of some kind. I’d also like to put in an order for some 
sort of interface with common loops formats - I know a 
handful of people who’d jump from Soundtrack Pro 2 to 
Soundbooth if it had the same access to music loops. All 
that said, Soundbooth is a clear statement from Adobe 
that it’s committed to the audio market on the Mac, and 
that’s what counts. 

Soundbooth CS3 can be purchased as a standalone 
product for $355 or as part of the Creative Suite Produc¬ 
tion Premium 3 for $2749 (download only) or $3025 
(boxed). Contact Adobe Australia on 1800 504 971 for 
more information. — David Holloway 

Born to sync. For all its various strengths, Soundbooth shines when used to create sound¬ 
tracks for video content. 
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[PRO FILE] 


Hotjjnks 

www.iloura.com/ 

All about visual effects producer lloura 


lloura: digital entertainer 


I loura was established in 1987 and is considered one 
of Australia’s leading post-production and digital- 
effects companies. You might not have heard about 
it before, but if you’ve ever seen the Optus commer¬ 
cials with the performing penguins, then you’ve seen its 
work. I talked to Simon Rosenthal, Executive Producer 
and Adam Jones, IT Manager. 

What does lloura do? 

Iloura is split into two streams. One stream follows the 
traditional route of television commercials, whilst the 
other concentrates on entertainment projects. For the 
last 20 years Iloura’s reputation has been built around 
commercials, but in the last four years we have estab¬ 
lished ourselves as an entity in providing vfx (visual 
effects) and 3D for the entertainment market and are 
now working with some of the US top studios 
In terms of the technology, are you using all Mac kit 
everywhere? 

We use Macs for 2D requirements but going forward 
we might look at it for 3D stuff too. We are considering 
using Apple hardware to run Windows too. It’s more 
adaptable, and can be used in both situations so gives 
us the flexibility. 

Operationally, our business is split in to 2D visual 
effects, 2D design, and 3D animation and at the 
moment, the 2D visual effects workstations are all based 
around the Mac systems. The design is all based around 
the Mac systems, but we do run a [Silicon Graphics] 
Flame compositing system for the high-end work, and 
all the 3D work is done on PCs. 

I’ve seen from your web site you’ve been involved 
most recently with the new film called The Bank Job? 
The Bank Job was more about compositing, but there 
was a bit of Photoshop work there because there is quite 
a bit of matte painting. 

What’s matte painting? 

In this case it was primarily about set extension. One of 
the issues the production had was that they were trying 
to recreate London in the 1970s. Obviously the land¬ 
scape has changed - so the bank that is highlighted in 
the film and the architecture around that bank is sub¬ 
stantially different to what it was when the film is set, 
so, we’ve had to strip out what was inappropriate and 
“paint” in what was appropriate. We extended build¬ 
ings and had photographic evidence of what it looked 
like and so we recreated that little area. 



I wonder how many people who see a film like The 
Bank Job realise that there is computer graphics 
involved? 

Part of the problem we have is that most of our work is 
hidden - there’s vaiying scales of visual effects and ani¬ 
mations and indeed probably one of the great examples 
of that is Wilbur the Pig in Charlotte’s Web, where there 
is an assumption that that is a real pig. Now, we all know 
that pigs can’t do half the things that Wilbur is meant 
to do. Photo-real work, whether its 2D or 3D, tends to 
get lost in the stoiy. It’s only when you put an exploding 
spaceship that everyone goes “What great 3D work”. And 
that’s endemic, whether it’s [television commercials] or 
features projects. 

Why do you say it’s a problem? 

It’s a problem for us to reach our market and actually 
promote ourselves because if you’re not sitting there 
saying to people “that’s a 3D shot, or that’s a set exten¬ 
sion” then people just don’t know. If you’re not there to 
explain the work you have done, quite often it goes un¬ 
noticed. From a TVC [television commercial] perspective 
we do a lot of photo-real 3D cars - that is quite a com¬ 
plex exercise and requires a lot of effort to accurately 
portray a photo-real car. The last Mazda campaign that 
had cars driving around football fields - CG cars. Now, 
no-one knows that. It’s used primarily where there is a 
need to show the car doing something it can’t normally 
do. Or show the car from a camera angle that is impos¬ 
sible to achieve in reality. There are a lot of things we do 
here that are just hidden. 

So how do you promote yourself as a business? 

“Makings of...” are incredibly important and we have to 
make clear to the people we represent ourselves to, how 
we operate, what we’ve done, and that’s not always easy 
because unless you’re sitting there showing them they 
don’t always see. — Danny Gorog 
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NEC COLOUR MANAGEMENT SOLUTIONS 


Empowered by Innovation 



When colour is critical. 


The ability to interpret and reproduce colours accurately is not only a matter of survival to Madagascar’s 
chameleons, it is also critical to the wellbeing of any colour and image editing business. 

NEC sets new standards in the fields of colour editing and visualisation. NEC LCD colour management displays 
deliver uncompromising contour sharpness, colour reproduction and luminance, as well as featuring unparalleled 
coverage of the Adobe® RGB colour space. And when partnered with the NEC SpectraView Colour Calibration 
Solution (comprising of selected 90 Series models with sophisticated colour profiling software and a light shielding 
hood), the result is a highly accurate, reliable and feature-rich display calibration and profiling solution. 

With models ranging from 19-inch up to 30-inch in screen size, not only are these displays smart investments for 
you and your company, they are the perfect partner for your creativity. 


To find out more, call 131 632 from anywhere in Australia or visit nec.com.au 















36-N 


[OFF THE NET] 


Hoyjnks 

homepage.mac.com/sydamug/ 

AMUG Sydney 

www.ausom.net.au/disc-of-month.html 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.cvmu.net/ 

Central Victorian Macintosh Users Inc 

www.gmug.org.au/ 

Geraldton Macintosh User Group 

goin.to/gcusers 

Gold Coast Apple Users Group 

mactalkhunter.org.au/ 

MacTalk Hunter 

www.taamug.org.au 

Toowoomba Apple and Macintosh User Group Inc 
Participating MUGs 

www.ausmac.net 

Check the Ausmac archive for individual downloads 
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Disc of the Month: Arcade Mania Volume 1 


T his month we bring you a collection of over 50 
classic, retro and modern Arcade Games that will 
provide hours of fun for all ages. Contact your 
nearest participating Mac User Group (see “Hotlinks”) to 
get the whole disc or check out the Ausmac archive (see 
“Hotlinks”) for individual files. 

The applications are supplied as is and we make 
no representations regarding the applications or any 
related information. Any questions, complaints or claims 
regarding the applications must be directed to the ap¬ 
propriate software vendor. 

Apeiron. Fast-paced arcade game like Centipede. 
Artack. Retro-style shooter with hand-drawn graphics 
and soundtrack. 

ArchMage. Fight as a young mage in this action game. 
Argonaut 2149. 3D asteroids game. 

Ashalii. Space-themed arcade puzzle game. 

Asteroid Rally. Race through a 3D asteroid field. 
Avalanche Extreme. Arcade/puzzle game. 

Betty’s Beer Bar. Arcade game with cartoon graphics. 
Bloxter. Falling-blocks game in 3D. 

Bugged Out Rally. Rally game with bugs. 

Brave Dwarves — Back for Treasures. Help dwarves 
in their quest. 

Bub & Bob 2. Arcade game based on Bubble Bobble. 
Bubbles. Classic arcade game with a new twist. 
Bubblomania. Cute bubble-popping arcade game. 
BugThug. Impeccable bug arcade fun. 

Burst. Highly addictive arcade/puzzle game. 

BushPanic. Politically themed arcade shoot-em-up. 
Chicken Race. Addictive two-player game. 

Creepy Mines II. 3D brick game. 

Dome Wars. Cross canyons and kill enemy dome tanks 
Dylo’s Adventure. Platform game about a nice dinosaur. 
Expedition Diamonds. Humorous arcade game. 


Frozen-Bubble. Part of the popular arcade/reflex game. 
GravityWells. Arcade game of gravity control. 
Gridrunner+ + . Legendaiy shooter game. 

Hollow Ground. Old-school tactical arcade game. 
Ishizume. Klax arcade game. 

Jammin’ Racer. Fast-paced arcade racing game. 
Jets’n’Guns Gold. Space arcade game. 

Ilneum. Qix/Volfied space game. 

Lunar Jetman. Difficult retro arcade game. 

Luxor 2. Sequel to the action-puzzle game. 

Machi Paco. Arcade brick-busting game. 

MacPuyo 2. Arcade-style, falling-object game. 

Manic Miner. Arcade game. 

Music Challenge. Test your music knowledge. 

Mystic Inn. Adventure game with 50 levels. 

Neon Wars. Arcade game. 

Open Fire. Military-themed shooter game. 

Pangea Arcade. Three classically inspired games. 
Phoenix Ball. Breakout-style brick game in 3D. 

Pirate Poppers. Swashbucklin’ fun game. 

Runic. Briekout-style game with powerups. 

Radiant Weirdness Zone. Scrolling shooter featuring a 
flying armadillo. 

snake3d. Multi-player snake game in a 3D world. 
Solarian II. Classic Mac video game. 

Space Penetrators. Old-school Space Invaders clone. 
Space Tripper. State of the art shoot-em-up. 
Spinvaders. Arcade shoot-em-up game like Space. 
Sweetopia. Enter candy factory for a sugar rush. 
Tank-o-Box. Tank battle game. 

Tilt Mania. Game controlled by the laptop tilt sensor. 
Toribash. Unique turn-based fighting game. 
TriMicSIots. Remake of Slots arcade game. 

ZoneBall. Control 80 percent of the playfield. 

— Nicholas Pyers 
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The inspirational new EOS 40D. Take your imagination further. 


GOS 40 D 


So much more is possible with the new Canon EOS 40D digital SLR camera. It will open the 
doors of your imagination and allow you to discover shots you never considered - or even 
thought possible. Take your creativity to a whole new place, visit canon.com.au/eos40d 
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Rechargeable batteries 
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Digital Camera Warehouse 
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BugEyeDigital and UniCam 

www.crkennedy.com.au 

Sigma — CR Kennedy 

www.maxwell.com.au/tamron 

Tamron — Maxwell International 

dstore.com.au/gadgets/Quik- 
Pod/1017232.html 

Quik Pod — dstore 
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Quick Pod — Latest Buy 
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Olympus Tough 1030SW 
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Sea Optics 
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Digital Diver 
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Optex cases 
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Maxkon mini frame: 


On the road 


P hotography outside a studio setting need not 
mean compromising on the capability of your 
equipment or the quality of your pics. With a bit 
of nous you can put together a portable studio that will 
break neither your back nor your bank. 

When film SLRs reigned supreme there always seemed 
to be one more accessory, one more gadget to acquire: 
extra lenses, motor winds, macro bellows, filters - all of 
this was to help you mobilise your photography, to take 
your show on the road. 


When I acquired my very first digital camera (a hum¬ 
ble Kodak with a massive one-megapixel CCD) much 
of this need to accessorise seemed to evaporate. The 
camera had a zoom, could shoot a burst of frames, mac¬ 
ro shots - and I could emulate the effect of glass filters 
with the help of Photoshop. 

Today you can approach the task of taking your 
camera on the road from a different direction then, 
when you get back home, extend its potential even fur¬ 
ther. Here’s how. 
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Potential. The mere action of taking on a new camera 
brings with it a lot of excitement as you shoot early 
shots with it, explore its talents, discover its shortcom¬ 
ings. No doubt you’ll crave the thrill of adorning the 
new piece of gear with some extras. 

If you own a compact digicam there is no immedi¬ 
ate need to accessorise it but the acquisition of a digital 
SLR opens a vast panorama only limited by your specific 
needs and bank account. 

The main areas in which to add extras: boosting the 
performance of the camera; ensuring its safety; handling 
its output downstream. 

Batteries. In reviewing cameras I’ve found the most 
obvious shortcoming with some models as they are sold 
and drawn straight out of the box is the battery power. In 
some instances the supplied battery might be capable of 
only 700 to 1000 milliamp hours (mAh) to run the cam¬ 
era; this will be sufficient power to drive the camera for 
only two to three hours and fire off 50 to 100 shots. 

Buy a second batteiy - a more powerful one if possible, 
one able to supply one to one to two milliamps of power. 

Fortunately, these days cameras are powered by either 
lithium-ion batteries or easily obtainable single-use or 
rechargeable AA cells. 

Virtually all cameras are supplied with a battery char¬ 
ger but these are usually for mains power only. A useful 
add-on to keep you going when away from home is a 
battery car charger. 

Digital Camera Warehouse markets a universal lithium 
ion batteiy charger ($87) that can operate from mains 
100-240v AC or 12v DC power (as in a car). This unit can 
charge AA or AAA cells or lithium ion batteries and is 
supplied with adaptor plates to accept the major camera 
makers’ lithium ion batteries. 

Extra lenses. Of course compact digicams have fixed 
lenses so, if you want to extend the focal range of the 
camera, you need to attach an extender - wide or tele¬ 
photo. Optically, these are not an ideal solution; the 
main reason being that they fit to the front of the lens, 
whereas the traditional and superior practice is to place 
the extending lens behind the main one. 

With today’s digicams a further obstacle in not only 
finding but in fitting an extender lens is that most com¬ 
pact cameras have retractable lenses and few have any 
sort of attaching thread on their fronts. 

One solution I discovered is the Uni-Cam, designed 
to be used with digital cameras that were originally 
made without lens threads or lens adapters. Made of 
aluminium, it attaches to the tripod slot at the bottom 
of your camera. With the alignment grids on the base 
plate, you mount your camera straight on to the adapt¬ 
er and, with the rubber grip strips on both sides, your 


camera will sit firmly. The front 37mi 
threaded plate allows you to adjust it 
to your particular camera’s lens lo¬ 
cation. Camera fitted, the base of the 
Uni-Cam mounts onto a tripod. 

Now attach an extender lens: 

BugEyeDigital can supply tele lenses 
complete with the necessary 37mm 
fitting. Uni-Cam will set you back 
$US68.95. Lenses, from 2x and 8x, 
cost $US119.95 and $US148.95, plus 
postage. Once you’ve acquired the 
Uni-Cam you can get into all sorts c 
magic places: BugEyeDigital can a 
supply 90-degree mirror lenses and slide 
duplicators. 

If you own an earlier compact digicam you may find 
it worthwhile to search other parts of BugEyeDigital’s 
web site; it markets lenses and adapter rings for such 
cameras as Nikon Coolpix 5400, 8400, 800 etc plus fit¬ 
tings for earlier Fuji, Kodak, Olympus, Panasonic, Sony 
and other digicams. 

It’s a different story with dSLRs: you can fit an ex¬ 
tender behind the lens. The best of these are the ones 
specifically designed to work with the camera maker’s 
original lenses. All major manufacturers make and mar¬ 
ket wide and tele extenders. 

Independent lens makers Sigma and Tamron mar¬ 
ket a range of tele-converters that fit the major cam¬ 
era marques. Make a note: if you are buying from an 
internet supplier it may be a grey-market product and 
not covered by an Australian warranty. Sigma dis¬ 
tributor CR Kennedy advises it “will match, through 
our authorised Sigma dealer network, any legitimate 
advertised internet price on Sigma lenses by these 
grey importers.” 
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Memory. Many cameras now have some internal 
memory — from 15 to 50MB is fairly common — and 
this is useful if you want to grab the camera quickly to 
catch a shot. But any extended session will call for much 
more memory than this - like a memory card. 

I still have trouble accepting the fact that a 1GB mem¬ 
ory card can now cost less than a decent bottle of wine. 
So, it seems prudent to carry a spare card - just in case 
a “magic moment” springs before your camera! 

The other factor - and this applies to dSLRs as well 
as some of the high end compacts and video camcord¬ 
ers — is the wisdom in using faster speed cards. As files 
from these cameras are considerably larger it could pay 
to head for cards that are not only faster but also with 
larger capacities. 

In this vein, the SDHC cards deliver high read/write 
speeds and offer capacities of 4GB and upwards. 

One example is Panasonic’s range of SDHC cards: the 
16GB card sells for a suggested $399 and can write at a 
minimum speed of 6MB/second. 

You’ll need a dedicated reader for this relatively new 
format. Shopping Square has them: MicroMate made by 
SanDisk. Online sales at $14.95 plus postage. 

Of course you do have a card reader, don’t you? 
Don't you? 

There are a few makes on the market that can write/ 
read to/from all card types (except SDHC). Most of them 
can be landed at about $40 through retailers like Dick 
Smith and JB HiFi. Brands include Swann, Shintaro, 
Mittoni, Verbatim and SanDisk. 

A neat solution for cameras that use SD cards is the 
USB-ready card sold by SanDisk; this has USB contacts 
at one end so you can slide it directly into the USB port 
on your computer - no need for a card reader. 


Of course, you can avoid the need to carry a tripod by 
ratchetting up your shutter speed to a shake-defeating 
1/500 second or more. If you’re goofy enough! 

But there are sensible, light and easy to carry alterna¬ 
tives - such as the Gorillapod. It has sturdy prehensile 
legs, compact size and a quick-release plate. You use it like 
an octopus to support the camera, placing its feet firmly 
on any surface, rough or smooth, flat, curved or sloping. 
The top model handles cameras up to 800 grams. 

The Gorillapod is made to handle lightweight SLR-type 
cameras and weighs from 45 to 165 grams (depending 
on which model). Costs between $30 and $60. 

Quik Pod ($29.95-39.95) is another off-beat solution to 
camera steadiness. The world’s first extendable hand-held 
tripod, it weighs just lOOg, and retracts to about 200mm. 
Simply place your camera on the end of the Quik Pod, set 
your camera’s self-timer, gently extend the rod and shoot. 
Online suppliers include dstore and Latest Buy. 

If you really want to go straight and add a proper tri¬ 
pod to your kit bag, there’s a whole army of three-legged 
soldiers to steady your shooting. Top names include 
Manfrotto, Velbon, Slik, Gitzo. And don’t forget you can 
buy mini-tripods and monopods that are easy to carry 
and still make a major contribution to image quality. 

When choosing a tripod: smaller and lighter can also 
mean unsteady; make sure you can extend and retract 
the tripod with minimum fuss; push down on the tripod 
at the store and try to twist it - the better ones don’t. Try 
to set up the tripod on unlevel ground — if it’s a hassle, 
walk away; if the tripod has bracing legs, do they con¬ 
tribute to steadiness or are they just for show? Carefully 
inspect the pan head - can it be tightened easily? 

Sub aqua. The great outdoors can also be the great 
underwater. The good news is that some of the current 
crop of compact digicams can be taken down well below. 
Olympus’s Tough 1030SW ($599) is designed to dunk 10 
metres below the surface; its only disadvantage is that 
the widest angle of the zoom equates to a 40mm focal 
length above ground. 

Canon has the WP-DC19 waterproof case that houses 
the IXUS 960IS camera; the WP-DC22 takes care of the 
IXUS 80IS. Both can be bought online for about $300. 

Other camera makes have similar products that will 
allow submersion of compact digicams. For dSLR hous¬ 
ings - and lights - an excellent one-stop shop is Sea 
Optics, which stocks major brands for Nikon, Fuji, Can¬ 
on and Olympus reflex cameras. Another specialist is 
Digital Diver. 


Support. Few of us can be bothered to carry a tripod 
when out and about, stalking shots. But the reality also 
is your pictures will be vastly improved if the camera is 
steady at the moment of exposure, however you do it. 


Extra flash. Sometimes the inbuilt flash is just not 
enough. Many upper level compacts can handle an auxil¬ 
iary flash unit and of course all dSLRs are well up to the 
task of synching and controlling this extra illumination. 
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An external flash unit mounted to the camera’s hot 
shoe can be a major help in people photography: it 
raises the source of lighting above the lens centre and, 
with the camera’s flash turned off, an external flash 
will avoid that big bugbear of face photography, red 
eye. Many units can be tilted so you can bounce the 
light off a white ceiling or reflector, softening the light 
output. They are far more powerful than the camera’s 
flash. Depending on the camera you can sometimes use 
a wireless controlled flash, fired by the camera’s on¬ 
board flash. 

If you’re into close-up photography - coins, stamps, 
bugs etc - take a look at the ring flash. These units fit 
the lens perimeter and are ideal for shadowless close- 
up photography. 

Unless you buy a flash unit designed to work with 
your camera you may find setting exposure a trial. 
For third-party flash units look for Sunpak, Sigma and 
Sony brands. 

An example is the Sunpak PF30X flash for dSLRs, 
compatible with Canon EOS and Nikon D Series cam¬ 
eras. The Sigma EF-530 DG ST flash is compatible with 
Sigma, Canon, Nikon, Sony and Pentax cameras. 

If you’re the owner of a camera like the Olympus E-3 
dSLR you can enjoy remote-fired flash; the E-3’s built- 
in flash acts as commander and can control up to three 
separate groups of wireless flash units; an unlimited 
number of FL-50R and FL-36R flash units may be used 
within each of the three flash groups. 

Media storage. Travelling digital photographers 
quickly find a problem when dealing with gigabytes of 
images piled up on cards tucked away in the crevices of 
your camera bag. A sensible solution is a portable media 
storage unit; most are based on hard drive storage, so 
shock avoidance is crucial. 

Epson has two: the P-3000 and P-5000 ($599 and 
$799). They will store respectively 40 and 80GB of data; 
viewing is via a big 10cm LCD screen; USB and AV in¬ 
terface; image formats such as JPEGs, most camera RAW 
images as well as MP3 audio (for relaxing non-photo 
activity) are supported. 

Canon’s M80 ($1099) is in similar vein: 80GB storage; 
a 9.4cm screen, USB and AV interface; CF, SD/MMC card 
slots; stores JPEG, Canon RAW images plus MP3 audio. 

Bags. Protection of the delicate innards of a digicam 
is paramount and I can begin by offering some serious 
advice when choosing a camera bag, especially if you’re 
travelling: select one that doesn’t look like a camera bag. 
The greyer and more anonymous, the better. If there any 
logos stitched on, obscure them! 

Most digicams can be housed and protected in the sin¬ 
gle pouch type bags. The Optex Soft Touch DR1 and DR4 


bags are large enough to hold a camera, batteries and 
cards; another is the Optex Clamshell hard case. 

Australian bag-makers Crumpler and STM both offer a 
range of camera bags, both stylish and high-quality. And 
STM has recently started making its bags look a little less 
inviting to thieves, with an absence of logos and other 
insignia. Very smart. 



In the frame 

So you’re home from the big trip. 

You’ve shot thousands of pictures, 
they’re safely stored on CDs or DVDs. 

What will you do with them? 

My own approach is to dump them 
onto the counter of the nearest photo 
outlet: Harvey Norman, Domayne or 
Camera House. These people will hap¬ 
pily make 10x15cm prints for 15 cents 
that you can slip into albums. Later, 
with some time to reflect on which im¬ 
ages mean more to you, load a pile 
into the home printer and make larger prints that deserve framing. 

An attractive alternative is to turn your photos into books using Apple’s 
iPhoto or Aperture. Or, if you check the 03.2008 issue, you’ll find some 
alternative suppliers both further upmarket and further downmarket. 

Or ... join the crowds taking on LCD albums you can decorate the 
house with. 

Sony markets the DPF-D70 photo frame. It has a 15:9 screen able to 
display 800x400 pixel pictures, a seven inch screen (17.8 cm), 256 MB 
of flash memory, 10 slide show variations, clock and calendar views, as 
well as two index modes so you can preview several photos at once. Im¬ 
ages can be loaded onto the internal memory all current types of flash 
memory cards, from a computer or camera. 

There are many types around and include tiny keychains with an LCD 
screen. Take a look at the Maxkon mini frame ($22.95). It fits onto your 
keyring and accepts images from a computer via USB. The frame has 
a clock function and up to eight hours operation via the rechargeable 
lithium battery. 
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Insights into the Australian Mac community 


Datamining 



I t was a role with Apple’s US 
advertising agency BBDO Advertis¬ 
ing that hooked Datamine Solutions 
founder Byron Stone on Macs and the 
top database solution on the plat¬ 
form, FileMaker Pro. In 2001, US-born 
Stone moved to Melbourne, forming 
Datamine Solutions in 2004 to focus 
exclusively on FileMaker solutions. 

"I’ve been developing with FileMak¬ 
er for nearly 15 years, starting back 
when I was an IT manager for BBDO 
Advertising in California,” Stone said. 

Stone has noticed more clients 
and prospects interested in File¬ 
Maker web applications over the last 
couple of years. Business is going 
well, and, unlike many companies, 
Yarraville-based Datamine hasn’t had 
to change focus. 

The interest in FileMaker is regard¬ 
less of whether the platform is PC or 
Mac. About 30 per cent of Datamine’s 
work is and has always been on the 
Mac. Increased business interest in 
web applications is a big draw. 

"I think FileMaker has been suc¬ 
cessful in promoting its improved web 
publishing capabilities as many clients 
have brought this point up [in conver¬ 
sations with] us recently,” Stone said. 

“I also believe companies like the 
idea of accessing their database with 
a browser instead of having to install 
FileMaker client software on comput¬ 
ers, especially [when it comes to] 
remote users.” 

Stone notes that more employees 
want to work away from their offices 
nowadays, whether at home or on 
the road, and he believes that trend 
will continue. Stone cites the example 
of clients wanting to update their 

HotMjiks 

www.dataminesolutions.com.au 

Datamine Solutions 

en.wikipedia.org/wiki/Omnicom_Group 

About BBDO Advertising 
www.sbiff.org 

Santa Barbara Film Festival 


customer records themselves — 
such as change of address, contact 
details and the like — and that is 
easiest and most viable over the 
web. “Basically they want to send 
out e-mails to all their customers with 
an URL link where they can edit their 
details. With Instant Web Publishing 
this is achievable with little [need for 
additional application] development,” 
Stone said. 

“There also seems to be a demand 
for shopping cart systems, or at least 
connecting web shopping cart sys¬ 
tems to their existing web sites and 
internal FileMaker systems.” 


Secret of success, stone 
reiterates what many successful busi¬ 
nesspeople invariably find and what 
has often been stated on this page: 
that, ultimately, if you don’t please 
your customers, you have 
no existence. 

“We aren’t satisfied unless our 
clients are satisfied. Too many of our 


clients have had unpleasant experi¬ 
ences with developers promising 
systems they never deliver,” Stone 
said. “Setting expectations and 
proof-of-concept at the beginning 
of a project is a strategy that has 
worked well for us." 

Stone says that sometimes custom¬ 
ers don’t really know what they want. 
Even if they do, they may not know 
how to communicate what they want. 
Such back and forth can be time-con¬ 
suming and frustrating — but Stone 
and the team at Datamine ultimately 
enjoy the challenge. 


Bento in a box. We wondered 
what Stone’s predictions are around 
Bento, and whether that database 
app is going to cannibalise FileMaker 
users in any way. That could hinder 
Datamine, or perhaps be cause for 
diversification away from FileMaker, if 
that were the case. 

Stone isn’t worried. “I’ve had a 
pretty good look at Bento. While it 
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is pretty slick, easy to use, et cetera 
and has great instant connections 
with iCal and AddressBook, it is very 
limited in what you can do to cust¬ 
omise or develop further,” he said. “I 
suspect some really basic users who 
need a really simple database may 
choose Bento over FileMaker, but if 
you want to do anything beyond that 
it’s pretty limiting.” 

FileMaker, on the other hand, is 
a development platform that can 
help developers such as Datamine 
Solutions create applications of 
sophistication and power. “To me, the 
power of FileMaker is in its scripting 
— ScriptMaker — which is not part of 
Bento," Stone said. 

Datamine is a certified FileMaker 
developer and part of the FileMaker 
Business Alliance. The certification 
means company staff have taken 
a two-hour exam. Stone himself is 
certified for FileMaker 7, but not yet 
for FileMaker 9, and says the test 
is “pretty difficult” — “I have been 
developing for nearly 15 years, and I 
was surprised at how difficult it was," 
he said. 

“I’ve never been asked by a cus¬ 
tomer if I’m certified, but think it helps 
their confidence in our abilities that 
we are certified — and thus wins us 
business. It gives them comfort that 
we are not just hacks.” 


Stone is helped by the fact that some 
top-notch FileMaker developers exist in 
Australia. Flowever, entry-level staff who 
know how to use FileMaker are con¬ 
siderably thinner on the ground. Stone 
thinks there may be a large contingent 
of IT professionals, particularly in big¬ 
ger businesses, who don’t consider 
FileMaker a real enterprise database 
platform. “I suspect this feeds down to 
the university level,” he said. 

Further, learning FileMaker means 
learning that particular scripting lan¬ 
guage — so potential developers may 
feel that a focus on learning FileMaker 
unnecessarily limits their skill base, 
especially when there are probably 
a lot more entry-level jobs for SQL 
programmers and the like. “[Yet] once 
exposed to the power, ease-of-use 
and rapid development of FileMaker, 
these same skeptics are easily con¬ 
verted,” Stone suggested. 

Another bow-string, stone s 

other passion is film, and he has 
had a second career of sorts writing 
screenplays for the last ten years, 
several of which have been optioned 
in Hollywood while a short film of his 
is being shot in Canada. “I’m trying 
to find time to finish my latest script. 
But my greatest love is spending time 
with my kids, Bella and Jasper, aged 
six and five [respectively],” he said. 


One day, he and a friend simply 
decided to have a go writing screen¬ 
plays, on the strength of reading other 
scripts and a few ‘how-to’ books. 
When their first script won a screen¬ 
writing contest at the Santa Barbara 
Film Festival, it swung them an agent 
and doors in Los Angeles started to 
open. Their next script was optioned 
to Nick Nolte’s production company 
and nominated for Best Unproduced 
Screenplay at the 2005 Inside Film 
Awards in Sydney. 

“It was all very exciting at the time, 
but the project eventually died,” Stone 
said. “My short film script was just 
shot in Canada, and hopefully will be 
completed in the next month or so. I 
will be very excited to see my words 
come to life.” 

Stone was born in Hawaii but lived 
in California all his life before mov¬ 
ing to Australia with his Australian 
then-wife. “Since I no longer had 
any family in the States and we had 
kids, we packed up and moved here 
permanently. I’m now divorced, ironi¬ 
cally. I’m an Australian citizen and 
this is home now.” 

Stone prefers Macs to PCs for their 
design, ease-of-use and stability. 

“Plus I’ve never had a virus on a Mac 
once in all these years,” he said. 
“We’ve used no support from Apple 
for years. There’s no need.” 
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Essential Mac 
Maintenance 


Keep your Mac in tip-top shape with these simple tasks 

y ou know you need to change the oil in your car every 5000 kilometres, clean 
your house’s gutters every autumn, and brush your teeth at least twice a day — 
but do you know what’s necessary to keep your Mac in good shape? For the 
most part, Macs run smoothly But as with most machines, a little preventative main¬ 
tenance goes a long way toward keeping things running smoothly Here’s how to set 
things up right, and what you need to do to keep your Mac happy and healthy. 
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Get your house 
in order 

S etting your system up right can not only prevent 
problems but also make a difference if a problem 
arises in the future - be it a hard-drive melt¬ 
down, a natural disaster, or theft. Taking these steps 
when your Mac is brand new is easiest, but it’s never 
too late to get organized 

Make sure you have the right stuff. Does 

your Mac have what it needs to run smoothly, safely, 
and efficiently? 

Buy a surge protector or UPS. You may be tempted to 
plug your Mac directly into a wall outlet. Don’t. Power 
surges and lightning strikes can pass from power lines, 
phone lines, or your house’s wiring to your wall outlets, 
and they can do significant damage to your computer. 
You need at least a quality surge protector, which acts as 
a sort of electrical firewall, protecting against destructive 
power incidents. (See “Hotlinks” for some tips on finding 
a good one.) In addition, make sure that all AC-powered 
devices connected to your Mac, as well as phone and in¬ 
ternet cables, are protected - lightning and power surges 
can pass through any cable to zap your Mac. 

A better option, especially if you have a desktop Mac, 
is an uninterruptible power supply (UPS). This device 
combines a surge protector with a battery designed 
to keep your computer running long enough for you 
to save your work and shut everything down safely if 
the power goes out. A UPS can also protect your com¬ 
puter from brownouts (sudden drops in power), erratic 
power, and line noise (radio-frequency and electromag¬ 
netic interference). 

You need a UPS that can handle the electrical require¬ 
ments of all your connected equipment. The easy way 
to determine the UPS size you need is to use an online 
wizard, such as the one provided by American Power 
Conversions (see “Hotlinks”). Enter details about your 
setup, and the wizard will estimate your UPS needs (see 
the screenshot “Get the right UPS”). 

Two things to note: First, never connect a laser printer 
to one of the UPS’s battery-backup outlets; laser printers 
can draw a lot of power, quickly draining the UPS battery 
and potentially damaging it. Instead, use a non-powered 
outlet on the UPS or, even better, plug the printer into 
a separate surge protector. Second, although some UPS 
units provide phone, network, and cable jacks, the UPS’s 
noise-filtering feature may cause network problems. If 
so, plug network cables into a separate surge protector. 



Get enough RAM. Most Macs ship with at least 2GB of 
RAM these days, but some - the Mac mini, the 2.4GHz 
iMac, and the low-end MacBook - include only 1GB. 
Similarly, if you’ve got an older Mac, or if you’ve recent¬ 
ly purchased a used model, there’s a good chance it’s got 
1GB or less. This may suffice if all you do is check e-mail 
and browse the web, but if you plan on running a num¬ 
ber of programs simultaneously, working with photos 
and video, or playing games, you’re bound to encounter 
performance problems and spinning beach balls. 

If you’re not sure whether a lack of RAM is your prob¬ 
lem, you might try using Matt Neuburg’s free Memory- 
Stick (see “Hotlinks”). This utility displays your Mac’s 
memory usage in the Dock or on a floating meter, letting 
you see at a glance when you’re running short. If that’s 
frequently the case, it’s time to buy more. Thankfully, 
RAM is cheap these days and most Macs are easy to 
upgrade. (Apple provides do-it-yourself instructions for 
most Mac models in its user guides - see “Hotlinks”.) 
Make sure your RAM works. It’s a good idea to check a 
new Mac for hardware problems before you spend lots of 
time settling in. Perhaps the most important component 
to test is RAM - defective memory can cause problems 
that are maddeningly elusive to troubleshoot, such as 
random application crashes, system freezes, and data 
corruption. (This means you should also test any RAM 
you add to your Mac.) 

Thankfully, doing so isn’t difficult, although a compre¬ 
hensive test can take a while. Apple Hardware Test, in¬ 
cluded on the Mac OS X Install disc that comes with all 
recent Macs, has an Extended Testing option that tests 
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your RAM. (MacBook Air owners can use Apple Hard¬ 
ware Test by holding down the D key at startup.) 

I prefer the more-thorough approach provided by Tony 
Scaminaci’s ridiculously inexpensive Memtest 4.21 (see 
“Hotlinks”). This program tests every bit of your RAM 
modules, as many times as you choose, verifying that 
they correctly store and read data. (Apple’s Hardware 
Test does only one pass.) Doing several passes can take 
a day or more, but if your RAM checks out, it’s prob¬ 
ably not going to give you problems. The hitch is that 
you have to run Memtest from the command line, either 
at startup or in Terminal. Use Kelley Computing’s Rem- 
ber 0.3.4b instead (donation requested; see “Hotlinks”) if 
you prefer something with a graphical user interface (see 
the screenshot “Test your memory”). 

Prepare for emergencies. Many people take eiab- 
orate precautions to prepare for cyclones, floods, thun¬ 
derstorms and the like never give a second thought to 
preparing for computer catastrophes. Here are a few 
simple steps that can help you survive mishaps both 
major and minor. 

Create a troubleshooting account. If you ever have a 
problem with your Mac - for example, a program that 
won’t behave or an account that won’t let you log in 
— there’s a good chance the problem is with your user 
account rather than with the OS itself. The easiest way to 
find out is to see whether the problem goes away when 
you log in to a different account - one with fresh set¬ 
tings and without third-party add-ons and system hacks. 
This pristine account can also come in handy if you need 
to perform maintenance or repairs, or if your own ac¬ 
count won’t let you log in at all. But you need to create 
a troubleshooting account before trouble happens. 

To do so, open the Accounts preference pane. If you 
see a locked-padloek icon, click on it and enter your 
administrator password. Click on the plus sign (+), and 
then choose Administrator from the New Account pop¬ 
up menu in the sheet that appears. Give the account an 
obvious name and a short name (I use Troubleshooting 
Account and trouble, respectively) and a password you’ll 
remember. When you’re done, click on Create Account. 

This account should remain unused. The next time you 
experience a problem, log in to the account. If every¬ 
thing works fine there, you will know to start your trou¬ 
bleshooting efforts in your user folder/Library folder. 
Keep a bootable emergency disk on hand. In case 
you experience a problem so severe that your Mac 
won’t even start up, your OS X Install disc - either the 
one that came with your Mac or the one you bought to 
upgrade to Leopard - includes a copy of Apple’s Disk 
Utility, which you can use to perform some basic disk 
repairs. In dire circumstances, you can use this disc to 
reinstall OS X. 
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Maintenance myth 


You need to run the Unix maintenance scripts. 


You may have heard about a collection of magical 
Unix maintenance scripts that Mac OS X is sup¬ 
posed to run automatically. The story goes that 
because these scripts are scheduled to run in the 
middle of the night, putting your Mac to sleep or 
shutting it down prevents them from running — so 
you need to run them manually. It’s true that there 
are Unix scripts that perform certain cleanup tasks 
in the early morning — one script every day, a sec¬ 
ond script once a week, and a third once a month. 
It’s also true that if you shut down your Mac every 
night, the scripts don’t run. 

But the situation isn’t as dire as you might think. 
First, if you put your Mac to sleep at night, instead of 
shutting it down, OS X will run the missed scripts the 
next time you wake up your Mac. Second, the tasks 
these scripts perform aren’t so important that a few 
missed executions will adversely affect your Mac. 
The main script tasks involve cleaning out old log 
and temporary files and rebuilding Unix’s locate and 
whatis databases. If you’re a Unix geek, leave your 
Mac on (or asleep) on Friday nights so the weekly 
script can run at its normal Saturday-morning time. 
If you’re not, you’ll likely be fine running the scripts 
every few months. To run the scripts manually, use 
Mike Vande Ven Jr.’s free Dashboard widget Main- 
tidget 1.4 (see “Hotlinks”). 



Get the right UPS. 
To protect against 
power surges and 
lightning strikes, 
nothing beats an 
uninterruptible 
power supply 
(UPS). APC’s 
online UPS Selec¬ 
tor lets you enter 
the details of your 
system so you can 
estimate what size 
you need. 
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But what if you’d rather use a program that offers 
more-comprehensive repair features, such as Alsoft’s 
DiskWarrior 4.1 or Micromat’s TechTool Pro 5? Or what 
if you’ve got a MacBook Air and don’t want to carry 
its, bulky optical drive with you at all times? In either 
case, you need a bootable hard drive. You can use a 
separate internal drive — not another partition of your 
boot drive - or an external FireWire or USB drive. In¬ 
stall OS X onto it so you’ll be able to boot from it, and 
then install all the troubleshooting utilities you think 
you might need. 

Safely store your software discs. Although more and 
more people are keeping backups off-site, few do the 
same with software-installation discs, which are often 
worth thousands of dollars. The fact is, you probably 
don’t need to keep your software discs close at hand. So 
instead, keep them safe. I recommend storing these discs 
- as well as physical copies of software you’ve down¬ 


loaded from the web - separately from your Mac. You 
might keep them at work, at home, at a friend’s house, 
or in a safe-deposit box. 

Chances are, you’ll need an original software disc only 
if your Mac is having problems or, worse, if it’s stolen 
or damaged. But if you want to keep a particular disc 
handy, use Disk Utility or Roxio’s Toast 9 to make a 
copy, and then store the copy near your computer. At 
the very least, invest in a media-rated fireproof safe and 
keep your discs in it. 

Ensure that you’re insured. No matter how prepared 
you are, accidents happen - laptops get dropped, cof¬ 
fee gets spilled, computers get stolen, and natural 
disasters strike. Check your home and contents insur¬ 
ance to see what - and how much - coverage it pro¬ 
vides for your computer and peripherals. If that cover¬ 
age isn’t sufficient, consider insurance specifically for 
your computer. 


Mac maintenance toolbox 

Plenty of utilities and programs can help you repair and maintain your Mac. Some provide solutions for a multitude of virtual 
ailments (and perform some of those functions better than others); others do one or two things very well. 


Product 

Company 

Price 

Rating 

Comments 

Apple Hardware Test 

Apple 

free 

N/A 

Included on recent Mac OS X Install discs, it performs basic tests of RAM, 
logic boards, video RAM, and other internal hardware. 

Compost 1.9 

Fastforward Software 

SUS20 

m 

Trash enhancer that automatically empties the Trash according to a schedule 
or the size or location of Trash contents. 

Carbon Copy Cloner 3.1 

Mike Bombich 

donation requested 


Backup utility that can create a clone of your hard drive. 

Disk Utility 

Apple 

freeA 

N/A 

Included with every version of OS X, it can repair your drive and "repair" 
disk permissions. 

DiskWarrior 4.1 

Alsoft 

$100 

\m 

Performs drive directory repair and SMART monitoring. 

Drive Genius 2 

Prosoft Engineering 

$99 

not yet rated 

Performs drive repair and maintenance, as well as defragmenting and 
partitioning. 

Font Finagler1.0 

Mark Douma 

$US10 

not yet ratedB 

Checks and, if necessary, deletes font caches. 

GrandPerspective 0.9.3 

Eriban 

free 

m 

Lets you quickly view disk usage. 

Leopard Cache Cleaner 

Northern Softworks 

$US9 

not yet ratedC 

Clears cache files and tweaks the OS. (Be careful when using features you 
don’t understand.) 

MacUpdate Desktop 4.2 

MacUpdate.com 

$US40 per year 

not yet rated 

Tool surveys your installed software and checks for (and downloads, if you 
choose) updated versions. 

Maintidget 1.3 

Mike Vande Ven Jr. 

free 

not yet rated 

Dashboard widget lets you manually run Unix maintenance scripts. 

Memtest 4.21 

Tony Scaminaci 

$US1.39 

m 

Command-line tool thoroughly tests your RAM. 

Rember 0.3.4b 

Kelley Computing 

donation requested 

not yet rated 

Gives the Memtest utility a graphical user interface, making it easier for 
most people to use. 

SMARTReporter 2.3.7 

Core Code 

free 

m 

Automatically monitors SMART status of internal hard drive(s). 

SuperDuper 2.5 

Shirt Pocket Software 

$US28 


Backup utility that can create a clone of your hard drive that you can keep on 
the same disk as your Time Machine backups. 

TechTool Pro 5D 

Micromat 

$98 

not yet ratedE 

Performs drive repair and maintenance, as well as hardware testing 

Time Machine 

Apple 

freeF 

N/A 

OS X 10.5’s built-in backup utility. 

VersionTracker Pro 

VersionTracker.com 

$US50 per year 

not yet rated 

Tool surveys your installed software and checks for (and downloads, if you 
choose) updated versions. 

WhatSize 4.2 

ID-Design 

$US3 

m 

Lets you quickly view disk usage. 


N/A = not applicable. Included with all versions of Mac OS X. B We did rate a previous version, Font Finagler 0.5.3, at W'/ 2 . c We did rate a previous version, Tiger Cache Cleaner, at W'*- “Expected to 
ship by press time. E We did rate a previous version, TechTool Pro 4.0.1, at \\\ '/*. included with Mac OS X 10.5 (Leopard). 
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You might also consider an AppleCare Protection Plan. 
This extends the warranty on your computer - as well 
as any display, AirPort hardware (including a Time Cap¬ 
sule), Apple-installed RAM, and MacBook Air Super- 
Drive purchased with the computer - by an additional 
two years. But note that AppleCare is a service warranty, 
not insurance. It covers only technical support and man¬ 
ufacturing problems that require repair. 

Keep good records. If you ever upgrade your hard 
drive, switch to a different Mac, or re-install OS X, you’ll 
probably need to re-enter software licenses and regis¬ 
tration numbers. Similarly, if you ever need to contact 
technical support, or if your Mac or its accessories are 
ever stolen, you’ll need serial numbers and detailed in¬ 
formation about the equipment. 

One of the simplest precautions you can take is to 
keep detailed records of all this information. I recom¬ 
mend creating a simple spreadsheet or text document 
that lists each piece of software and hardware you own, 
along with its model or version number, serial or regis¬ 
tration number, specifications and features (in the case 
of a computer), and date of purchase. 

Apple also provides two helpful forms you can print 
and fill out: a My Mac Cheat Sheet for your Mac’s vitals 
and e-mail and internet configurations (see “Hotlinks”), 
and an Email Settings Cheat Sheet for detailed e-mail 
account settings (see “Hotlinks”). Be sure to print this 
information. Do not store any of it on your computer, 
because you won’t be able to access it if your Mac goes 
kaput (or missing). 

Finally, document any problems you experience. If your 
Mac starts misbehaving, jot down the date, the time, and 
what you were doing when your computer started acting 
up. If the problem is reproducible, write down the steps 
that cause it. This data will help immensely if you end up 
having to call Apple or another vendor for support. 
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Test your memory. Bad RAM can lead to many hard-to-diagnose 
problems. You can use Rember to test yours for trouble before you 
get tripped up. 


Your emergency 
kit. What do you 
need to have 
around in case of 
a Mac meltdown? 
Here’s a good 
start: a bootable 
hard drive (or your 
OS X Install disc), 
lists of your most 
important settings 
and information, 
and a log that 
documents any 
problems you’ve 
been having. 


Maintenance myth 


To improve performance, Mac OS X and some pro¬ 
grams store frequently accessed data in cache files. 
When the OS or a program needs this data, it can 
access the cache files instead of having to search for 
the original sources. Many people recommend delet¬ 
ing cache files regularly, arguing that the files some¬ 
times become corrupt. However, deleting cache files 
can have unwelcome consequences. For example, 
deleting Leopard’s font cache files resets the dis¬ 
abled/enabled status of every font in Font Book. 

Deleting cache files is better done as a trouble¬ 
shooting step. If a cache file ever goes bad, it could 


cause problems with the program or function it’s 
associated with. For example, if your web browser 
seems slow or crashes each time you launch it, there 
could be a problem with its cache files. Quitting the 
browser, deleting its cache files, and then re-launch¬ 
ing may fix the problem. If you’re having problems 
with fonts or garbled text, a corrupt font cache may 
be to blame. Mark Douma’s $US10 Font Finagler 
1.0 (see “Hotlinks”) can verify and, if necessary, re¬ 
move your font caches. If you suspect problems with 
system-level cache files, look to Northern Softworks’ 
$US9 Leopard Cache Cleaner 4 (see “Hotlinks”). 
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Rev up your 
routines 

M ac OS X is relatively hassle-free - most people 
can get by without doing any routine mainte¬ 
nance at all. But you can greatly reduce your 
chances of problems, both big and small, by regularly 
performing a few simple tasks. 

Back up your data. There are two types of people: 
those who’ve lost data and those who will. So perhaps 
the most important step you can take is to accept the 
fact that problems are inevitable - and make sure your 
safety net is in place. 

Leopard’s built-in backup system, Time Machine, 
makes it very easy to keep copies of your work. I use 
Time Machine to back up all my personal data automati¬ 
cally, but I also create a bootable clone — an exact copy 
of my hard drive - using Shirt Pocket’s SuperDuper 2.5 
(see “Hotlinks”), and update it each day. If my Mac’s 
hard drive ever bites the dust, I can boot off the clone 
and be up and running in no time. (With SuperDuper, 
you can even keep the clone and your Time Machine 
backups on the same external drive.) 

In addition, I keep a backup in a different location, in 
case disaster strikes my office. 

How often. How much work can you afford to lose? 
An hour’s worth? A day’s? Back up accordingly. (If you 
use Time Machine, it will take care of scheduling back¬ 
ups for you.) 

Keep software up-to-date. Why suffer from bugs 
that have already been fixed or security issues that have 
already been patched? Software vendors regularly re¬ 
lease product updates that contain new features or quash 
problems and incompatibilities. 

Schedule Apple updates. Keeping OS X and other 
Apple software up-to-date is easy. Choose Software Up¬ 
date from the Apple menu, and this built-in utility will 
open and check Apple’s servers to see whether any new 
software is available. Alternatively, tell Software Update 
to check for updates automatically: Open the Software 
Update preference pane, click on the Scheduled Check 
tab, and select the Check For Updates option. Software 
Update can check daily, weekly, or monthly and, if you 
like, automatically download any updates. 

Keep other software current. Many third-party pro¬ 
grams - Microsoft Office, for example - have a similar 
feature that automatically checks for new versions and 
lets you know when one is available. You’ll often find this 



feature in a program’s preferences window (typically ac¬ 
cessed through the program name: Preferences menu). 

If you have lots of third-party programs that don’t 
check automatically, take advantage of a site, such as 
VersionTracker.com or MacUpdate.com, that maintains 
a free list of software updates. A membership with ei¬ 
ther site ($US50 per year for VersionTraeker, or $US40 
per year for MacUpdate) buys you regular e-mail alerts 
about updated programs, as well as software that can 
track updates for the programs installed on your Mac 
and even download the updates for you (see the screen- 
shot “Track new versions”). 

One caveat is in order here. On rare occasions, an up¬ 
date will introduce bugs or incompatibilities. So some 
people prefer to wait a few days before installing new 
versions of software - especially OS X updates - to see 
whether the “early adopters” have any problems. Check 
sites like MacFixit.com to see what the early adopters 
are discovering. 

How often. Set Software Update, and any other auto¬ 
mated utilities, to check for updates daily or weekly. If 
you’re checking manually, do so every few weeks. 

Monitor hard-drive health, a hard drive is an 
amazing collection of technologies: a few small platters, 
motors, and sensors can store gigabytes of data very re¬ 
liably. But the technology isn’t perfect. You need to give 
your drives periodic checkups. 

Check your directory. Files are written to and erased 
from your hard drive by the thousands, or even the tens 
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of thousands, each day. Over time, the directory — data 
on your drive that keeps track of exactly where each file 
is stored - can become fragmented, which means that it’s 
split into sections across your drive. This can not only 
impair performance, but also damage the directory and 
make it inaccurate. Checking the directory periodically, 
and optimising or repairing it when necessary, is one of 
the best ways to avoid system problems and data loss. 

Apple’s Disk Utility can do basic directory maintenance. 
Launch the utility and select your hard drive in the list 
on the left. Click on the First Aid tab and then on Verily 
Disk. If Disk Utility tells you that the volume needs to 
be repaired, you’ll have to boot from your OS X Install 
disc. If you don’t have that disc or another bootable OS X 
volume handy, you can also use Safe Mode or single-user 
mode at startup to repair the directory (see “Hotlinks”).A 
more thorough option is to use DiskWarrior, which creates 
a new, optimised directory. DiskWarrior requires that you 
reboot from the DiskWarrior CD, or from a different hard 
drive containing the program, to repair your startup disk. 
Watch your hardware. Of course, if your hard drive’s 
hardware is failing, the best directory in the world won’t 
matter. Today’s hard drives include Self-Monitoring 
Analysis and Reporting Technology (SMART). This fea¬ 
ture monitors a slew of performance indicators inside 
your drive and then determines whether the drive is op¬ 
erating normally. 

The problem with SMART is that you need special soft¬ 
ware in order to see a drive’s status. Disk Utility displays 
each disk’s SMART status at the bottom of the window, 
but opening Disk Utility just to monitor SMART status is a 
hassle. An easier approach is to use a utility that alerts you 
if a drive’s status changes. Commercial disk utilities such 
as DiskWarrior, TechTool Pro, and Prosoft’s Drive Genius 
2 provide such automatic monitoring. Core Code’s free 
SMARTReporter 2.3.7 (see “Hotlinks”) also works well. 



Track new versions. VersionTracker Pro makes keeping your 
software up-to-date easy. It monitors www.versiontracker.com and 
alerts you when new versions of your programs become available. 


How often. Check your hard drive’s directory once a 
month and repair as needed. Use a utility to set up auto¬ 
matic SMART monitoring. 

Restart your Mac. OS X is so stable that most people 
can go weeks or months without having to restart their 
Macs. Although this is convenient, it has drawbacks. For 
one, the more programs you launch and quit, the more OS 
X’s virtual-memory system has to swap data to and from 
the hard drive. In addition, some programs have memory 
“leaks” that cause them to use more and more memory 
over time. The result is that your Mac may seem slower 
after it’s been running for a few days or weeks. 

The solution is to restart your Mac periodically; this 
frees up RAM, purges virtual-memory swap files, and 
regenerates some cache files. Alternatively, simply shut 
down at night, or when you know you won’t be using 
your Mac for a while. That approach conserves energy, 
too. (You can even use OS X’s Energy Saver preference 
pane to schedule automatic shutdowns and startups.) 
How often. Restart your Mac once eveiy week or two, or 
whenever you’re experiencing slowdowns. 


Maintenance myth 


"You should defragment your hard drive regularly. ” 


If you save a file to your hard drive when there isn’t 
a large-enough block of contiguous free space for 
it, the file is broken into several smaller pieces. This 
is called file fragmentation. Some amount of frag¬ 
mentation is normal, especially as your hard drive 
gets full. But too much file fragmentation hinders 
performance — the more fragmented your drive is, 
the harder it has to work to read each file. 

Because of this, people have long recommended 
defragmenting drives as routine maintenance (in 
other words, regularly using a utility to rearrange file 
fragments on your hard drive so that each file resides 
in a contiguous block of hard-drive space). But with 
Mac OS X, this procedure isn’t necessary for every¬ 
one. The Mac’s file system, HFS+, is quite good at 
avoiding file fragmentation, and OS X (10.3 and later) 
automatically defragments some files. Also, the per¬ 
formance of today’s hard drives is so good that many 
users won’t notice even moderate fragmentation. File 
fragmentation is an issue primarily for people with 
almost-full hard drives and people who work with 
very large files or large amounts of data. If your drive 
is almost full, a better option is to free up space or 
upgrade to a larger drive. People who truly need to 
defragment can use utilities such as Prosoft Engi¬ 
neering’s Drive Genius 2 or TechTool Pro. 
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Find your biggest files. Grand Perspective can give you a graphical 
view of what’s hogging your hard-drive space. 

Check hard-drive space. Today’s hard drives 
hold more stuff than ever, but we also seem to find 
more and more stuff to store on them. And if your 
hard drive gets too full, performance can suffer. What’s 
worse, if OS X tries to save user data or virtual-mem¬ 
ory files to your hard drive and can’t find enough free 
space, you can lose data. 

How much free space is enough? This is a point 
of frequent debate, but my personal guideline is ap¬ 
proximately ten percent of your hard-drive capacity or 
10GB, whichever is less. If you work with programs 
that store large temporary files - for example, DVD- 
burning software generally requires free space equal to 
the size of the disc you’re burning - be sure to leave 
more room for that. 

Erase extra stuff. The first step is simply to get rid 
of things you don’t use, such as programs you never 
launch, movies you never watch, and music you never 
listen to. If you’ve got old files that you’re keeping 
for posterity but don’t need on hand, consider burn¬ 
ing them to disc and removing the originals from your 
drive. (But be aware that optical discs can go bad over 
time, so you might want to re-burn them every couple 
of years.) 

You might also have space-hogging files and fold¬ 
ers you’re not aware of. My favourite tools for find¬ 
ing them are Eriban’s free GrandPerspective 0.9.11 (see 
“Hotlinks”) and ID-Design’s $US13 WhatSize 4.2 (see 
“Hotlinks”). Both of these utilities scan your hard drive 
to show you which files and folders are taking up the 
most space. WhatSize’s column view is better for find¬ 
ing the largest files and folders in each directory, while 
GrandPerspective’s graphical interface lets you quickly 
spot the largest files - or groups of files - on your 
drive (see the screenshot “Find your biggest files”). 
Once you’ve located the worst offenders, delete the un¬ 


necessary ones (but, of course, never delete something 
if you don’t know what it is). 

Empty the Trash. Your Mac’s Trash is easy to empty — 
just click and hold on its icon in the Dock and choose 
Empty Trash. But some people never do so, thus ending 
up with gigabytes of unwanted data on their drives. If 
you tend to forget, set up a repeating event in Apple’s 
iCal (/Applications) to remind you. Alternatively, check 
out Fastforward Software’s $US20 Compost 1.9 (see 
“Hotlinks”), a utility that provides many options for au¬ 
tomatically processing deleted files. 

Buy a bigger drive. If deleting unwanted files doesn’t 
free up enough room, it’s time to buy a larger drive. The 
good news is that internal and external hard drives are 
relatively inexpensive these days. 

How often. Clean up your hard drive every few months, 
or whenever it starts filling up. And don’t forget to emp¬ 
ty the Trash occasionally. 

Run only what you need. The more programs 
you run at once on your Mac, the more RAM you use, 
and the harder your Mac’s processor(s) must work. If 
you notice things slowing down, it’s a good idea to 
look at the Dock and quit any open programs you 
aren’t actively using. However, there are probably other 
programs running, too. 

Nix Login Items. Your Mac likely has a good number 
of running programs that you didn’t launch yourself, 
and even some that you can’t see in the Dock. (The lat¬ 
ter are commonly called background processes.) One 
way to cut down on this superfluous activity is to weed 
out items that launch automatically when you log 
in to your account. Go to the Accounts preference 
pane, select your user account, and then click on the 
Login Items tab. Glance through the list to see if there’s 
anything you don’t want running. Quite a few programs 
automatically add themselves or their support processes, 
so you may find items related to software you tried and 
discarded, or to add-ons you thought you’d uninstalled. 



Gumming up the works. Without regular cleaning, a Mac’s internals 
can get so dusty that components — such as this video card — 
may stop working properly. You probably won’t be able to figure out 
why until you open the case. 
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If you find something you don’t want, simply select it 
and click on the minus-sign button (-) or press your 
keyboard’s delete key. If you don’t recognise an item, 
hold the mouse cursor over its name for a few seconds. A 
small tooltip will appear, displaying the path to the item 
- and hopefully providing some context for the item’s 
purpose. (Deleting an item from Login Items doesn’t quit 
it; doing so just prevents it from launching the next time 
you log in. The easiest way to quit it is to log out of your 
user account and then back in.) 

Dump Dashboard widgets. Many of us regularly try 
out new and interesting Dashboard widgets. But like 
programs, widgets use memoiy and processor cycles 
when running. Keep open only those you regularly use. 
To quit a widget, activate Dashboard (FI2 by default), 
hold down the option key, and then click on the X that 
appears in the widget’s upper left corner. 

How often. Weed out your Login Items list once every 
couple of months (do it more often if you frequently 
tiy new software). Disable unused Dashboard widgets 
whenever you install a new widget. 

Relaunch web browsers, when it comes 
to programs that grab more and more memory over 
time, perhaps the biggest offenders are web browsers. 
The longer they’re running, the more RAM they demand. 
Eventually, they can bog down your Mac’s overall 
performance. 

Restarting your Mac is one way to solve this problem, 
but before going to that extreme, try quitting and then 
relaunching your browser. This will often free up a sur¬ 
prising amount of memoiy, and most modern browsers 
can restore the windows and tabs that were open when 
you quit. (In Safari, choose Histoiy: Reopen All Win¬ 
dows From Last Session.) 

How often. Restart your browser if it’s been open for a 
while and you notice your Mac slowing down. 

Keep a clean machine, it’s important to keep 

your Mac clean - virtually and physically - for optimum 
performance. 

Tidy your desktop. OS X treats each item on your 
desktop as a separate window. That means every 
file and folder you store there uses memoiy and CPU 
resources. The more powerful your computer is, the more 
items your desktop can hold without noticeable effects. 
But eventually you’ll see more spinning beach balls and 
slower Finder actions. 

You may find it easier to sort through lots of desk¬ 
top detritus if you open the Desktop folder (your 
user folder/Desktop). You can then browse your desk 
top’s contents in list view and sort by type, date, or 
another attribute. Now file away or delete anything 
you can. 


Keep your Mac free of muck. Many people underesti¬ 
mate the importance of keeping the physical structures 
of their Macs clean. Of course you want to keep cof¬ 
fee, soft drinks, and other liquids from spilling into your 
keyboard or on your MacBook. But other, less obvious, 
substances can gunk things up. 

For example, crumbs from months of working lunches 
can eventually interfere with your keyboard’s switches, 
preventing certain keys from registering (not to men¬ 
tion that a dirty keyboard is, well, gross). Dust and pet 
hair can build up around your computer’s vents, and on 
internal components. This can shorten the life of your 
computer’s components, and can also cause seemingly 
random lockups and shutdowns when your Mac over¬ 
heats (see the illustration “Gumming up the works”). 

Luckily, keeping your Mac clean doesn’t take much 
effort. You can use a damp cloth to wipe down your 
Mac’s exterior. Compressed-air canisters work well for 
clearing the dust from your Mac’s vents and loosen¬ 
ing much of the junk that’s fallen into your keyboard. 
(Don’t use a standard vacuum. You need a special an¬ 
tistatic model.) 

If you have a Mac Pro or an older Mac tower, open 
it every few months to check for dust buildup. Avoid 
eating over your keyboard or typing with sticky hands. 
How often. Tidy up your desktop whenever you start to 
notice Finder slowdowns, or when you can no longer 
quickly find a file you’ve put there. Clean your Mac once 
a month or whenever necessary. ^ 


Maintenance myth 


“You should repair permissions regularly. 


Mac OS X’s permissions determine the access each 
user has to each item on a hard drive. If certain files 
have the wrong permissions, you can experience 
problems. So you’ll commonly hear that you need to 
regularly use Disk Utility’s Repair Disk Permissions 
feature on your startup drive. But contrary to popular 
belief, repairing permissions — a procedure which 
simply resets permissions to a known state — works 
only on a particular subset of OS X system files. It 
doesn’t affect user files, nor does it affect third-party 
files or programs. In other words, it’s unlikely that 
repairing permissions will prevent problems. I rec¬ 
ommend repairing permissions as a troubleshooting 
tool. If you ever do have a problem with system-level 
permissions, your Mac will likely behave oddly, and 
you’ll usually be able to use the Repair Disk Permis¬ 
sions function then to fix the problem without any 
data loss or long-term effects. 
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A Recording Revolution is here... 



BELKIN. 

TuneStudio" 

Mix and Record Music onto your iPod or Mac 

Now you can create and share high-quality digital 
recordings onto your iPod or Mac with Belkin’s TuneStudio. 
This 4-channel mixer allows input of up to four different 
instruments or audio sources, and records the audio onto 
your iPod or Mac for instant playback. 

• Integrated USB connection lets you record and play 
back directly from your Mac 

• Records directly to iPod or Mac in CD quality: 16-bit, 44kHz 

• Each channel is equipped with three-band EQ, 
pan and level controls 

• Phantom-power-enabled XLR inputs provide up to 
60dB of microphone gain 

Available at your local music dealer or authorised apple reseller. 
For more information, go to www.belkin.com/tunestudio 

Distributed in Australia exclusively by CMI Music & Audio. 
www.cmi.com.au 

Distributed in New Zealand exclusively by Direct Imports. 
www. directimports. co. nz 

BELKIN . gCMI G3 

www.belkin.com/anz music & audio P t y /itd Directimports 
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One ring to 

T olkien’s Lord of the Rings is a 
parable about the struggle of 
nature and freedom versus civili¬ 
sation and power. And it’s all wrapped 
up in the metaphor of the ring. 

Let’s replace your one ring with one 
system, and look at whether Leop¬ 
ard’s collaboration services will do 
the lot. Before we do that, I ask you 
to think back to the days of Microsoft 
Works and AppleWorks/ClarisWorks. 
One productivity suite that did it all — 
the Volkswagen of software. 

When we grew up, we installed 
Office and thought that would do 
everything as well. We flirted briefly 
with publish and subscribe and the 
promised land of OpenDoc from 
Apple — which would mean that 
users could build their own solutions 
by plugging and unplugging software 
agents that they had garnered from a 
variety of sources. 

Well, OpenDoc failed to gain 
traction, but we’re seeing it all over 
again (sort of) in the guise of Web 
2.0, where every day (it would seem), 
many of my “friends” want me to 
install some other facility in Facebook 
or module in Myspace. 

If we’re not going to use Facebook 
or Myspace (or the social network¬ 
ing tool du jour) in education, then 
can other collaboration services cut 
the mustard? Let’s revisit the power 
versus freedom argument and ask 
what we’re after. 

“One ring to rule them all, one ring 
to find them, one ring to bring them all 
and in the darkness bind them. ” 

Well, there’s darkness in the aver¬ 
age year nine student’s mind, and 
bringing them in sounds good (not 
to mention the binding). I want a 
system that allows my kids to publish 

Hot l nks 

www.innovationcreators.com 

preview.tinyurl.com/5b59qo 

Download the "Extending Your Wiki Server” documentation here 


rule them all 



to authentic audiences, I want them 
to be able to build reflective blogs, 
to collaborate with others in building 
knowledge and plan effectively so 
they can achieve these outcomes. 

Can I do this with one system? Or 
will the Gollum, in the guise of the Me- 
diaTexts, Wikispaces and Socialtexts 
of the world who do the one thing they 
do so well, steal my ring? 

Alternatively, by leveraging open 
source and doing what it does with 
interfaces and workflow so well, does 
Apple have "the” solution? 

I would argue that, for any system 
to be effectively taken up in a school, 
it needs a combination of power and 
simplicity. iWeb is a good example. 
We don’t want to spend valuable time 
teaching web page construction, so 
let’s use a simple tool that produces 
powerful outcomes. Admittedly, it is 
template-driven, limiting creativity, so 
you could argue that it is not really 
one size fits all, but it’s surely one 
size fits most. 

On the other side of the fence, 
Windows offers Sharepoint server 
which (at first glance) does the same 
sort of thing as Leopard collaboration 
services, although this is a little like 
saying that a Mack truck does the 
same sort of thing as a Holden ute. 

Buried in Sharepoint are 
project management tools, meeting 


tools, presence management and 
other things that the Leopard offering 
doesn’t seem to have, until you re¬ 
member iChat and shared screens for 
meetings, iChat like buttons that glow 
on group lists to tell you who’s online. 
Pity about the project management, 
but most of it’s there, if you look at the 
way different elements fit in together. 
And it’s not expensive, unlike Micro¬ 
soft’s solution that needs add-on after 
expensive add-on as well as access 
licences for every seat. 

Even then, groups such as Innova¬ 
tion Creators publicly deride the MS 
solution as barely good enough and 
offer some good advice: 

“Instead of building one system 
that tries to do everything, build a 
system that is capable of integrating 
with everything. From an IT perspec¬ 
tive, Enterprise 2.0 is about gaining 
network effects from various systems, 
rather than choosing one limited strat¬ 
egy that is supposed to be all things 
to all people." 

So, get cracking. Apple has cre¬ 
ated your Commodore and now 
it’s up to you to install the aerials 
and fluffy dice. Download the latest 
documents on wiki servers from Apple 
(see “Hotlinks”) and get a copy of a 
property list editor such as ... erm ... 
Property List Editor in Developer tools, 
and go for it. 

You’ll have to get used to terms 
like CSS and XSL and XSLT to do so, 
but there you go; we all have to learn 
something new from time to time. 

I can’t see this geeky, command 
line, XML thingy changing. By this I 
mean that I can’t see a Graphic User 
Interface to manage all this stuff com¬ 
ing real soon. Maybe the 2008 World 
Wide Developers Conference will 
prove me wrong, but if we really want 
our one ring, we may need to resize 
it, add some bling and engrave it to 
make it ours, ^ 
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STORAGE REVOLUTIONIZED. 

The NEW LinkStation Live™ 

Store & Share Music, Photos, Data, Videos 


Now with Web Access 

- Access and share your files anywhere 
in the world using a web browser 



LinkStation 


HS-DH320GL (320GB) 
HS-DH500GL (500GB) 
HS-DH750GL (750GB) 
HS-DH1000GL (1.0TB) 


To learn more about Buffalo's Network Attached Storages go to WWW.bllffalo-asia.COm 
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Custom ringtones for your iPhone 



iToner 




Hector D. Byrd’s iPhone “Playlist 3” set to sync 
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iToner 


Now your iPhone can have custom ringtones using your own audio files. 
Simply drag, drop, and sync - it’s that easy. 


Download your free trial now: 

http://www.AmbrosiaSW.com/amw 




AMBROSIA* 

SOFTWARE INC 


iToner requires Mac OS X 10.4.10 or later. Ambrosia Software, Inc. and the Ambrosia Software logo 
are registered trademarks of Ambrosia Software, Inc. iPhone is a trademark of Apple Inc. 
















Manage your iTunes library 


Y ou probably have a lot of stuff 
in your iTunes library. Music, 
movies, TV shows, podcasts, 
and audiobooks can easily add up 
to thousands of files. iTunes is both 
a media player and a database, and 
it’s the latter feature that helps you 
organise all these files. No matter 
where the items reside, you can see 
information about them in a clear, 
easy-to-use interface. You can then 
choose what to listen to, watch, or 
copy to an iPod, iPhone, or Apple TV. 

The way you manage these files can 
make a big difference in how easy it is 
to find them, back them up, and keep 
track of them. So read on to find out 
what file-management method best 
suits you, and how to save time by let¬ 
ting iTunes keep tabs on all your files. 

Where your files live. The first 
time you launch iTunes, it creates 
an iTunes Music folder and places 
it in your user folder/Music/iTunes). 
iTunes’ default setting is to download 
purchased files and copy all imported 
media files to that folder. It will also 
keep files organised by artist and 
album. These settings guarantee that 
you can find all your media files easily 


(for this to work optimally, however, 
you need to tag all your files correctly; 
see the tutorial in AMW 11.2007 for 
more on tagging files). 

Store new files elsewhere. 

As you add large video files and the 
like to your iTunes library, your hard 
drive may get tight on space, and 
you may want to store some or all 
your files on an external drive. To put 
all your future media on an external 
disk, create an iTunes Music folder 
on that disk. Then, in the General tab 
of iTunes’ Advanced preferences, 
find the iTunes Music Folder Location 
section and click on the Change 
button. Navigate to the new folder 
and click on Open, and then on OK. 
This will tell iTunes to store all your 
new files in this folder. (Note that this 
won’t move your existing files, but 
you’ll still be able to access them 
from within iTunes; I’ll cover moving 
your iTunes Music folder shortly.) 

To access the new content, of 
course, you’ll need to make sure you 
connect the external drive before you 
launch iTunes — otherwise you won’t 
be able to listen to the music or watch 
the videos you have stored on it. 


Don’t copy files Another 
option is to change iTunes’ settings 
so it doesn’t copy files when you 
add them to your iTunes library (the 
program’s default), but rather leaves 
them where they are. Doing so lets 
you keep some files in your local 
iTunes Music folder, and others on an 
external drive, or in another location 
on your startup volume. To make the 
change, look just below the iTunes 
Music Folder Location section in 
iTunes’ Advanced preferences and 
deselect Copy Files To iTunes Music 
Folder When Adding To Library (see 
the screenshot “iTunes preferences”). 
Now when you drag files into iTunes, 
the software will simply add point¬ 
ers to those files instead of copying 
them. However, music you rip via 
iTunes or media you purchase from 
the iTunes Store will still end up in the 
standard location (the iTunes Music 
folder on your Mac). 

The downside to this approach is 
that you’ll end up with files scattered 
in several locations. Sure, you can 
always control- or right-click on a file 
from within iTunes and choose 
Show In Finder to find out where it 
resides, but leaving the files where 
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they are can still be confusing when 
you want to back up your music or 
find files manually. 

Consolidate your library. 

If your media files are in several loca¬ 
tions, there may come a time when 
you want to bring them all back into a 
single folder — either to back them up, 
or simply to keep them in one place 
so you don’t have to worry about plug¬ 
ging in external drives. In fact, if you 
have the drive space, it makes more 
sense to centralise all your files, so you 
always know where to find them. To 
do so, choose Advanced: Consolidate 
Library, and iTunes will copy any files 
that are not in the iTunes Music folder 
to that location. (This may take a long 
time if you have a lot of files.) You’ll 
now find all your files in your iTunes 
Music folder, but iTunes won’t delete 
the originals — the program leaves it 
up to you to decide their fate. 

Move your entire media 
folder. For backup purposes espe- 
daily, you may want all your iTunes 
files in one place, but not in your 
Home folder. The best solution is to 
use an external drive (or an additional 
internal one, in the case of tower sys¬ 
tems) for your iTunes files. Although 
this may not be practical for a laptop 
(unless you use it in one location on a 
desk most of the time), it works very 
well for a desktop Mac. 

To move all current iTunes media 
files to another drive, first copy your 
iTunes Music folder to a location of 
your choice. Then set the iTunes Mu¬ 
sic folder location to that new folder 



Backup options. The iTunes Backup 
window walks you through the backup 
procedure. 


(as described previously). iTunes will 
take a while to update your library, 
depending on its size. 

To make sure iTunes sees your new 
folder location, try to play a file. If 
instead of the expected sounds or 
sights, you see an exclamation point 
next to the file name, that means you 
need to consolidate your library (as 
described previously) — sometimes 
iTunes consolidates correctly the first 
time, and other times it needs to scour 
the library a second time to get every¬ 
thing right. After you’ve done this, you’ll 
be able to play files from your external 
disk, as long as it’s connected and 
powered before you launch iTunes. 

If you do have a laptop, you can use 
the external drive to sync files to an 
iPod even if you don’t want to leave 
the drive connected all the time. Just 
sync your iPod, quit iTunes, and eject 
the external drive. 

When you’re moving your files from 
one Mac to another, there are two 
ways to make sure the process leaves 
your iTunes library intact. 

The first is to use Apple’s Migration 
Assistant during installation or setup 
to copy all files and folders from your 
previous Mac to the new one. If you 
want to move the files manually, all you 
need to do is copy the folder contain¬ 
ing your media files (say, your iTunes 
Music folder), and also copy the other 
files in the iTunes folder to the iTunes 
folder in your new Music folder. 

Back up your media files 

If your hard drive crashes, you’re in 
trouble. You’ll lose files purchased 
from the iTunes Store, but also all the 
files you so carefully ripped from CDs 
and DVDs — the files you spent a lot 
of time tagging, adding album art to, 
and maybe adding lyrics to. Backing 
up these files means that if you have 
a problem, you can restore them in 
minutes instead of the days or weeks 
it would take to rip them all again (and 
you won’t have to repurchase your 
iTunes Store files, either). 

There are many ways to back up 
your media files. Leopard’s Time Ma- 
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iTunes preferences. The various Music 
folder settings tell iTunes how to manage 
your media files. 

chine feature can back up all your me¬ 
dia files automatically. iTunes also has 
a built-in method for backing up files, 
which you can access by choosing 
File: Back Up To Disc. Select it and 
you’ll see an iTunes Backup window 
offering to back up your entire library 
and its playlists, your purchased 
media files only, or just the items that 
have changed since you last backed 
them up (see the screenshot “Backup 
options”). (iTunes remembers which 
files you have added or changed, so 
if you have performed an initial, full 
backup, each subsequent backup 
copies only new files. This helps the 
backup process go much faster and 
take up much less room. 

When you click on the Back Up but¬ 
ton, iTunes asks you to insert an optical 
disc, and then burns the files. When it 
fills up one disc, it will ask for another, 
and so on, until the backup is finished 
(DVDs work much better for this than 
CDs, as each DVD disc can hold more 
than six times as much data). 

You can just load a disc and copy 
its files without any special software. If 
you need to restore your entire library 
from optical backups, however, insert 
the first disc of your backup, and then 
follow the instructions in the dialog box 
that appears; iTunes can restore all 
your files and playlists, good as new. 

— Kirk McElhearn 
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.Mac includes backup to iDisk 
www.amazon.com/s3 

Amazon's offsite storage service 

Beginners 

Backup basics 

I ’ve said it before and I’ll say it again 
(and again and again): you can 
never have too many backups, but 
you’ll always have too few. 

At all times, you want at least two 
copies of your files. But the files 
themselves aren’t the only thing you 
want to back up — their arrangement 
on the disk or in your folder structure 
is also worth backing up. You also 
want to consider whether you want 
a full backup of the whole of your 
hard disk, or only a partial backup of 
certain areas. 

A full backup has the advantage 
that it’s relatively easier to recover 
from a catastrophic loss of your hard 
disk back to a fully functioning state. 
Because everything is backed up, you 
don’t have to worry that you over¬ 
looked any files when backing up. 

Partial backups are useful because 
they are quicker than full backups — if 
they have just the files which differ from 
a basic install of your operating system 
(such as your user files and settings), 
they may be adequate for getting back 
to a workable state, although it may 
take more time and effort to get back 
to that workable state. 

A special type of partial backup, 
performed after a full backup, is an in¬ 
cremental backup. This sort of backup 
only backs up the files that have 
changed since the last backup. This 
is obviously much faster than a full 
backup, while allowing the recovery 
to a fully working state by comparing 
the full and incremental backups to 
determine the state of the hard disk as 
at the last backup. 

Another consideration is how your 
backup is stored. Technically, just 


start here 

copying a file on your hard disk is a 
form of backup, but the risk of loss 
is not particularly reduced when you 
consider the situation of the hard 
disk catastrophically failing — both 
the original and the backup would 
then be lost. 

So, ideally, you’ll want to store 
your backup on a different medium. 
This may be another hard disk (even 
one on a network), CDs/DVDs, tape 
drives, or online storage like iDisk or 
Amazon’s S3. A related issue for the 
choice of storage medium is whether 
you’ll be utilising rotating backups, 
where for, say, one week you backup 
to one disk or set of tapes, then swap 
over the following week to another 
disk or set of tapes. This spreads 
the risk of loss even further, and also 
allows you to store a longer history 
of files if you do daily incremental 
backups. Under this regime, if you 
erase the storage medium on Monday 
before doing a full backup and do 
incremental backups the rest of the 
week, then rotate to the second stor¬ 
age media the next week (and back 
again the week following), you’ll al¬ 
ways have at least one or two weeks’ 
worth of backups. 

Yet another consideration is the long¬ 
term viability of that type of storage 
medium. Obviously, if you want access 
to backed-up data far into the future, 
you’ll want a medium with a long shelf- 
life which you’re confident computers 
will be able to read for a long time. If 
you just want disaster recovery for your 
current working state (or maybe even 
for a month or two), this is much less 
of a consideration and may allow you 
to utilise cheaper storage. Similarly, if 
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you’re utilising online storage services, 
you’ll need to assess whether those 
services are likely to be around in the 
time frame you want continued access 
to your data. 

Rotating media also allows you to 
further reduce the risk of loss by utilis¬ 
ing offsite backups. If you are rotating 
two sets of media, while one set is 
being backed up to, you can take 
the set not being used to a different 
location in case of a catastrophic loss 
of the premises where the original file 
and the current backup set are. By 
their very nature, online storage facili¬ 
ties like iDisk and S3 are offsite, and 
therefore present an attractive storage 
medium for backups. These online 
services are also backed up by the 
service providers. 

One final note. If you only have 
one backup copy of your data, it’s 
worth checking that the data is recov¬ 
erable every now and then. It’s better 
to find out there’s a problem with your 
backup before the primary copy is lost 
rather than to have that sinking feeling 
when you realise you have no valid 
copies of that file you absolutely need 
to work on. — Sean McNamara 


That sinking 
feeling. A good 
backup strategy 
can save you 
endless heartache. 
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Portable Speakers for your iPhone 



PHILIPS 


PHILIPS Portable Speakers for iPhone 

Interference-free audio 

Powerful neodymium speakers and no annoying buzz 
for realistic, crisp sound 

Powerful stereo sound 

Extra wide sound stage and bass vents for lively 
spacious stereo sound 


Speaker phone 

Turn your iPhone into a speaker phone 


Compact 

Two speakers, base and cables easily combine for compact 
storage and convenient travel 


compact portable 


Powered 

Use with 4AAA batteries or with the included AC adapter 

Compatible 

With iPod and any audio device with a standard 
3.5mm headphone jack, including iPhone 


k 




iworld :: your lifestyle :: your choice 

To see the latest iPhone accessories visit iworldaustralia.com.au 

phone 03 9532 3300 email sales@iworldaustralia.com.au available from all major retailers 
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Mac OS X Leopard Edition: The Missing Manual 


Network with Windows 

M 


ac OS X 10.5 represents a 
historic moment in Mac-Win¬ 
dows relations: it lets Macs 
and Windows PCs see each other on 
the network, with no special software 
(or talent) required. 

In fact, you can go in either direc¬ 
tion. Your Mac can see shared folders 
on a Windows PC, and a Windows PC 
can see shared folders on your Mac. It 
works as follows. 

Seeing Windows from the 
Mac. If you have a Windows PC on 
your network, you can share files on 
it from your Mac by using one of two 
approaches. 

The first method is super simple: 
you just copy the files you want to 




General Sharing Customize 


Local sharing and security 

'—'1 g To share this folder with other users of this computer 
i , ^ only, dtao it to the Shared Documents folder. 

To make this folder and its subfolders private so that 
onjy you have access, select the following check box. 

0 Make this folder private 

Network sharing and security 

J To share this folder with both network users and other 
j users of this computet, select the first check box below 
3 3 and type a share name. 

0 Share this folder on the network 


Share name: My Windows Documents J 
0 Alow network users to change my files 


Learn more about sharing and security . 


Sharing folders. If you want to share a 
specific folder in Windows, right-click on 
it, select Properties, and then open the 
Sharing tab. 


share into a central, fully accessible 
shared folder. 

In Windows XR that special folder 
is the Shared Documents folder, which 
you can find by choosing Start: My 
Computer. To share it (or any other 
folder in Windows XP), right-click on 
it, choose Properties, and then select 
Share This Folder On The Network. 

In the Share Name box, type a name 
for the folder as it will appear on the 
network. (No spaces are allowed.) 

In Windows Vista, that special 
shared folder is called Public, and 
it appears in the Navigation pane of 
every Explorer window. There’s one 
Public folder for the whole computer, 
not one per account holder. 

The second method is to share 
any Windows folder: Right-click 
on the folder you want to share, 
choose Properties from the shortcut 
menu, click on the Sharing tab, and 
turn on Share This Folder On The 
Network. Repeat for any other 
folders you want to make available 
to your Mac. 

Back in Mac OS X, look in the 
Shared section of the Finder sidebar. 
The shared PC should appear as 
an individual computer there. If it’s 
part of a workgroup, click on All, 
and then double-click on the 
workgroup name. (Unless you or a 
network administrator changed it, 
that name is probably Mshome or 
Workgroup.) Now the names of the 


? My Computer 


i ifllS tS 

1 Fie Edit View Favorites Tools Help 

V 

Q Bad; - Q 0 

Search (£> Folders |77Tp 


System Tasks * 

A Files Stored on This Computer 


[/) View system 
information 
tj) Add or remove 
programs 

Q» Change a setting 

^ ^ J Shared Documents 

Owner's Documents 


Other Places * 

Hard Disk Drives 


My Network Places 
iM My Documents 

Shared Documents 

irTLocal Disk (C:) 


Q» Control Panel 

v Devices with Removable Storage 

v 


Shared Documents. In Windows XR the default folder for sharing is 
called Shared Documents; in Windows Vista, it’s called Public. 


individual PCs on the network should 
appear in your Finder window. 

If the files you want are in the 
Shared Documents or Public folder 
of the PC, you’re done. They should 
appear on your Mac screen, no 
password required. If the files are in 
another shared folder, read on. 

A Connect As button will appear 
in the upper right corner of the 
Finder window. Click on it. (If the 
PC is running Windows XP Pro, you 
must turn off Simple File Sharing first. 
To do that, choose Tools: Folder 
Options in any Explorer window. 

Click on the View tab and turn off 
Use Simple File Sharing.) The PC 
will want to make sure that you’re 
authorised to visit it. Select Regis¬ 
tered User, then enter the name and 
password for your account on the 
PC, and click on OK. 
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Sharing from the Mac. To share Mac folders 
with Windows PCs, open the Sharing 
preference pane, select File Sharing, click 
on Options, and turn on Share Files And 
Folders Using SMB. 

You will see a list of shared folders 
on the PC. Choose the one you want 
to open, and then click on OK. The 
Windows folder should show up on 
your Mac screen, ready to use. 

The icon of the shared folder should 
appear on your desktop, and an Eject 
button should show up next to the PC’s 
name in the Finder sidebar. 

Seeing a Mac from 
Windows. Not only can your Mac 
see other PCs on the network, but 
those PCs can see your Mac, too. 

On the Mac, open the Sharing 
preference pane. Select File Sharing, 
and then click on Options. Turn on 
Share Files And Folders Using SMB. 
Below that check box, you’ll see a list 
of all the accounts on your Mac. Select 
which Mac user accounts you want 
to make accessible; you must type in 
each account’s password, too. Click 


on Done to finish. Before you close 
System Preferences, study the line 
where it says “Other users can access 
your computer at afp://your computer’s 
name.” You’ll need this name. 

In Windows XR open My Network 
Places; in Windows Vista, choose 
Start: Network. Your Mac’s icon should 
appear by itself in the network window. 

Double-click on the Mac’s icon. 
Public folder stuff is available im¬ 
mediately. For other items, you have to 
sign in with your Mac account name 
and password. Type your Mac’s name 
in all capitals (or its IP address), then 
a backslash, and then your Mac ac¬ 
count’s short name. (You can find out 
your Mac’s name in the Sharing prefer¬ 
ence pane.) Enter 

your Mac account’s password. Turn on 
Remember My Password if you plan 


to do this again someday. Click on 
OK. You should see your Plome folder. 
If your Mac’s icon doesn’t appear, 
wait a minute. Try restarting the PC. In 
Windows XR try clicking on Microsoft 
Windows Network or View Workgroup 
Computers in the task pane. 

If your Mac still doesn’t show up, 
you’ll have to add it the hard way. 

In the address bar of any Windows 
window, type Wyour Mac’s name\ 
your short account name, taking 
care to use backslashes, not normal 
forward slashes; you can also type 
your Mac’s IP address in place of its 
computer name. 

In the future, you won’t have to do 
so much burrowing; your Mac’s icon 
should appear automatically in the My 
Network Places or Network window. 

— David Pogue 
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Find the PC. Once you’ve shared files on a networked PC, look for it in the Shared section 
of the Finder sidebar; it may be hidden in a Windows workgroup. 


When Macs and PCs don’t see each other 


If your Mac’s icon doesn’t show up on the PC at 
all, or vice versa, it’s probably because the Mac 
doesn’t know anything about Windows workgroups. 
Even a lowly home PC is part of a workgroup, 
whether it knows it or not. And until your Mac joins 
that club, it won’t be able to see your PCs, and they 
won’t be able to see it. 

So if you’re having no luck with this whole Mac- 
PC thing, try this: Open the Network preference 
pane. Click on whatever connection you’re on right 
now (say, AirPort or Ethernet), then on Advanced, 
and then on WINS. 


You’ll encounter a peculiar set 
of controls here. The Work¬ 
group pop-up menu lists the 
workgroups that your Mac sees. 

Choose Workgroup from the pop¬ 
up menu. Click on OK, and then 
click on Apply. 

Now marvel as your Windows PCs’ names show up 
in the Finder sidebar, where they didn’t appear be¬ 
fore. (Of course, your workgroup name might not be 
Workgroup, but that and Mshome are the two most 
common Windows workgroup names.) 
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Distributed by Try and Byte. 


Unit 17,6-8 Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 


Available from local Apple resellers, to locate 
your nearest reseller visit: apple.com/au/buy 
Also from Apple online: store.apple.com.au 


Drop Point Alaska 


Cake Mania 


RRP $39.95 


RRP $39.95 


Techshell for MacBook / MacBook Pro 


RRP $69.95 (MacBook) 
$79.95 (MacBook Pro) 


The Mia Adventure series 


Developed by an award-winning 
team, every minute of play is 
designed to spark children's 
interest and stir their imagination. 
This is what separates the Mia 
Adventure series from any other 
children's software - a successful 
mix of entertainment and quality 
education. 


Titles for kindergarten and 1st 
grade also available. 


Jill returns home from culinary 
school to find her grandparents' 
bakery closed down. Help her save 
the bakery by serving as many 
customized cakes as possible to a 
collection of hilarious and hungry 
customers. 


Help Jill save the day by earning 
enough money to re-open her 
grandparents' shop in this fast- 
paced and highly addictive game. 


Protect your Apple notebook with this Techshell 
Dura-Flex Protective Cover. 

Techshell is a set of form-fitting face and back 
plates that protect your Apple notebook without 
adding a lot of bulk while still allowing access to 
all ports and connectors. 


m* 


RRP $39.95 each 


Exhilarating snowboarding 
experiences are born in the back 
country. Drop into the largest virtual 
mountain ever - every chute, bowl, 
and tree run you discover is open for 
you to explore! Prove you're the best 
rider around with the unique Own a 
Trick feature and bail from your very 
own helicopter to start a run 
anywhere on the hill. 

For Intel Macs only. 



















































Designed for music lovers looking to upgrade the earbuds included with their 
MP3 players, the compact SE110 is a perfect introduction to the stunning 
performance of Shure earphones. Pair them with the Music Phone Adapter 
(MPA), which converts your Shure earphones into a stereo mobile headset for 
music phones, and you can switch easily between music and calls. 

To learn more visit www.shure.com.hk today. 


SE110 Earphones & MPA shown with iPhone. 
iPhone not included. 



Distributed by 

www.jands.com.au 
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Hoignks 

automator.us/leopard/downloads/ 

Dispense Items Incrimentally 

scott.j38.net/code/ 

Download URLs as PDFs 

turtlehead.co.uk/macintosh-toys/osx- 

automator-flickr-upload-action 

Flickr Upload 

www.apple.com/downloads/macosx/ 

automator/maintenance.html 

Maintenance 

www.apple.com/downloads/macosx/ 

automator/runpythonscript.html 

Run Python Script 

threeve.org/blog/2008/01/run-ruby- 

script-automator-action.html 

Run Ruby Script 

www.apple.com/downloads/macosx/ 

automator/uploadtoftp.html 

Upload to FTP 

automator.us/leopard/downloads/ 

View With QuickLook 


BuM better worldlows with 
Automator actions 


A utomator is a great tool for 
automating basic tasks on 
your Mac, no scripting or 
programming required. By dragging 
prebuilt actions together, you can 
quickly and easily create countless 



Maintenance. Save this AppleScript in 
an Automator workflow, and it can initiate 
routine Mac maintenance tasks from the 
Finder, Automator, or iCal 


workflows to do things you might 
otherwise have to do manually. 

Mac OS X comes with hundreds of 
Automator actions to get you started. 
These actions can handle basic tasks 
within the operating system itself, as 
well as in many of OS X’s bundled 
applications, including Address 
Book, iCal, iTunes, Mail, and Safari. 
But as useful as all of these built-in 
actions are, they can’t do everything. 

Fortunately, third-party developers 
have been busy building Automator 
actions of their own. Like the built- 
in actions, these third-party 
actions work with OS X itself and its 
bundled applications, as well as 
with all kinds of other programs. 

Some of the actions come from 
big-name software companies (the 
latest version of Microsoft Office, 
for example, includes some handy 



actions of its own), and some come 
from individual programmers. 

Wherever you get them, these third- 
party actions make Automator even 
more useful than it already is. Here 
are a few of my favourites. To install 
any of them, follow the web links 
collected in “Hotlinks” at the start 
of this article; you’ll find installation 
instructions there. 


Run Python 
Script. Just as 
Automator’s own 
Run AppleScript 
lets you run 
AppleScripts from 
workflows, this 
third-party action 
lets you run Python 
scripts within a 
workflow. 


Dispense Items 
Incrementally. Automatons 
new Loop action lets you repeat a 
section of your workflow over and 
over. Unfortunately, it has a glitch: if 
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Upload to Flickr. 

If you upload lots 
of digital photos 
to Flickr, you’ll 
appreciate this 
action, which will 
let you do so from 
iPhoto or Aperture 
— or as you’re 
downloading your 
snaps from your 
camera. 



your workflow passes multiple files 
or folders to a loop, Automator will 
send the entire batch through the 
loop all at once. That may be fine if 
you’re working with a small number 
of items. If your workflow generates a 
list of hundreds or even thousands of 
Finder items, and then sends them to 
an application, you could find yourself 
with hundreds of files open at one 
time. Nyhthawk Productions’ Dispense 
Items Incrementally fixes this problem 
by taking a batch of files as input and 
then releasing them to an Automator 
loop one at a time. Once all the items 
have been through the loop, the action 
stops the workflow. 

Download URLs as PDFs 

Saving web pages in PDF format can 
be very useful. You can then share 
them with friends via e-mail, archive 
them for offline viewing, or integrate 
them into a document. Scott Garner’s 
Download URLs as PDFs action 
makes saving them simple. 



Upload to FTP For running a web site, or just for simple file sharing, 
this action can automate the process of uploading your files. 


The action takes URLs from a previ¬ 
ous action (such as Get Current Web 
Page from Safari or Get Specified 
URLs), downloads those web pages 
in PDF format to a specified folder, 
and outputs the downloaded files 
for further processing by the work- 
flow. Within the action’s preferences, 
you can specify the PDF’s orienta¬ 
tion, whether it will include images 
and backgrounds, the file name, 
and more. 

Flickr Upload. James Pitt’s 
Flickr Upload action makes sharing 
your photos easier than ever. Once 
you’ve authenticated the action with 
your Flickr account, you can use it to 
build workflows that upload photos 
directly from Aperture or iPhoto, or 
even as you’re downloading them 
from your camera. The action not 
only handles the uploading, but can 
also apply a title, a description, and 
tags to your photos, and specify who 
is allowed to view them. 

Maintenance. Performing 
routine system maintenance, such as 
repairing disk permissions, can be 
tedious. Automator’s built-in actions 
won’t make it any less tedious, but 
Jesse Flogue’s Maintenance can. It 
lets you initiate a variety of system 
maintenance routines, including 
repairing permissions, clearing cache 
files, and rebuilding the Spotlight 
index, from within an Automator 
workflow. Maintenance is not an 
Automator action per se. Rather, it’s 
a customised version of Automator’s 
Run AppleScript action, saved as 
an application. You run it by double¬ 
clicking on it in the Finder, by open¬ 
ing it in Automator, or by adjusting 
the workflow’s AppleScript code and 
telling iCal to run it as an alarm, so 
it’ll happen regularly with no interven 
tion from you. 

Run Python Script. Automa 
tor’s built-in Run AppleScript and 
Run Shell Script actions let anyone 
who knows AppleScript or Unix do 


all kinds of cool stuff. Toxicsoftware. 
corn’s Run Python Script action ex¬ 
tends these possibilities even further, 
allowing you to run Python scripts 
from within an Automator workflow. 

Run Ruby Script Building on 
the success and popularity of the 
Run Python Script action, Jason 
Foreman has released a similar Run 
Ruby Script action, which lets you run 
Ruby code from Automator. 

Upload to FTR If you have to 
upload files or folders to an FTP 
server regularly, this action from Peter 
Dekkers will make it quicker and 
easier. You give it your FTP server 
address, user name, password, root 
directory, and other settings. When it 
receives files and folders as input in a 
workflow, it uploads them and 
provides their URLs as output. You 
can then insert those URLs into 
e-mails or text files, or whatever else 
you want your workflow to do. 

View with Quick Look. 

Leopard’s Quick Look is a fast, easy 
way to preview file contents without 
launching a full-blown application. 
Nyhthawk’s View with Quick Look 
action brings it to Automator, allow¬ 
ing you to create workflows that will 
preview folder contents, Mail attach¬ 
ments, and more, all within a Quick 
Look window. The action itself has no 
settings to configure. Simply add it to 
a workflow, following an action that 
outputs Finder items. ^ 
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exciting 


Myvu® is your personal, private viewing experience. 
Watch what you love, when you want - no one else to 
please. Connected to your iPod or portable media device, 
you’re treated to amazing video and sound. Perfect for 
travel, ideal for just getting away from it all no matter 
what you vu. 


Introducing Myvu® Crystal - 
featuring our best resolution 
and widest field of view. 

Plus they look hot. 


Buy online or find a retailer at DigitaliWear®.com.au 


<P2008 Myvu Corporation. Myvu is a trademark of Myvu Corporation. 

iPod is a trademark of Apple Computer Incorporated, registered in the US and other 


countries. 
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Arrange Expose icons 


Each month , STM (02 8338 0222) 
gives an Evolution backpack val¬ 
ued at $150 to the Australian Mac¬ 
world reader who sends in the most 
intriguing query. 

Evolution is the next level in lap¬ 
top protection, presented in a com¬ 
fortable, easy to use backpack large 
enough to accommodate a 15-inch 
laptop. 

Send your query to matthew.pow- 
ell@niche.com.au. Include your full 
mailing address to be eligible to win the 
Evolution backpack. All queries and solu¬ 
tions are the sole property of Niche Media, 


Hotlnks 

www.macworld.com.au/forums/index.php?showtopic=709 

Read more of this topic 


When I have a lot of windows open in Safari, and I use 
Expose to see all Safari’s windows, it arranges them 
side-by-side A. If I have quite a few windows open, it can 
reduce the size of the windows in Expose to a very small 
size. I was just wondering if there was a way to make the 
windows arrange differently, so each window could be a 
bit bigger when they’re in Expose? 

"Biting Mammal’’ 
via AMW forums 


It seems that if the tops of the windows are aligned (has 
to be "to the pixel"), they will line up as you showed. If one 
window’s top is not aligned (even by one pixel), they will 
be spread around the screen, meaning the reduction is not 
so bad. — Sean McNamara 


■STM Query 
of the month 


Hotjjnks 

www.macworld.com.au/forums 

Got a question? Ask it here. 

Protect disk images with 

I was playing around this morning trying to make a disk 
image to store some files on that required a password 
to mount that disk image. I have seen such a thing 
on another computer but I cant seem to make it work on 
my MacBook. 

I have followed the destructions in disk utility, and en¬ 
abled the 128-bit encryption. I have entered my pass¬ 
word and the system makes the image. When I try and 
mount that image, there it is on the desktop, no password 
required, just dirty laundry (figuratively speaking that is) 
for all to see. 

I tried one version on another Mac (iBook) and although 
it did ask for the password it then failed to mount the image 
as it said no valid file system (I think). 

Do you think this is a system problem or an issue within 
disk utility? I expect there is a Unix way of doing it but I know 
nowhere near enough Unix to try that. 

Jonathan 
via AMW Forums 

Jonathan, you most likely inadvertently left the “Remember 
password in my keychain” option ticked when creating the 
disk image A. You can go and delete it using the Keychain 
Access program (in Utilities in Applications) — it’ll be of 


a password 

the "disk image password” kind, with the name of the disk 
image file (not necessarily the volume name once mounted, 
but what you double click in the Finder to mount it). Just click 
it and delete it. 

This sort of thing is another reason I have my keychain lock 
automatically after five minutes — if I inadvertently store a 
password I don’t want ready access to, at least I (or anyone 
else at my machine) have to give my Keychain password to 

get to it. — Sean McNamara 



Enter a new password to secure 
Test.sparseimage. If you forget this password 
you will not be able to access the files stored on 
this image. Forgotten passwords cannot be 
retrieved. 


Password: 


Verify: ••••! 

« _ 

Password Strength: Weak 


(yl Remember password in my keychain 


► Details 

(?) r Cancel ^ ( OK ^ 
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Stop cut-off names in 
column view 

As much as I like column-view mode, one of its challenges, 
especially in the usually smallish Open and Save dialog 
boxes, is that the column widths never seem to be correct for 
the files and folders that I’m browsing. I find myself resizing 
columns all the time to reveal names that have been cut off. 
Luckily, a couple shortcuts (in both Tiger and Leopard) can 
help with this problem. 

If you double-click on the double-line icon at the bottom of 
a column (beneath the arrow keys for scrolling through the 
column), the column will resize so you can see entire 
file names. If you option-double-click on one of those 
icons, then all the columns will resize to the maximum width 
necessary to display the longest name. Confusingly, this 
doesn’t work exactly the same way when you’re looking 
at Finder windows. In that case, option-double-clicking 
sets all columns equal to the width of the widest column 
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in the path. That can lead to some truly wide columns. 

As of Leopard, there’s now a contextual menu hiding un¬ 
der the column-resize widget in Open and Save dialog boxes. 
When you control-click on this, three self-explanatory choices 
will appear (see the screenshot “Quickly resize columns”). 
I hope this feature will soon find its way to Finder windows, 
where it would be especially useful. — Rob Griffiths 


HotMnks 

www.macworld.com.au 

Get more details 

www.amta.org.au/aoi.asp?ID=Recycling 

Mobile Muster. 

Win an iPhone with Australian Macworld 


Y ou read that right. Australian Macworld is giving 
away an actual 3G iPhone. Better than that — we’re 
giving away two. And one very cool speaker sys¬ 
tem from Altec Lansing to boot. 

And what do you have to do to get one? Show us how 
much you want it. 

And how do you do that? Show us how much you hate 
your old phone. 

And how do you do that? We’re glad you asked. 

All you have to do to enter is destroy your old phone 
in the most imaginative way possible, and send us video 
evidence of the destruction. The best videos will be 
posted on www.macworld.com.au and also on You¬ 
Tube, and the two most creative will win an iPhone each. 
The number-one favourite wins the first prize, which is 
an iPhone plus a fantastic Altec Lansing T612 iPhone 
Speaker system. 

It’s that easy. 

We’re not looking for simple “whack it with a 
hammer” stuff either — you’re more creative than that. 
We’re looking for true supervillain destruction here. Make 
your old phone suffer for its heinous crime of not being 
an iPhone. 


There are a few conditions: 

1. Be safe. No reckless behaviour that’s going to get you 
or anyone else hurt. 

2. Be legal. Don’t do anything that involves, for example, 
the destruction of anyone else’s property or the use of pro¬ 
hibited weapons. 

3. Be smart. Remove your phone’s battery first — those 
things are dangerous. 

4. Be responsible. Once your phone is destroyed, hand 
the remains over to Mobile Muster (see “Hotlinks”) so they 
can dispose of the materials safely and reclaim anything 
that can be recycled. Don’t send that stuff to landfill. 

Got that? Once you’ve got your masterpiece, go to www. 
macworld.com.au to submit your entry. Competition 
opens on 25 June 2008 and concludes at 5pm AEST on 
16 August 2008. 

Note that this is a competition of skill and creativity and 
no element of chance is involved. All entries will be judged 
on merit. In the event that iPhones are not available for 
outright purchase Niche Media will pay the upfront costs 
but the winner will be responsible for their mobile plan. 
— Matthew JC. Powell 
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Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


A day at the Office 


Office .2008 Author Jim Elferdink 
for Macintosh 0 . ReMly 

ISBN 9780596514310 
RRP $59.95 



Office 2008 for Macintosh: 
The Missing Manual by pro 

ductivity suite specialist Jim Elferdink 
has to be one of the best possible 
ways to get into this productivity suite. 
This title is based on the standard 
edition of Office 2008, which contains 
Word, Excel, Entourage and Power¬ 
Point as well as support for Microsoft 
Exchange Server for large corpora¬ 
tions and Automator actions if you 
need a slave to do repetitive tasks. 

For those upgrading from earlier ver¬ 
sions there’s a handy list of the new 
features in 2008 before the first of four 
parts dealing with the individual Office 
programs. In Word learn word-pro¬ 
cessing basics and then edit, format, 
and layout with Styles and Tables. 
Share documents with colleagues 
using comments and change-tracking 
and understand the fundamentals of 
Outlines. Then release Word’s hidden 
powers as it effortlessly manages 
monster documents for you, creates 
print layouts and talks to the web. 

In Entourage Elferdink shows you 
all about e-mail, Address Book, 
Newsgroups, Calendar and how the 
often-overlooked Project Center can 
synchronise all the traffic related to a 
particular project. The Excel section 
starts with spreadsheet fundamentals 
before proceeding to worksheet for¬ 
matting, chart creation, working with 
formulas and accessing database 

Hetjfnks 

search.safaribooksonline.com/home 

Safari Books Online 

movies.atomiclearning.com/k12/office08_wn 

Atomic Learning Office videos 

www.microsoft.com/mac/courses.mspx 

Microsoft Office tutorials 


information. PowerPoint takes you 
step-by-step through the three stages: 
plan, build, then present. 

The next part of the book takes you 
beyond the Office building blocks 
to using the suite as a whole and 
focuses on the Project Gallery, the 
Toolbox and especially the refer¬ 
ence tools which link you straight to 
a dictionary, Encarta encyclopedia 
and MSN. A detailed primer on the 
graphics capabilities under the Office 
hood leads into the final chapter 
where you customise your workspace 
and use AppleScripts. Appendixes 
cover installation and troubleshooting, 
help systems and the whole shebang, 
menu by menu. 


Author Steve Schwartz 
Publisher Peachpit Press 


OFFICE 2008 



ISBN 978-0-321-53400-2 

RRP check web site for 
subscription details 


Visual QuickStart Guide 
Microsoft Office 2008 for 

Macintosh comes from Safari Books 
Online. Here you get to read the book 
onscreen in the same format as the 
print version. The book travels much 
of the same ground as the previous 
title and covers the same edition of 
the software. After a quick overview 
of Word, Excel, Entourage and 
PowerPoint there’s a basic primer in 
Office techniques before a detailed 
treatment of each module. A final 
section begins with integrating data 
from these individual modules before 
closing with Office and the Internet. 

True to the VQSG formula, an airy 
two-column layout loaded with visu¬ 
als lets the pictures do most of the 
talking. Instruction is distilled to a 
series of techniques, most of which 
are covered in a two-page spread. If 
you don’t want to plough through the 


whole book it’s easy to jump from the 
extensive table of contents to an item 
of interest. 

The pages come up beautifully on 
a 24-inch iMac but I did find some 
minor irritations. I was unable to 
reduce the size so a single page fit 
on the screen and thus had to scroll. 
And you can’t download the whole 
file as a PDF, so you’re restricted to 
reading online. At modest broadband 
speed it was also annoying waiting 
for pages to turn. 

For this method of delivery Take 
Control books have the edge. They 
are custom-formatted for onscreen 
reading, fully hyperlinked and down¬ 
loadable as PDFs for offline reading. 
But then they don’t have an Office 
2008 current or in the wings. 

What’s New in Office 2008 is at 
Atomic Learning if you do want an 
all-electronic approach. In a series of 
short one- to two-minute videos you 
get screen-capture-based instruc¬ 
tion with voiceover, each based on 
a single technique. Beginning with 
the new features in Office 2008 you’ll 
be shown some general skills before 
a series of seven movies each on 
Word, Excel and PowerPoint. There’s 
a handful of free samples for you. 

The movies download quickly but the 
downside is slightly blurry images 
and a tinny-sounding voice. It’s all 
easily good enough for the purpose 
though. Not the full monty but a good 
introduction. Check the web site for 
subscription details. 

Or you can work through a series 
of mostly 20-30 minute (estimated) 
“courses” on Microsoft’s Mactopia 
site covering the four Office modules. 
Each course is a series of web pages 
with a practice file for download to 
work on as you progress through 
the pages. These are beautifully 
designed, heavily visual and with a 
self-test at the end. ^ 
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Meet Bento. 


The new personal database from FileMaker that's as easy to use as a Mac. 



Bento organises all your important information in one place 

So you can manage your contacts, coordinate events, track projects, prioritise tasks, and 
more - faster and easier than ever before. 



Bring it together 

Link your information from Address Book, iCal, iPhone and more. Organise just about every 
type of information you have, all in one place. 



See things your way 

Just drag and drop or point and click to change themes, columns displayed, label positions, 
text sizes, shading effects, alignment, and more. Now seeing, searching, and sorting your 
information is simpler and faster than ever before. 


■ Designed exclusively for Mac OS X Leopard 

Bento takes advantage of many of the new features of Leopard, including live linking to iCal 
data, core animation, advanced find, Time Machine backups, Quick Look, and multimedia 
features. 


Buy Bento at a store near you, or buy online at www.filemaker.com.au/bentoMac Only AU$79 (Inc GST) 


© 2008 FileMaker, Inc. All rights reserved. FileMaker, the file folder logo, Bento and the Bento logo are either trademarks or registered 
trademarks of FileMaker, Inc. in the US and other countries. All other trademarks are the property of their respective owners. 


% 

FileMaker 



























AMWIab: 

Wireless media centres 

Watch what you want when you want 


View your 
options, make your 
choices. Australian 
Macworld puts 
latest-release 
hardware and 
software through 
its paces. 


W hen Apple announced the Apple TV in Sep¬ 
tember 2006 the world didn’t really know 
what to make of it. Questions were flying: 
does it have a TV tuner? Does it play DivX files? Can I 
use it as a head-less Mac? Unfortunately, the answer to 
all these questions is no. 

Still, Apple TV is slowly carving a niche for itself 
amongst Apple fans, and those that have heavily in¬ 
vested in building an iTunes catalogue. Unfortunately 
in Australia there are two problems with Apple TV. It’s 
still too expensive, and there’s still no compelling video 
content available to buy or rent here. 

While the Apple TV is the most compatible wireless 
media centre for any Mac user, it is fully tied down to 
iTunes (without some serious hacking, anyway). You can 
add your own content to it via EyeTV of course, or using 
less (ahem) legal means. 

To work out whether Apple TV will play your content 
all you need do is ask yourself one simple question about 
the content you want to watch: Does it play in iTunes? 
If the answer is yes then the same content will play on 
your Apple TV. Luckily, if the answer is no there are 
some handy little applications around (like VisualHub 
and Submerge) that let you easily transcode your movies 


to a format that iTunes, and thus Apple TV, supports. 

Configuring your Apple TV is as easy as setting up an 
iPod; tell iTunes what content you want on your Apple TV 
or let it choose content automatically. And because of the 
seamless integration between iTunes and Apple TV you 
don’t even have to have content locally on the Apple TVs 
hard drive - it can be streamed directly from your Mac 
(assuming you’ve got a fast enough network). 

The Apple TV is missing a few pieces that would 
truly make it the ultimate media centre, namely a 
TV tuner and recording functionality (PVR), DVD play¬ 
er and the ability to play other file formats or codecs. 
It’s no surprise then that other competitors have 
sprung to the market to offer more compelling wireless 
media centres. 

The question however remains: do these units work in 
a Mac universe and, if they do, is a Masters in Comp Sci 
a prerequisite to get them working? 

G3me Consoles. Both the Sony PlayStation 3 and 
the Microsoft Xbox 360 are media centres, sort of. With 
high-performance processors, both are easily capable of 
displaying slideshows, and playing movies and music. 
But both the PS3 and XBox 360 suffer from the same 
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problem as the Apple TV: no built in TV tuner or PVR 
functionality. There’s also the issue of external noise. 
While the Apple TV sits quietly in the corner, both the 
PS3 and XBox 360 are noisy units. 

The XBox 360, in particular, is so noisy (especially 
when there’s a disk in the drive) as to render it basically 
useless as a media centre. It is so loud that whenever I had 
it switched on I couldn’t hear my five-week old-daughter 
crying in the adjoining room. There’s also a question of 
design; while both gaming consoles look good on their 
own they don’t integrate well in an AV stack. 

Apple TV, on the other hand, is so small it almost 
disappears. 

Both the PS3 and XBox 360 are great games consoles, 
though, and do offer a much greater variety of codec 
support than you’ll find in the Apple TV. 

Unfortunately, if you’re on a Mac both consoles treat you 
as a slightly second-class citizen as OS X doesn’t come 
with native support for the UPnP AV standard. Thankfully 
there are many third-party applications that let you do 
this, including EyeConnect (published by Elgato, the same 
company that publishes the very impressive EyeTV). 

Installing a UPnP client like EyeConnect lets you share 
all of the multimedia on your computer with your gam¬ 
ing console. I took EyeConnect for a run and was really 
impressed with the results. Images, videos and music 
streamed perfectly across my AirPort (802.11 g) network. 
Even playing a 1GB AVI file worked well, and the picture 
from both consoles looked as good as the picture I got 
from the Apple TV. 

However, while the Apple TV is designed from the 
ground up to work with photos, movies and images, 
it’s obvious that the PS3 and Xbox 360 were designed 
primarily as gaming machines. For example, to move 
between the movies sub-menu and the images sub¬ 
menu on the PS3 requires that you go all the way back 


up to the top level menu, change modes and then select 
your images. This kind of clunky interface design is 
fine for the occasional user but if your number one pri¬ 
ority is viewing your media a gaming console is only a 
mediocre solution. 

PVRs and DVD players. That leaves us with the 
venerable Personal Video Recorder (PVR). PVRs started 
out as simple TV tuners (first analogue, but now most are 
digital) with hard drives, but like all other tech products 
have had to endure “feature-creep” - which means they 
now do a bit of everything, as well as TV recording. 

At the top of the PVR castle sits the Beyonwiz SP1. The 
SP1 is fully-featured with twin tuners, 200GB hard drive, 
DVD drive, 802.11g/Ethernet networking and media card 
slot. Because it’s networkable it also talks to the IceTV 
EPG (electronic programming guide) - a much more re¬ 
liable source of programming information than the free- 
to-air networks provide - and one that lets you schedule 
recordings remotely via the IceTV web site. 

The SP1 is easy to use and easy to set up - recording 
programs, even two at once, is a breeze. But, like the 
gaming consoles, media playback from a Mac on your 
network is a bit more complicated (but luckily, doesn’t 
require third-party software in this case). You basically 
just need to turn on “Windows networking” in the Shar¬ 
ing pane of System Preferences. 

Like the gaming consoles, and unlike the Apple TV, the 
SP1 supports most common file formats. I threw DivX, 
MP4 and MP3 files at it and it opened all with ease. 
Streaming music files was smooth, but on my 802.llg 
network streaming video was a bit jerky - more likely 
a function of the wireless network speed rather than the 
capability of the SP1. 

If you’re familiar with a Mac-like interface though 
(and if you’re reading this you probably are) you’re out 
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Beyonwiz SP1 


Ziova CS505 

W'/a 


Twin-tuner PVR, built-in wireless networking 
(802.11 g), supports wide range of video and audio 
codecs, IceTV support, up-scaling DVD player 


Support for a wide range of video codecs, built-in 
wireless, DVD player, Support for Internet radio 

Too noisy, clunky interface, Media access via SMB 
shares. 


No TV-tuner or hard drive, clunky interface, Media 
access via SMB shares. 

$1199 


$599 

Danny Gorog. 


Danny Gorog. 

Beyonwiz 1300 889 803 


Ziova sales@ziova.com 
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of luck with the SP1. The interface, while logical and 
structured, is more like what you’d expect from a DVD 
player than a sophisticated media centre. Still, with a bit 
of practice the SP1 is a truly functional device, and the 
only device in this test that actually delivers on a true 
wireless media experience which encompasses a PVR 
and streaming media playback. 

Ziova also offers a wireless media centre memorably 
named CS505. The Ziova CS505’s best feature is its un¬ 
precedented file format support including high-definition 
Windows Media Video 9, MPEG4 playback, XviD, Nero 
Digital, MPEG-4, QuickTime MPEG-4, MPEG-2, MPEG-1, 
DVD, high definition FLAC lossless compressed format, 
OGG, AAC (commonly used in iTunes), MP3, Windows 
Media Audio 9, and CD Audio. Don’t worry if you can’t 
remember that list. Chances are the CS505 will play 
any file you throw at it (except H.264, which the CS505 
doesn’t support). The CS505 has also got built-in wired 
and wireless networking and taps in to any SMB network 
(like the Beyonwiz, you’ll need to enable this in System 
Preferences) for access to media on your Mac. Again, for 
me, it comes down to the interface. 

The CS505 is usable, but the interface is clunky and 
complicated. Certainly not something you’d be happy 
leaving with less technically-capable members of the 
household. 

Australian Macworld’s buying advice. Because 

Media centres are such a new category of product, no- 
one has quite nailed the design. So be prepared to com¬ 
promise — if you want lots of functionality (like PVR, 
media playback and DVD player) go for theBeyonwiz, 
but if ease-of-use and compatibility are more important, 
you can’t look past the Apple TV. 

And if you go for a gaming console be prepared for 
great graphics but a sloppy user interface. 
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E-mail application 
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Unique Bayesian-filter approach to managing mail; superb visual design; seamless 
integration with Apple Address Book and iCal 

OH 


Buggy; currently lacking filters and other features; expensive 
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Outspring Mail 1.0 

Novel approach to e-mail, 
shakily executed 

O utspring Mail 1.0.4, a brand new competitor in 
the e-mail landscape, attempts a radically differ¬ 
ent and immensely promising approach to e-mail 
management. But in this early version of the program, 
its good intentions seem to exceed its actual abilities. 

Let’s talk tech. Bayesian filtering, commonly used 
for spam blocking, lets users teach a program a list of 
words often found in junk messages. Once the program is 
sufficiently educated, it can spot offending words within a 
message, calculate the frequency with which they appear, 
and weigh the odds that the message is actually spam. 
Outspring Mail takes this concept one step further, 



Brain the size of a planet. Outspring Mail’s Bayesian “Brain” takes 
time to train, but promises to learn where you file your mail, and 
how you respond to common requests or questions. 


applying Bayesian filters to nearly every aspect of e- 
mail management. A set of features dubbed “the Brain” 
lets Outspring Mail examine and learn from incom¬ 
ing mail, remembering where you file different types 
of messages, or how you respond to certain questions. 
Over time, Outspring says, the program will automati¬ 
cally offer to file your mail in the right folders, and 
suggest reply templates for commonly received ques¬ 
tions or requests. 

It’s a highly innovative goal, but Outspring Mail’s cur¬ 
rent version remains a work in progress. During my test¬ 
ing, both the Brain and the program’s Bayesian spam 
filter were still in learning mode. The auto-filing feature 
did a good job of suggesting places to file messages once 
it learned where I’d routed mail from similar senders. But 
on the whole, the program’s suggestions missed far more 
often than they hit. 

Working out the kinks. This review was writ- 
ten shortly after Outspring Mail’s official release, and its 
programmers were still squashing bugs and working on 
planned features. 

Opening messages and mailboxes felt slightly slug¬ 
gish on my 2GHz iMae G5 - not quite as fast as other 
clients, but not aggravatingly slow. However, version 
1.0.4 consistently crashed when attempting to search in 
the “unseen” category. (Outspring Mail’s programmers 
couldn’t immediately replicate this bug on their own 
machines, and this did not happen on all the Macs we 
tested with.) 

The program’s built-in search, while speedy and ac¬ 
curate, couldn’t search within a message’s body. Out¬ 
spring Mail’s folder list had only rudimentary contextual 
menus for folders or their contents, and the program 
wouldn’t let me move nested folders of imported mes¬ 
sages out into the larger list. You can use the contextual 
menu to create a new folder, but there’s no simple button 
to do so, as there is in Apple Mail. 

In addition, Outspring Mail did not allow users 
to create filters that would automatically route incom¬ 
ing mail to given mailboxes, nor to create custom smart 
mailboxes based on search and filtering criteria. (Five 
preset smart mailboxes did come with the program, in¬ 
cluding collections of recently arrived, recently viewed, 
and unread messages.) The program’s built-in help 
features also seem lacking, consisting only of a link 
to a single FAQ web page. At press time, the program¬ 
mers said they planned to add more comprehensive, 
searchable help files, and the other absent features, in 
future updates. 

Credit where it’s due. Outspring Mail does several 
things extremely well. I really liked the Deferment fea¬ 
ture, which lets you temporarily banish messages from 
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your inbox for a set number of hours, days, or weeks, 
until you have time to look at them. It’s a great way to 
cut back on clutter, without the risk that you’ll forget 
about the deferred messages entirely. 

In addition, the interface looks great, with several 
clever touches I haven’t seen in other mail clients. Out- 
spring Mail assigns each account an icon in the message 
list, letting you know which messages were sent to each 
of your addresses. A terrific combination of colour-cod¬ 
ing and big quotation marks helps you follow the thread 
of previous replies within a message. The Brain appears 
as an unobtrusive, retractable box at the right of the 
preview pane, offering its filing and response options as 
clearly labelled buttons. 

Outspring Mail also sports first-rate OS X integra¬ 
tion, tying seamlessly into Apple’s Address Book, and 
offering data detectors that bind days and dates to 
iCal. Setting up new accounts was a breeze, and the 
Apple Mail messages I imported upon first launching 
the program arrived in their proper folder structure. 
The program automatically detected, downloaded, and 
installed new updates flawlessly. Outspring Mail offers 
notifications of new messages through Growl, and it’ll 
offer to automatically download and install Growl if 
you don’t already have it. The programmers also say 
Outspring Mail’s messages should be available to Spot¬ 
light searches from the Finder, though they weren’t 
on my computer. 

Australian Macworld’s buying advice. Outspring 

Mail 1.0.4 isn’t ready for prime time yet-especially not 
at its $US95 price tag. It’s not unusable, but it doesn’t 
feel complete, either. Still, the program deserves credit 
for trying a whole new approach to e-mail. Given time 
to iron out its quirks and add planned features to its 
first-rate interface, this program could become a serious 
contender on the Mac e-mail scene. ^ 



Wait a sec. Outspring Mail’s handy Deferment feature lets you get 
e-mail messages out of your Inbox until you have time to give them 
the attention they deserve. 



tannoy 


• noun Brit, trademark a type of public 


address system. 


AFTER 80 YEARS IN THE WORLD OF AUDIO; TANNOY 
THE COMPANY THAT IS LISTED IN THE OXFORD ENGLISH 
DICTIONARY AS THE GENERIC TERM FOR PUBLIC 
ADDRESS SYSTEM, IS PROUD TO INTRODUCE THE i3 0. 



Tannoy speakers have provided music in some of the worlds most 
prestigious venues; like The London Palladium, The Sydney Opera House, 
and now, maybe “Your House”. 


In an era of contemporary living the i30 Music System delivers 
unrivaled looks via a timeless style that suits any interior design. 



With a unique wall mounting bracket that can be purchased as an 
option, the i30 Music System can be mounted in numerous locations. 

For more information on the Tannoy i30; 

Australia: 

Free Call: 1800 648 628 Email: sales@syntec.com.au 
Web: www.syntec.com.au 

New Zealand: 

Call: 09 263 9885 Email: sales@syntec.co.nz 
Web: www.syntec.co.nz 
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Google Calendar 


Online calendar 

«« 

Accessible from anywhere; task support; can get reminders via instant message 

Ad-laden interface; syncing is Windows-only; can be shared only with other Yahoo 
users; adding events is labour-intensive; can’t specify different notifications for 
different times. 

Free, with ads 

Yahoo 

Online 

Dan Moren 

calendar.yahoo.com 


Yahoo Calendar 

Ad-laden, but offers task 
management 

I f you’ve been on the web for a while, chances are 
good that you have a Yahoo account, even if you 
don’t use the company’s e-mail service. But you may 
not have realised that your account gives you access to 
Yahoo’s free online calendaring software. 

By default, Yahoo Calendar shows your events for the 
day; tabs at the top of the interface let you also view 
your calendar by week, month, and year, as well as by 
an agenda-style Event List. Yahoo also lets you manage 
your tasks, which show up in a box on the left-hand 
sidebar and in their own separate task view. Unfortu¬ 
nately, one downside to Yahoo Calendar is that it puts 
obtrusive ads on your calendar page, often with flashing 
or animated elements. 

To add an event, you must click the Add Event button 
at the top left of the screen or enter the information in the 
Quick Add form below the calendar, which is less than 
obvious. If you’re in the Month view, you can also click 
the Add link in the box for each day. Adding an event 
can be a laborious process, requiring you to tab or mouse 
through several fields and pull-down menus to fill in all 
the relevant details, such as date, time, location, descrip- 



Whoop-de-doo! Yahoo Calendar offers event and task management, 
but also features often distracting banner ads. 


tion, and so on. Even the Quick Add function has several 
pull-down menus to navigate. In the full event entry dia¬ 
log, you can also enter e-mail addresses to invite your 
contacts to an event. 

Sharing calendars. You can share your calendars 
with other people fairly easily, but it’s less obvious at a 
glance how to get other people’s calendars to show up 
on your page. You’re limited to one calendar, though 
you can categorise the events on it with a finite number 
of descriptions (appointment, call, lunch, or meeting, 
for instance); however, you can only sort by this infor¬ 
mation in the Event List view. Other calendars, includ¬ 
ing both your friends’ and those for any Yahoo Groups 
you belong to, are displayed as what Yahoo terms Time 
Guides. They can either be intermingled with your own 
events or displayed in separate columns. There are 
other public calendars available, but they are limited to 
sports team schedules, financial events, and holidays. 
While you can set up your calendar to be visible to 
anybody with a web browser, if you want to restrict 
access to certain people, they will need to have a Yahoo 
account as well. 

Yahoo Calendar lets you send yourself reminders 
of upcoming events by scheduling notifications. You 
can elect to receive these reminders via e-mail, a text 
message to your mobile phone (if your network is 
supported), or your Yahoo Messenger account. In or¬ 
der to get reminders to an e-mail address other than 
your Yahoo account, you’ll have to add that address to 
your account profile and verify it. Unfortunately, while 
you can set up reminders for two separate times, you 
can’t specify different types of notifications for differ¬ 
ent times - for instance, you couldn’t send yourself a 
reminder e-mail two hours before an event, and an 
SMS half an hour before the same event. Instead, 
Yahoo Calendar will send both the e-mail and the SMS 
at both of the times you choose. 

If you want to use your Yahoo Calendar in conjunc¬ 
tion with other calendaring programs, you can export 
and import data - but only to or from Palm Desktop and 
Outlook. Yahoo has a syncing client called Autosync, 
but it’s only compatible with Windows. If you want 
to synchronise with iCal, you’ll have to go through a 
multistep workaround. And, as is true with other on¬ 
line calendars, you’ll lose access to your Yahoo Calendar 
when you don’t have an internet connection. 

Australian Macworld’s buying advice. For those 

looking to keep track of a simple personal schedule, Ya¬ 
hoo Calendar might serve: it’s free and it offers basic 
calendaring and task functions. But if you have more 
complex needs, you’ll want to look elsewhere - perhaps 
to iCal or Google Calendar. ^ 
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ADVC-HD50 


Type 


Digital video converter 

Rating 


W* 

Pros 


Bus powered: supports any non-HDCP HDMI signal; 
portable 

Cons 


Expensive: not required for AVCHD with iMovie ‘08 
or Final Cut Express 

RRP 


$1299 

Manufacturer 


Thomson 

Distributor 


Playback Systems 03 9885 5888 

Reviewer 


Danny Gorog 

Hotlinks 


www.canopus.com/products/ADVCHD50/index.php 



ADVC-HD50 

Ideal for video professionals 

W hile FireWire, otherwise known as IEEE 
1394, has dominated the digital landscape 
for over ten years now, its days seem num¬ 
bered in consumer AV equipment such as handycams. 
Manufacturers like Sony, for example, seem to be opt¬ 
ing for HDMI connectors and standard USB rather than 
FireWire — especially if you select a newer AVCHD cam¬ 
corder. Most current Macs (except for the MacBook Air), 
however, still ship with FireWire ports, and it’s still a 
convenient way to get video into your Mac. 


Enter the Thomson Grass Valley ADVC-HD50 converter. 
This new ADVC-HD50 lets you convert uncompressed 
HD video and audio from most HDMI devices to FireWire 
(HDV format). The HD50 will convert 1280x720 HDMI to 
1280x720 HDV, and 1920x1080 to 1440x1080 HDV. The 
HD50 relies on bus power via the FireWire port, doesn’t 
require drivers and is both NTSC and PAL compatible. 

But the HD50 isn’t only useful for converting AVCHD 
video to HDV. You can also use it to convert non-HDCP 
protected material (HDCP stands for High-bandwidth 
Digital Content Protection and is a kind of DRM designed 
to protect digital audio and video content as it travels 
across the HDMI cable). An example of this would be to 
import a video game signal like you’d get from a PS3. 

I tested it with two devices; a Sony HD video camera 
and a Sony PS3. 

While my Sony HDR-HC7 isn’t actually an AVCHD 
camera I was still able to import video via the HDMI port 
(rather than using its four-pin FireWire port). The quality 
of the video was as good as if I’d imported the movie with 
FireWire. The downside, however, in using a converter 
like the HD50 is that you won’t be able to use iMovie’s in¬ 
terface to control the playback of the camera as the HDMI 
output on the camera is just that - an output only. 

Ingesting video from the PS3 was just as easy. The PS3 
interface showed up in my iMovie window, and I was 
able to capture the footage as if it were a movie. I tested 
importing both the menu and motion from a game. 

Australian Macworld’s buying advice. The 

ADVC-HD50 makes importing HDMI video straightfor¬ 
ward. But with Apple now supporting the AVCHD stan¬ 
dard the HD50 is squarely targeted at the video pro¬ 
fessional who needs to import other video formats, like 
video games that support HDMI but not FireWire. ^ 



“The best Business 
System in the World!" 

AccountancyAge gave HansaWorld the prize for the best 
Mid-range Software Package. 

“Really innovative " - "incredibly wide-ranging" - "excellent overall functionality" 


HansaWorld Australia Pty Ltd 

Tel: +612 9283 9845, www.hansaworld.com 


) HANSAWORLD 

^■■■■■■■ENTERPRISE 




















Manufacturer 


Iomega eGo Portable hard drive 


Portable hard drive 

«« 

Small; good bundled backup software; bus powered 

Slow performer; drive activity light in rear 

$240 

iomega 

Jeffy Milstead 

www.iomega-asia.com/home?p=4750 


Iomega eGo Portable 
hard drive 

Sturdy portable storage 

R eminiscent of a hip flask, Iomega’s eGo portable 
hard drive, with its solid metal construction, 
smooth finish, and sleek looks, slides handily 
into a purse or pocket so you can tote your important 
digital files wherever you go. 

The drive gets its power from either the FireWire 400 
or mini-USB ports. If your Mac’s USB port doesn’t pro¬ 


vide enough power (the ports on a Mac laptop won’t, for 
example), Iomega includes a USB cable that can draw 
power from a second USB port. One quibble I have: Most 
external hard drives have their activity LED facing you 
where you can see it. The eGo inexplicably has this LED 
on the rear of the case, near the connectors. 

The eGo comes formatted as a Windows FAT32 drive, 
which the Mac can read from and write to; but if you 
prefer using the Mac HFS file format, you’ll have to per¬ 
form a quick reformat using Disk Utility. The included 
CD includes EMC’s Retrospect Express 6.1 backup soft¬ 
ware, but you’ll need to download an update from EMC 
to make Retrospect Express Leopard compatible. 

We thought about testing the eGo’s DropGuard fea¬ 
ture - extra padding inside the case meant to protect 
the drive from minor mishaps while it’s unplugged. But 
we couldn’t stand the idea of multiple blows to our eGo. 
However, the drive seemed to suffer no ill effects after a 
few drops to a carpeted floor. 

Australian Macworld’s buying advice, while io- 

mega’s eGo is no speed demon, its sturdy construction, 
small size, and smart looks make it perfectly suited to 
mobile Mac users. ^ 


, - Hart disk Problems? 

Don’t Panic! We can heln! 



Australia's #1 Data Recovery Company 

www. paya m .com .a u 


We specialise in recovering data from faulty or damaged 
hard disk drives and lost/deleted data from Apple Mac 
systems and external hard drives. 

We will examine the hard disk for free and give you a quote within 24 
hours. If we cannot recover your data there is no charge! 

North Sydney: 10219957 2288 Melbourne: 19319519 5753 
Email: sales@payam.com.au 



We have Australia's only Class-100 
data recovery clean room open to 
public viewing! 
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Manufacturer 

Distributor 

Reviewer 

Hotiinks 


STM rogue 


Backpack 

«« 

Spacious, comfortable, lots of compartments 

None to speak of 

$150 

Standard Technical Merchandise 
STM 02 8338 0222 
Anthony Caruana 
www.stmbags.com.au 


STM rogue 

I f your MacBook Pro is the core of your office then 
you need a secure, comfortable and reliable way to 
carry and all the accessories you need so that you’re 
as productive as possible while travelling. The STM 
Rogue fits the bill nicely. It comes in two sizes for 15” 
and for 17” notebooks. I tested the 15” version. 

The first thing that struck me was that the Rogue has a 
very solid build. There aren’t any obvious weak spots in 
the stitching or water-resistant lining. The laptop com¬ 
partment, which is somewhat hidden as part of the bag’s 
inner wall, is well padded, particularly at the base - 
which is handy if you’re in the habit of just plonking 
your bag down. 

The outside compartments are well placed and conve¬ 
niently sized. On either side is a pocket with an elasticised 
opening that can hold a drink bottle. The interior is water- 
resistant so there’s little chance of the fabric becoming 
water-logged in the event of a leak. There are also three 
zipped compartments. The largest can comfortably hold 
an A5-sized notebook and there are sections for pens, 
business cards and a snap-in key-ring so you can easily 
find you keys in the bag. The second-largest and small¬ 
est pockets can easily accommodate a phone, wallet, iPod 
and other smaller items. 

The back of the bag is covered with high-density EVA 
padding to maximise comfort while the backpack is 
worn. I was able to adjust the straps easily so that the 
bag was comfortable even when fully laden. There 
are chest and waist straps so that bag is held in 
place while walking. If you prefer not to use the 
waist strap, it can be tucked away under the EVA 
padding, so that it’s not swinging about. To top it 
off, there’s a rain cover concealed in a pocket on 
the base of the bag. 

Australian Macworld’s buying advice. 

It’s hard to find a fault with the STM Rogue. It’s 
comfortable, spacious and durable. While it is 
a little pricy, I expect that you’ll tire of the bag 
before it lets you down. ^ 



“NoteBook is a must-have if 
you’re using your computer 
as a true digital hub” 

Tera Patricks, Mac360.com 


“NoteBook is now open on 
my desktop all the time ” 

Shawn King, Host/Exec. 
Producer, Your Mac Life 
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organization for a creative mind 

NoteBook is available at: 

Apple Store 


www.macworld.com.au 

















Google Calendar 

Powerful and intuitive 

I n the increasingly connected world that we live in, 
it makes sense for many people to manage their 
calendars online, so they can access them wherever 
they are and whenever they want - provided, of course, 
they have an internet connection. For people already 
using Google services such as Gmail, having Google 
Calendar manage your schedule is a logical choice, 
since it uses the same login information. For users who 
don’t already have a Gmail account, it’s a good choice 
as well - provided that you don’t mind being tied to a 
web browser for your calendar information. 

Getting started with Google Calendar is simple. You’ll 
need to create a Google account if you don’t already have 
one. Once you’ve logged in, you’ll be presented with a typ¬ 
ical view of your week. Google Calendar features weekly, 
monthly, and daily views, as well as a customisable view 
that lets you choose from the next two to seven days or 
the next two to four weeks. There’s also an Agenda view 
that gives you a list of all upcoming events, delineated by 
day, just like your pen-and-paper daybook. 

If you want to keep track of both work and play, you 
can create multiple calendars, assigning each a name and 
a colour to distinguish it. You can also subscribe to a 
variety of public calendars for events such as holidays, 
movie releases, and sports. If you enter your ZIP code, 
Google Calendar will even provide you with a four-day 
weather forecast. And surprisingly enough, unlike Google’s 
Gmail service, Google Calendar is totally ad-free. 


Who, what, where, 
when. Google 
Calendar lets you 
manage multiple 
colour-coded 
calendars directly 
from your browser. 



Easy additions. Google’s made adding an event a 
breeze. Clicking the Create Event button will give you 
a full-fledged pane with fields for what, where, when, 
description, reminders, and more. You can also hit the 
Quick Add link or just click on the day or time when 
you want to schedule an event, and a pop-up bubble 
will appear; type your event details into that bubble in 
plain English: “7pm dinner with John at Christopher’s,” 
for example-and Google Calendar will automatically 
parse the details to figure out what you mean, assign¬ 
ing the correct data to the date, time, and location 
fields. You can also invite others to an event by enter¬ 
ing their e-mail addresses in the Guests section of the 
full event creation screen. 

As in most calendar programs, you can set Google 
Calendar to remind you of an upcoming event, either 
with a pop-up message, e-mail, or - once you’ve set 
it up - text messages to your mobile phone. You can 
set default notifications on a global or calendar-by-cal¬ 
endar basis. While the settings for notifications allow 
you a wide variety of time options, there are limits. For 
example, Google’s pop-up reminders live in your brows¬ 
er, so they won’t show up if you don’t have your calendar 
open. And if you want to get a reminder to something 
other than your Gmail account, you’ll need to configure 
Gmail to forward those messages. 

Sharing calendars. The strengths of Google Cal- 
endar come in its connectivity. It’s easy to share your 
calendars with other Google Calendar users, or even em¬ 
bed a Google Calendar widget on your web page. You 
can set the permissions others have concerning those 
calendars - whether they can see your events, edit them, 
or just tell whether you’re free or busy. People you share 
calendars with must have Google accounts of their own. 
And, while you can subscribe to a Google calendar in 
iCal, you won’t be able to get true bi-directional syncing 
without the help of a third-party solution like Spanning 
Sync or Calgoo. And unlike iCal or other calendaring 
solutions, Google Calendar does not currently allow you 
to create or manage tasks. 

Of course, the biggest strength of Google Calendar 
- its online existence - is also a potential weakness. 
If you don’t subscribe to your calendars with an OS X 
application like iCal, you won’t even be able to view your 
calendar when you’re not online. While Google is work¬ 
ing on a system that may support offline use in the 
future, it’s still in extremely early stages at this point. 

Australian Macworld’s buying advice. With an 

easy-to-use, intuitive interface, and just enough sophis¬ 
tication to keep power users satisfied, Google Calendar is 
hard to beat. And with a price like free, there’s no reason 
not to give it a try. ^ 
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Malvern 1420 High Street, 3144, 

Ph: 03 9508 2600 
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Ph: 03 5223 1550 
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Ph: 03 9827 5011 
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macmarket 


38100 center 



MacBarCoda 4 Bar Code Generation Software 
For the Packaging & Printing Industry 


$455.00 


(+GST) 


Stratix (Australia) Pty Ltd 
02 9484 9001 


www.stratix.com.au 



Cammeray NSW 2062 


Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 


Website: www.macsasnew.com.au 

Apple Secondhand Reseller 



The Most Complete, Preventative, Maintenance, Diagnostic, and Recovery Tool Available! 
Used by Apple Users and Technicians for over 20 years... 


10.5 and 10.4 Compatible 


.COm.aU YMSKW4A1 

Available through all Next Byte Stores 



Apple ^ 
problems? 

" apple computer & ipod service specialisi 

The Mac Doctors 


449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 


PAYAM 


Data Recovery services for faulty or inaccessible Apple Mac 
computers, iPods, External USB & Firewire hard disks, USB 
Flash Drives, Digital Camera Memory cards & RAID arrays. 

www.payam.com.au 

NSW: (02) 99572288 VIC: (03) 95105753 



Apple Service * 


> iPod Repairs 

1 / ■ Authorised Service Provider / FREE ASSESSMENT 

Established July 2001 

/ Workshop or On-Site service 

/ Very competitive rates 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

✓ Service contracts available 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

y Warranty & non-warranty iPods 

/ 6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

✓ Well established company 

We have been doing non-warranty iPod repairs since 2004 

Phone (03) 9857 0611 • 

WWW 

.synergeticaustralia.com 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 






















































macmarket 



Quailty peripherals for your notebook, desktop and iPod. Proudly distributed by Try and Byte. 
To view the full range of products, please visit our website. 


if Kensington - 



TRY BYTE 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 


www.tryandbyte.com.au 





Data Detect 

MAC Hard Drive Data Recovery Specialists 


v' Australia's Premier Data Recovery Company 
s Hard disk recovery (internal HDD and USB) 
s Free diagnostic evaluation and quotation 
✓ Your data back or NO CHARGE - GUARANTEED 
s Nation wide free return postage 
v' Quickest turn around time 
v' Class 100 certified CLEAN environment 
s Emergency services 
s RAID recovery experts 


WV5IWVG 

DIGITAL COLOUR PRINT; 

Fast Turnaround 
Competitive Prices 
We use HP Indigo 5000 
Offset Quality Digital Printing 

Call us for a quotation today! 

Freecall 1300 Wysiwyg 

or go to our website \ 

www.wysiwyg.com.au 

Request An Estimate Place A New Order Send A File View A Proof 

WYSIWYG DIGITAL COLOUR PRINTING 


87 Albion St, Surry Hills 

02 9281 4444 

www.maccentre.com.au 


www.datadetect.com.au 

Tel: 02-9929-4822 

24/7 hour Emergency service: 02-9460-3864 
Email: info@datadetect.com.au 


mierofecond/ 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


• Service and repairs 

• New and used Macs 

• Great warranty 

• Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214, 22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


CD & DVD 

DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 


PRINTING & PACKAGING 


DVD AUTHORING 
ANY QUANTITY 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


Unit 26, 6 Herbert Street St Leonards NSW 2065 
- Tel 02 9922 7288 - Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 


Mac Centre 

• New, Ex-Demo & Pre-loved Macs 
Long & Short term rentals 

• Software & Peripherals 

• Trade-in your System 
1 On-site Support 
1 Training 

L Authorised 
m Solutions Reseller 





































Paul Zucker 
offers a bit of 
perspective. 



Let’s try this again. 


Old bugger 

O K, I’m slightly on the young¬ 
ish side of being a genuine 
old bugger, but I’m showing 
most of the signs. The worst part of 
being a tech-sawy senior citizen is 
that you have different reasons for 
not being enamoured with some 
tech toys. Yes, I’ll admit that there are 
always a few flashing LCD clocks in 
my house, but that has more to do 
with our flaky electricity supply than 
my ability to reset them. 

Sometimes I cry when I think of what 
fun I would have had with today’s 
tech gadgets back in the day when 
my eyes worked. And don’t get too 
smart — it will happen to you. I can 
remember once asking my father why 
he needed his glasses to look at a 
small object. Now I can’t even find my 
own glasses. 

When I had my first mobile phone 
it was so large I had to adopt a man- 
bag just to be able to carry it around. 
But I could read the screen and see 
the buttons. A couple of years ago 
I gave my mobile phone to my own 
son — I’d decided that although it 
did all sorts of interesting things, but 
these were wasted on someone who 
couldn’t see them. 

One of these days I’ll find myself 
a phone that suits. A “pensioner 
special" I guess it’ll be called. I’m 
guessing it won’t be an iPhone, but 
therein lies the problem: just because 
I no longer feel comfortable with a tiny 
screen and tiny keys on a tiny device 
doesn’t mean I wouldn’t like to be 
able to play with one. 

What’s worse than not having the 
gadget itself is the constant reminders 
that I don’t have it. The latest is that TV 
ad for the download that guarantees 
to turn my mobile phone into a device 

Hotgnks 

www.jamster.com.au 

All sorts of things you can do with your money instead of investing 
in superannuation. 


alert 





to let me diagnose my own broken 
fingers by X-ray. Anyone else of my 
vintage will probably remember the 
earlier version of this, advertised on 
the back of a Phantom comic. It was 
an "X-ray viewer" that hinted that you 
could see straight through someone’s 
clothes. In reality it was a fragment of 
chook’s feather in a cardboard tube 
that simply gave you a very fuzzy view 
of whatever you looked at. 

I’m already completely miffed that 
I can’t text “Fred Cheat Alice” to an 
expensive 1900 number in order to be 
told that Alice is cheating on Fred and 
should be dumped immediately. 

I’d also love to pay numerous dol¬ 
lars to someone to send me a ring 
tone that sounds like an old Telstra 
telephone or some jingle sung by an 
animated frog with very small genitals. 
And I certainly miss the opportunity to 
receive a strange missed call, which 
I then dial-back, only to later find a 
$200 charge on my phone bill for call¬ 
ing someone in Russia. 


In the US you can buy the ultimate 
mobile phone for old people. The 
Jitterbug (pictured) basically has three 
buttons. "Operator” connects you to a 
24-hour operator who will presumably 
make the call for you (or politely tell 
you to stop pressing the button). The 
“911 ’’ button of course dials 000 so 
that you can ask what the “Operator:” 
button is for. The "My choice” button 
is labelled "Tow” in some advertising, 
and this is presumably to summon the 
NRMA or equivalent. 

So why doesn’t Apple jump on this 
market niche and release a simpli¬ 
fied iPod for older people. It would 
have a speaker instead of a phone 
jack, and just three buttons. One 
plays the single song recorded on the 
device (such as "We’ll meet again”) 
the second displays a picture of the 
grandchildren and the third plays a 
short QuickTime movie of the Royal 
Family. Now if only you could combine 
that with the Jitterbug. ^ 

Alex Kidman is on leave. 
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www.macworld.com.au 
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With 23 locations we're closer than we appear. 





The ultimate Apple experience. 

www.nextbyte.com.au sales@nextbyte.com.au 1300 361 119 
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Altec Lansing* 


GOT A DEEP PERSONAL RELATIONSHIP WITH MUSIC? 

THAT'S FUNNY, SO DO WE. 


AMBER TECHNOLOGY 

E: info@abertech.com.au 
T: 02 9452 8600 
www.ambertech.com.au 


ANYWARE COMPUTER 
ACCESSORIES 

E: info@anyware.com.au 
T: 1300 269 927 
www.anyware.com.au 


ROADHOUND ELECTRONICS 

E: orders@roadhound.com.au 
T: 02 4949 3000 
www.roadhound.com.au 

























